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Hey, everyone knows heaven’s a party-and when it comes to getting down, you know they’re using a 
Gemini PMX'2200 Signature Series-the mixer that's been a major part of my gig ever since I was just 
a little Jazzin’ Jelt. I mean it’s a classic: plenty of inputs, dual VI 
meters, talkover switch, removable slide controls and, most important, 
my name right there on the top. So, it you’re ready for a taste of 

heaven at a price that won’t kill you, check out the PMX*2200, the • ■■■ ■■■ 5 

mixer that’s backed by the best two names in the business. SOUND PRODUCTS 


rr 


WITH SOUND IDEAS 


CORPORATE OFFICES: 1100 Mililc Street, Carteret, Nj 07008 908-969-9000 Fax: 908-969-9090 FLC 
v^LV-l-KY Fax: *05-920-4105 EXCLUSIVECANADIAN DISTRIBUTOR: S.F. Marketfeg 5I4 -s56- 


FLORIDA BRANCH: 2848 j Stirling Rd., Holly\UH>d, FL 35020 


1919 Fax: 514-856-1920. 

















Introducing 2 New Effects! 

Affordable • Lightweight • New Technology 

/IvH&Uazti 'Dp™ 

PRODUCTS & A COMPANY YOU CAN TRUSTI 


FROM 




The all new GoboTec™ is a 
High Tech effect that fea¬ 
tures a rainbow of brilliant | 
dichroic colors that change 
to the beat of the music while 
a variety of 4 gobos switch and 
then rotate via a built in logic 
timer. The unit is light weight and 
made of extruded aluminum. 

The GoboTec™ is ideal for 
clubs, mobile DJ’S, & bands 
M.S.R.P. $499 NOW FOR A 
LIMITED TIME ONLY $349 





PRISM 


TM 







* Dealer price may vary. Prices effec¬ 
tive month of publication & through 30 
days after from participating dealers. 
All prices in US Dollars. 


The PRISM™ projects multiple beams of 
dichroic colored light which scans back 
and forth as well as rotate to the beat of 
the music. The PRISM u features an 
external X dichroic prism mirror which 
moves 180 degrees to the music. The 

unit is very light weight as it is 

housed in an extruded alu¬ 
minum casing. This 
unit is ideal for clubs, 
mobile DJ’S, & bands. 
M.S.R.P. $338 
NOW FOR A LIMITED 
TIME ONLY $249* 


FOR YOU NEAREST AUTHORIZED DEALER, A FREE 1995 CATALOG, & FREE 


/fnvuco* Vp™ COLLECTORS PIN • CALL TODAY! 800-322-6337 


Catalogo disponible 
en Espanol 


In Canada Call 416-299-0665 

© 1994 AMERICAN DJ SUPPLY, INC. LOS ANGELES, CA 90040 


Se Habla 
Espanol. 
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In Search pe Best Sound & 
lighting Systems Bn Earth - 44 
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Stanton Trackmaster 

are the best 1 ve 





DANCE MUSIC AUTHORITY 


AGAZINE 


The Mixer's Workstation 



The recently-introduced Stanton 
TVackmaster series of dj cartridges are ate£ ^ noise. 


out the risk of stylus damage. More- record collection. This cartridge brings 
over, the stylus is grounded, which out the best in vinyl, since the jock can 
prevents dust buildup and its associ- now perform even more stellar tricks 

while delivering a CD-rivaling sound. 


the best cartridges I have ever used for 
hot-mixing. Compared to the Shure SC35C 
and the wildly popular Stanton 680EL, 
the Trackmaster is clearly the winner. 
Further, when the Stanton Trackmaster 
ALis compared directly against the Ortofon 
Nightclub S version, it is sonieally too 
close to call, while the Stantons win in the 


The Trackmaster boasts impressive The folks at Stanton recommend die 
II I 'i 1 j i "* J ‘ *i | AL'version for tracking ability. 


to be conservatively measured: 
Frequency Resp. 

Channel Sep. 


Trackniasters are not cheap, but they 


are 


Concorde (Nightclub version w/ 
spherical stylus); they track better and 
Output Voltage 5.2 mV!! sound as good. If you are mastering to 

Since the Trackmaster’s stylus is DAT, reel or high quality ct 
tracking department. The Stantons must perfectly aligned, they are much easier 

get the overall edge, however, since they your records than conventional car- name is synonymous with quality, high 
are significantly less expensive than the fridges, preventing cue bum, clicks performance and durability, so there is 
Concordes. and pops. I was pleasantly surprised to no question that these cartridges will 

I find the sound on the Trackmasters find that I could confidently track at hold up over the long haul. In the final 
to be exceptionally clean and punchy, 

with the best description of the sound get brutal with double copies and sound quality are the main concerns, 
being “clear, open and in your face.” The scratching. I can also work at a faster go with the Trackmaster. By all means 
■■■■■■■■mkHBttMttpace, since the Trackmaster *s design with the Trackmaster if you are 



ity of a CD with the characteristic wanntl i 


mastering to uai, oecause you c 

of vinyl. I also noticed that older records much less effort. The Trackmaster is sound as good as your weakest link! 

honestly one piece of gear vinyl users 
must invest in 


sounded much punchier on the Track- 
masters. 


care 2 


Part of this sonic improvement is 
certainly due to the integrated headshell 
design of the Trackmaster; there are no 
exposed wires or cartridge terminals to 
generate unwanted noise. As the com¬ 
pany says; “You don’t need the dexterity 
surgeon to mount 
simply screw and play. 


canti 

with- 


a fluorescent 


easy cueinj 



For more information on our Trackmaster Series, 

plus the complete Stanton line of DJ cartridges, stylii, headphones and slipmats 
call or write: 

BrctN r IX ) n MAGNETICS, INC. 

The (tioice of the Professionals.™ 
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Tops n ’ 

Props! 

Back around 1975, when I started out as a DJ, we had a simple 
method for determining what music to play at weddings and private 
parties: We put on a 45 and watched the dance floor and, if the crowd 
reaction was negative, immediately broke the record in half after it 
was over so we would never accidentally play it again. 


Standard equipment in those days also included a lot of marking pens 
for LARGE notes written on album covers and on the records as well. 
Luckily, as we stumbled through those early days, vinyl was cheap 
and replaceable. But, as you will see in this issue, times have changed! 


Once again, we bring you one of the most sought-out and requested 
copies of Mobile Beat featuring the brand-new Top 200 for 1995, 
made up of the top-played music as selected by you, our readers. 
Compiling the thousands of ballots is time consuming, but critical. 
There are countless sources of playlists for club music DJs, radio DJs, 
and curious music aficionados; but there is only one source for the 
lists of music you need to keep the hippest crowd in town on the same 
dance floor with their grandmother at her 80th birthday party, or for 
any other event where the age ranges between 2 and 92. You'll find 
those lists risht here in Mobile Beat\ 


Also in this issue, we take a look at the increasing use of props and 
novelties in the entertainment business. Maybe you already 
incorporate them in your show and would like to get new ideas on 
how to use them, or maybe you’ve never used them and need to know 
how. Novelty props are inexpensive, they’re fun, and they give a lot of 
companies that one-up on the competition! 
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Gem Sound’s new GL-99 rack light and 
AC power strip provides soft illumination 
for operating rack-mounted components 
under poor lighting conditions. 

Two slide-out light tubes feature seven- 
watt bulbs. A separate dimmer control 
adjusts the brightness. The power strip 
contains eight AC outlets with a 10-amp, 
1,200-watt operating capacity. The 19- 
inch, rack-mountable unit is designed to 
complement Gem Sound’s AR32 equip- 

I ment rack. Suggested retail price is $99. 

I Gem Sound Corp., 600 East 156th Street, 

i Bronx, N.Y. 10455; 718»292«5972. 

Big sound, small size 

The new Ramsa WS-A35 near-field, two- 
way, compact speakers offer balanced, 
natural sound reproduction ideal for a wide 
variety of studio-quality applications. 

I Greg Braithwaite, national sales and mar¬ 
keting manager for Ramsa says, “The WS- 
A35s have ex- 
ceptional 
power-han¬ 
dling capabil¬ 
ity and their 
m a gin e t i c 
shielding al¬ 
lows for use in 
close proxim¬ 
ity to a video 
monitor." 

Brackets are 
available for 
permanent in¬ 
stallation on a wall or ceiling. The sug¬ 
gested retail price is $350. Ramsa/ 
Panasonic Pro Audio, 6550 Katella Av¬ 
enue, Cypress, Calif. 90630; 
714«373*7277. 



Stunning scanners 



Martin’s new Roboscan 812 moving mirror 
fixture packs 11 colors plus white and 11 
gobos. Other features in the 16-pound pack¬ 
age are a 150-watt arc-stream lamp, built-in 
pre-programs or tandom chases with or with¬ 
out music trigger, adjustable fan speed, and 
variable speed control on all functions. It’s 
controllable via Martin controllers or by using 
the built-in DMX auto detect. Tracoman, 3015 
Greene St., Hollywood, Fla. 33020; 
305*927»3005. 


t 


Cover Credit 

When we told Robbie Levy of Sherman Specialties, 
Freeport, NY (800-645-6513) that we wanted to do a 
blacklight cover featuring props and novelties, she 
was quick to oblige with a collection of items pre 
tested for use with blacklight. Set aglow by a WF-400F 
UV floodlight from Wildfire, Inc., the brightly colored 
items luminesced with an intensity that would over¬ 
whelm any crowd. The WF-400F is capable of illumi¬ 
nating fluorescent materials up to eighty feet away. 
The industrial strength "blacklight" features a high- 
grade aluminum reflector for wide, even distribution, 
and deep violet colored glass UV filter for safe, maxi¬ 
mum UV output. 

Also from Wildfire is the 250WS, a high intensity, wide spot UV fixture designed to excite 
luminescent materials up to seventy-five feet. It's 
available for use indoors and out and has many of the 
same features as the WF-400. 

Retail prices are: WF-400F: $1,700., WF-250WS: 

$995. For more information, contact Wildfire Inc., 

11250 Playa Court, Culver City, CA 90203. 3'0 * 

398-3831. 

Special thanks to Wildfire Inc. and Sherman Special¬ 
ties for helping us create one of the wildest Mobile 
Beat covers to date. 
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A little to the right 


Coming up with new ways to get you out of a tight spot, Neutrik has 


designed a compact, right-angle plug. The NP2RCS' key features are 


its two-pole, 1/4-i 





.easy 


assembly, 



The plugs also 


. Neutrik USA, 195 


Lehigh Avenue, Lakewood, N.J. 08701; 908*901 *9488. 


Spirit debuts Folio Lite 


Spirit is a British console line manu¬ 


factured in the United Kingdom 


5'* * 



s< 


by Soundcraft and distributed in 


dP.Sr 




the United States by the Harman 


.4 


DOD Group, a subsidiary of 
Harman International. 





Folio Line, the Ute features 16 



nputs, including four mono and four 


stereo channels, two effect sends with a 


stereo return and a two-track tape input that 


can be routed to the stereo mix bus. Less than 11 


inches in depth, the Lite offers switchable 48-volt phan 


tom powering, PFL solo and two-band EQ on both mono and stereo 


channels. Auxiliary one can be routed either pre- or post-fade, and 


there are channel inserts on all mono channels. Metering may be 


monitored via dual, 10-segment LED bar graphs. 


Spirit Corp., 8760 S. Sandy Parkway, Sandy, Utah 84070; 


616*695*5948. 


Identify with CD Donuts 


Maintaining a large CD library for multiple mobile systems is now a 



Laserite. For just a few cents each, 


Laserite's CD ID system provides a simple way to mark your discs 


with your company name, address, phone number or other 


information. The pressure sensitive CD IDs are laser printed, 


permanent labels manufactured in 


blocks of 30, ready-to-apply units. 


Each label consists of a “donut” 


with four lines of personalized in¬ 


formation and is precisely sized to 


fit the vacant area around the cen¬ 


ter of most discs. The remaining 


center “donut hole" can carry ini 


tials or an ID mark and sticks right 


to the jewel case or 




Laserite’s in-house testing, com 


bined with the experience of many 



individual and corporate custom¬ 


ers, has shown the labels do not deteriorate or in anyway damage 


CD players. CD ID labels are functional, reliable and long lasting. 


Cost is $12 of 90 labels. For more information, contact Laserite, 


144 Fairport 



Landing, Suite 255, Fairport, N.Y. 14450; 


716*387*9017. 



/ 


Seeing the light 


Intelligent lighting is getting smarter and Meteor Light & Sound is 


at the head of the class. The company’s newest intelligent lighting 


addition is The Clublight 250 


This unit is so smart it runs without a controller. It was achieved with 


the use of “RISC” chip technology. The Master Clublight sends 


four separate sets of DMX data (information for mirror positions 


colors and gobos). The slave Clublights can “listen” to any of these 


groups, leaving no need for programming 


The 250 also offers precision optics and micro focusing, as well as 


DMX, dimming and strobing. The Clublight is made in America. For 


more information, contact MLSC, Inc. 8000 Old Madison Pike, 


Madison, Ala. 35758; 205*461 *8000. 


Three-channel imaging 


The new Miles Audio MTI-1 TriSonic Imaging System provides a highly 


effective, and convenient way to enhance two-channel sound quality 













through use of three loudspeakers or loudspeaker clusters. 


Incorporating a patented electro-acoustic imaging process, the 


MTI-1 takes center-panned sound sources in the mix, such as lead 


vocals or kick drum, and reproduces them in the center channel 


Conversely, side-panned sounds radiate unmasked from the side 


loudspeakers. 


The result is more output power, more headroom, and less 


distortion through the effective use of three loudspeaker sources. The 




optimum listening area 



as is 



MTI-1 requires no encoding process to produce three-channel 


sound. It is rack-mountable and includes XLR and RCA connectors 


It also comes with a remote control that allows switching between two 


and three-channel modes. Ust price is $399. For more information 


Miles Technology, 70 N. St. Joseph, Niles, Mich. 49120; 616*683*4400. 


Send new product releases to: 
It’s Hot. do Mobile Beat 


P.O. Box 309, E. Rochester, NY 14445 
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More Tush 


I am writing regarding the “Tush 
Push” article by Hillbilly Rick Meyer 
in the October/November 1994 issue of 
Mobile Heal. Here in northern Califor¬ 


nia, some Tush Push songs are popular 
that weren't included in the suggested 
playlist. Here are some of my favorites: 


BPM Title ...Artist: 

116 Super Love ...Exile 

135 Old Man Down The Road . .John Fogerty 

146 All My Rowdy Friends .. .Hank Williams Jr. 

160 Baby Likes To Rock It .. .The Tractors 

166 Stand Up ...Mel McDaniels 

168 The Fireman ... George Strait 


I hope you dancers on the East Coast 
enjoy these songs too! 

DJ Mai Monroe , 

Giant Productions , Chico, Calif 


Thanks Mai. You and Hillbilly Rick are 
on the same wave length. In the De¬ 
cember/ January issue , //./?. also gave 
a rave review of Baby Likes To Rock 
It, which went to print before we got 
your letter! 

Super Segues Sequel 

In response to questions in your 
Feedback section of the December/ 
January issue of Mobile Beat — since 
Eric Johnson of EJ Professional DJ Ser¬ 
vice suggested a column featuring 
readers' favorite sesues. let it start with 

c 

me! As any mobile DJ knows, it is easy 
to gci a full dancefloor oi hustlers" to 
Stevie Wonder’s “My Eyes Don’t Cry.” 
From there, my absolute favorite segue 
is “Cantaloop" by US3, then bring in 
the Ultimix version of “All I Wanna Do" 
by Sheryl Crow. 

The next feedback letter was from 
Bob Sterling, who wrote about those last 
minute “panic” calls. The two contribu¬ 
tors who provided answers gave good 
advice. One other thing to keep in mind 
is professional associations. The 



A.D.J.A. American Disc Jockey As¬ 
sociation) has chapters almost 
everywhere, and many areas have lo¬ 
cal DJ groups that provide backup for 
when you're already booked or if 
you're the guy with the Hat tire. 

I also use the “plenty of time" 

method — I leave plenty early to avoid 
being late. Within the last year and a 
hall I've had a Oat tire, engine fire, ac¬ 
cident and total amplifier failure 
catastrophes! In no situation was I more 
than 15 minutes late. 

Many companies call themselves a 
"DJ Service." The guy who never 
showed up and made no effort to cover 
his party may have forgotten that “ser¬ 
vice" is w ; hat we're all about! 

Stu Chisholm , Stu & His Crew, 
Centerline, Mich. 

Poster Boy 


Here's a promotional poster I'd like 
to share with you. I’ve been using these 
for years. They're an inexpensive way 
to promote an upcoming dance, while 
giving unbelievable exposure. 1 provide 
these posters to the sponsoring orga¬ 
nization, and they do all the leg work. 
These things are hung all through the 
school hallways (above the water foun¬ 


tains is a prime spot), and on student 
bulletin boards. Sometimes I wind up 
with a mustache, or I become anatomi¬ 


cally incorrect, but 1 don’t mind. This 
shows people are paying attention to 
the posters! 

The posters allow my logo and pic¬ 
ture to be everywhere. Even kids who 
don't go to dances recognize me in the 
grocery store. It's better than being on 
a milk carton! Sooner or later those 


kids will be getting married, and look- 
ins for a DJ. 

Putting the posters together myself, 
1 can ensure the information is correct. 


The Highest Tech DJ 
Dealers on the planet 

These dealers stock and demonstrate MTX 
DJ mixers, MTX Soundcraftsmen amplifiers, 
MTX speaker systems and MTX accessories. 

Audition MTX at . 


Arizona 

DJ’s Rock N‘ Roll..{602) 

California 

Astro Sound & Lighting * Glendale .... {818) 

Kool Inc. - Salinas.(408) 

L.A. DJ Center - Downtown LA.(213) 

Music Power - San Diego.. (619) 

Pro Sound & Stage - Orange County,. (714) 
Quality Electronics - West Hollywood . {213) 
Sound & Sight * San Francisco ... {415} 
Colorado 

Harms Sound Labs. (303) 

Connecticut 

Connecticut DJ Supply.. (203) 

Delaware 

8&B Educational Music.(302) 

Florida 

Abney's Music Center - Orlando.(407) 

Disc Jockey Store - Ft. Lauderdale ... (305) 
DJ Factory * Longwood. (407) 

mmam . 005 ) 

. (305) 
(407) 
(904) 


* * * * t 


* * * * * 


t t * * 


****** 


.(312) 
.(708) 
. (708) 
(312) 


In the Dare - Ft. Lauderdale . 

Light & Sound Equipment - Miami 
Partytime Productions - Orlando 
Total Entertainment * Holly Hill. 

Georgia 

Seriously Sound Inc....... 

Illinois 

Biasco Music - Chgo. 

Bridgewater Custom - Harvey .... 

Century Electronics * West Dundee 
Clark Midwest Stereo • Chgo 

Loop Electronics * Chgo.(312) 

Pro-Mix - Des Plaines. .(708) 

Soundz Audio & Lighting * Chgo .... (312) 

Windy City Music - Glenview.(708) 

Indiana 

Speakerworld - Ft. Wa\ ne.(219) 

Moore Music * Evansville..(812) 

Music House - Bloomington.(812) 

Iowa 

Creative Entertainment.(712) 

Kansas 

Audio lite.(316) 

Massachusetts 

Audio Productions ...(508) 

DJ 1 Stop. (508) 

N.E.S.T.(617) 

Pawprint Systems.(413) 

Michigan 

Bay Music - Saginaw.(517) 

DJ Supply * Clarkston.(313) 

DJ Supply * Troy ..(313) 

Pro Audio - Grand Rapids.(616) 

Top Ten Inc.(517) 

Minnesota 

Metro Sound & Lighting ....(612) 

Missouri 

Alobars. (314) 

Aries Company.(314) 

Seventh Heaven - Sedalia.(816) 

Seventh Heaven • Kansas City.(816) 

Troutman Music.(816) 

Nebraska 

Midwest Sound & Lighting.(402) 

New Jersey 

Barrack's Trading Post. (9081 

DJ Distributors ..(609) 

Meg Radio.(201) 

Sam Ash Music Centers - Paramus .. . (201} 
Sam Ash Music Centers - Edison .... (908) 
Sam Ash Music Centers - Cherry Hit.. (609) 

Sim-O-Rama Sound.(201) 

Z Bass, Inc.(201) 

New York 

Abracadabra.(516) 

Audiotown..(718) 

Canal Hi Fi. .(212) 

Central Audio...(718) 

Dyckman Electronics.(212) 

Hi Fi Electronics . ...(718) 

Proline Music Warehouse.(718) 

Rissing Electronics. 

Sam Ash Music Center • Manhattan .. 

Sam Ash Music Center - Brooklyn ... 

Sam Ash Music Center - Huntington . 

Sam Ash Music Center * White Plains 
Sam Ash Music Center - Forest Hill.. 

Sam Ash Music Center • Carle Place . 

North Carolina 

Creative Acoustics .... 

Ohio 

AV Logic - Cleveland.(216) 

Midwest Music - Cincinnati....(513) 

Sound Ideas - Columbus .. (614) 

Pennsylvania 

Armand Records - Philadelphia.(215) 

Cintioli Music - Philadelphia.(215) 

For DJ's Only -Wilkes Barre.(717) 

Pat's Music - Philadelphia.(215) 

Sound of Market Street - Philly ...... (215) 

Steel City DJ Supply - Pittsburgh .... (412) 

Texas 

Crossroads Audio * Dallas.(214) 

Parker Music - Houston.(713) 

Utah 

Van Wagenen Music. (801) 

Washington 

Mellody Music. (206) 

Wisconsin 

Full Compass Systems.(608) 


275-0654 

549-9915 
424-4125 
626-4701 
582-2500 
530-6760 
656-2475 
5860181 

482-0338 

230-2449 

697-2155 

898-3155 

564-3394 

332-9003 

584-2091 

233-3737 

246-6555 

254-8727 


.(404) 986-0346 


286 

596 

428 

929 

236 

298 

871 

486 


■5900 

0309 

0700 

5523 

0741 

8855 

9044 

8000 


745-1016 

479-9595 

332-3018 

255-9757 

342-3345 

362-9190 
620-0996 
438-1786 

733 5505 


799 

673 

689 

538 

781 


9443 

0099 

3759 

8585 

7235 


. (718) 
. ( 212 ) 
(718) 
.(516) 
.(914) 
.(718) 
.(516) 


647-9342 

647-5252 

664-6610 

826-4392 

361-9555 

232-6101 

399-8028 

828-0055 

232-6222 

642-2840 

843-0119 

572-5595 

667-6696 

790-6772 

839-1006 

667-2300 
295*0180 
925-6575 
941-2483 
304-2000 
478-7777 
625-0107 
658-4686 
719-2299 
951-3888 
421-9333 
949-8448 
793-7333 
333-8700 


(919) 829-1875 


398-9279 

631-8318 

263-3720 

592-7973 
533-2050 
823-5233 
743 2259 
925-3152 
882-8997 

358-2623 

820-0031 

373-0630 

946-3048 

271-1100 


Central & South American Export Agent 

Tropical Music & Lighting.(305) 594-3909 
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The second stutter 
button lets me 
mark my 
sample. 

MTX calls it 
dual stuttering. 
Totally deft 


\i 


\ 


Crossfade cueing 

is essential 
for lightning 
mixes. It's 
all that! 




The headphone jack 
is LOUD! Twice the 
power of other 
mixers. I can finally 
hear what I’m 
cueing instead 

of what 
I’m play¬ 
ing. It 
cranks! 
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This 

year, 

I gave 
up turn¬ 
tables and 
mostaccioli. I 
switched the 
phono inputs 
to extra line 
inputs. Very 
smart! 


•TV 
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8 seconds of 16 bit 96 kHz sampling 
time (better than any keyboard), 
means I can loop any phrase (no 

matter what the 
tempo), and no one 
can tell the differ¬ 
ence. It*s 100% 
fresh! 




I’ 




v 




With 

individ¬ 
ual EQ's 
on every 
channel, my 
wireless and 
hardwired mics 
finally sound 
the same. 

YES! 


The dual stuttering digital 
sample lets me sample, 
echo, delay, and loop any 
EQ’d in put of the mixer, 
then separately re-EQ it. 

A karaoke lock's 
ts * dream! 




m 


% 


Mm 


MTX Soundcraftsmen mixer 
family lets you pick the gear 
that’s right for you. Four 
different sampling mixers 
means the right features 
for the I)J that you are. 

Power amplifiers, speaker 
systems and accessories. Not 
for the wimpy. Definitely the hottest I)J gear on 
the planet. 

Call about our new training video, DJ Sampling 101. 
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Pictures can be tricky though. Photo¬ 
graphs don't copy well. If you take your 
pictures to a print shop, they can make 
half-tone pictures that will work. A half¬ 
tone picture is what you see in the 
newspaper. 

Now, with advancing technology, 1 
am able to scan my pictures right into 
my computer. I found software called 
PrintMaster Gold, from MicroLogic 
Software, for $25. I can put the whole 
poster together and send one copy with 
the contract, saving me postage and 
copy fees. 

It sounds simple, but it really works 
for me, and it's one thing the guy across 
town doesn't do. 
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Neal Bowes , Let *s Dance t 
Wi 11 i am sport, Penn . 
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ASHLY has 


I.-* 


n the world’s leading authority in electronic crossover 
technology since 1972. So, when wc decided to offer a crossover input 
option as part of our new PowerCard Series of amplifier accessories, we 
knew exactly what would be expected of us. Exclusive features like our vari¬ 
able phase controls that allow up to 360 degees of adjustment between the 
high and low outputs (equivalent to a 1.25 ms time delay when crossing 
over at 800Hz). A wide range of crossover frequencies can be easily select¬ 
ed by changing internal resistor networks, and our unique Output Mode 
Switch allows for either biamped or dedicated sub woofer operation. CD 
horn EQ is switch selectable, and wc even provide aux outputs for 
connection to other power amplifiers in your system. Why compromise fea¬ 
tures, function, and performance when selecting a crossover-amp combina¬ 
tion? Cross over to a package that offers it all Cross over to ASHE ! 
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Ashly Audio Inc., 100 Fernwood Ave, Rochester, NY 14621 
Toll Free (800) 828-6308, Telephone (716) 544-5191, FAX (716) 266-4589 







Bolton Booster 

In response to the article in the "Juice" 
section titled "Really Bad Bridal 
Dances.” I feel there was poor judgment 
on selecting this song ... and in not de¬ 
fending it (Hint, Hint!). 

The article addressed the song by 
Michael Bolton: “Said 1 Loved You But 
I Lied.” Although the title is deceiving, 
it is a beautiful song ihat says there are 
no words to express how he feels for her, 
After explaining this to a client, they used 
it for their dance. Of course I had to ex¬ 
plain the song to the guests, but that is 
usually the case with unknown/misun¬ 
derstood songs. I have included the 
words for you to review, except f or two 
that 1 was unable to catch. 

If this is not a moving song to you 
folks, 1 do not want to think what other 
songs you avoid when conducting a re¬ 
ception planning! Here are the lyrics: 

You are the candle, love's the flame, 

A fire that burns, 
through wind and rain. 

Shine your love in this heart of mine, 

’till the end of time. 

You came to me like the dawn 
through the night,to shine like the sun. 
Out o# my dreams and into my life, 
vou are the one, vou are the one. 

m * ** 

Said I loved you, but I lied, 

Cause this is more than love I feel inside. 
Said I loved you, but 1 was wrong. 

Cause love can never ever feel so strong. 
Said I loved You but I lied. 

And all my soul? I tried in vain, 

How can their words my heart explain. 
This taste of heaven so deep, 
so true 1 found in vou. 

V 

So many reasons and so many ways, 

My life (love?) has just begun, 

Need you forever and I need you to stay. 
You are the one, you are the one. 

Thanks for your time. 

Christopher Wesley, C&D Disc Jock - 

eys (no address given) 

Rapped 

I have two questions to pose to you 
and your readers. First, at functions in¬ 
volving children and teenagers, how do 
you cope with requests for rap and alter¬ 
native songs which use offensive 
language? 1 search high and low for 
“clean” versions of the most-requested 
songs, but with few music stores in the 
area, my options are limited. My current 
approach is to politely explain to*the per¬ 
son making the request that, because of 
the lyrical content, I can't play the song. 






































































I'm curious whether other DJs have this 
problem. 

Secondly, as a small business owner 
and operator with limited resources, are 
promotional copies of new releases avail¬ 
able to me through record companies or 
I)J pools? Many of your advertisements 
for subscription services sound quite ap¬ 
pealing, but is there a more direct route 
for obtaining products? 

Thanks for giving me and other DJs 
the information necessary to improve our 
competitiveness and profitability. 

Robert D. Hand , Music by Hand Pro- 

w 

fessional DJ Service , Antwerp, N. Y, 

i 

Let’s throw your first question on cen¬ 
sorship out for an open forum. Most of 
the music in question here does have ra- 
[ dio and street versions , but kids will be 
kids , and the radio version will usually 
just tempt them to share their bilingual 
abilities with their friends. If for ex¬ 
ample, “Mony Mony ” is banned in some 
places, what can you really do? If any 
of our readers have ideas to share on 
how they deal with the questionable lyric 
question , write or fax us with your com¬ 
ments. 

On your question regarding promo¬ 
tional copies, Frank LoCasio, of FLIP 
Record Pool in Orlando, Fla., pretty 
much said it all in a previous issue 
(“Why is the Pool Closed? MB #17). 
Record companies with limited promo - 
* tional budgets want to promote their 
new releases to those who break new 
music, not to a mobile DJ playing a 50th 
wedding anniversary. In addition , you 
have to be a dues-paying member of a 
record pool. Major acts rarely need pro¬ 
motional help, so often you end up with 
a pile of obscure music by obscure art¬ 
ists. Locasio recommends subscription 
and /or remix services as a far better 
source of music. 
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Mobile Beat welcomes your 
comments and opinions 
Write Feedback, c/o Mobile Beat, 
P.0. Box 309, 

East Rochester, NY 14445-0309 
or fax 716*385«3637 
E-mail: MobileBeat@AOL.COM 






|Small, lightweight, easy to move, fairly 

- The ELF-1 is ideal." • Jim Van Bergen, 
Magazine. 




"The ELF-1 performed with smoothness 
lightness...will leave the listener in awi 

ai Craig, Piofvssnw.il Sound Magazine, 






Results of ELF-1 are awesome...earth 1 
shattering." - Wade McGregor, EQ Magazine. 


"Lot s of punch and performance - ELF-1’s a 
great system for mobiles!" - Robert Lindquist 
- Mobile Beat Magazine. 


Bag End Loudspeakers 

P.0. Box 488, 

Barrington, IL 60011 
708-382-4550 


UNE 


UALLED PORTABILITY! 


Meta-Lite System 8500 Mobile Light Trees 

Ultra-Mobile Lighting Packaged With The Hottest Effects! 






B Channel 
Power Controller 
256 Patterns, 

(not 16) 

Built-In, 1024 
step Light Show 

Max Current of 
8 amps won't 
pop breakers 

Multiple Modes give 
you Mood Control! 

Ultra-mobile® 




Hassle tree, 2 
minute setup 

12 Footswltch 
Controls, tool 


To order , or 
immedia 
in for 
calf: 

1-800-852-0037 







with 

light bar. 
and power 
controller 
all in one 
package. 


One of 
Family of 
Ultra-mobile 
Lighting 
Elfecte 


ij- k.|U 

MQDlW 

Kelli Burns 


Make less trips to the car 
when settingup your gear 


Use the ACE-1 Audio 
Controlled Effects unit to 
sound-sync up to 10 of 
CMCs lighting effects 


Hun your own high 
energy light show, with 
hundreds of patterns, far 
more entertaining than 
lighting systems using 

simple chase controllers! 

-— 

Seeing is believing! 

Order our video for 
$12.95, refundable with 

your purchase of an 
S-8500 lighting system. 

(R) 

Me ta-Li te Ugh ting Systems 

Cantek Metatron Corp 

19 W.Wstsr St. Canonsburg.PA 15317 
( 412 } 745-6760 Fax ( 412 ) 745 6062 
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STORE with The Super Shelf 


SAVE mill) Essential Collection 


which includes Disc Pic tables, EZ-CD, and CD Care. *9.99 + * 2.00 s/K (SAVE *3.00 


tom 


BONUS: Super Shell, DiscPickables & Essential Collection each come with The Compact Disc User's Guide, absolutely free. 

Send check/m.o. to MacTec Products, Inc., 21416 Velicata St., Woodland Hills, CA 91364 (CA odd tax) 

or call us for a free catalog at 800-MAC-TEC-1. 


PnlenH Fertdmj 


Stare - Organize • Open • Clean 


Finally, 

everything you need 

for your ( -1 >S in four 
ultra- con ven i en t 


Cuts through any new 

CD packaging. 
»2.99 ♦ *50 s/h 


most efficient & cost- 

effective available today 

Capacity 40 CDs. 

M2 99+ *4.50 s/h 


16 Dividers w/bendable tabs. 

12 printed (AB-XYZ), 

4 blank; can customize. 

Use with all storage devices. 
UI *5.99 + *1.00 s/h 


16 quality wipes in 

jewel box dispenser. 
*3.99 + * 50 s/h 


Kudos 

My husband and I have a DJ busi¬ 
ness catering to weddings, parties, and 
benefits.This year we have almost 
tripled in calls, jobs and demand. We 
feel that a lot of success is due to sub¬ 
scribing to Mobile Beat. By reading your 
magazine from cover to cover and us¬ 
ing the Top 200 list as a guide and tool, 
we have built a better business and give 
people the music they want to hear and 
dance to. Thank you for an enjoyable, 
informative and captivating magazine. 

Sharon Mowery, All About Music , 

■r 

Fairborn , Ohio 

And finally... 

I would like to cancel my subscrip¬ 
tion. 1 received the January 1995 issue. 
1 had three of my employees review the 
magazine, they really did not enjoy it 
all. They found it to be very stiff and 
outdated. Please cancel my subscription 
immediately. 

Michael Franklin , FI Productions , 
Winter Park, Fla. 



AMERICAN 

DJ 

AVENGER. 

LIGHT 

$iqq 


GRUNDORF 
DLX DUAL 
LP CASE 

NUMARK 
CD7020 
DUAL CD 
PLAYERS 
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LIMBO POLE 6" TALL 
& MANY COLORS 





These 

Prices 

Are 


(A 

3> 

2 

TJ 


m 

to 

CA 
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70 

C •: 


AMERICAN DJ 
FOG 


COMMUNITY 


SPEAKER 


NUMARK 
DM 1180 
MIXER 

<214 




ORTOFON CONCORD 
1 CARTRIDGE & 2 NEEDLES 


r A11 RIAIlfl TO PLACE YOUR ORPER 
vHLL IiUvV ■ or for our FREE catalog 



In NY 1-516-667-2300 
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Lighting Up 

I'm planning to upgrade my lighting 
system and want to gel a system w iih two 
stands and 10 feet of trussing. On the 
trussing, I want to put a mirror ball, two 
pinspots, an American DJ Vertigo and 
Avenger. and two scanners. Also. I'm 
planning on getting a fog machine. Do you 
think the lights I've chosen 111 together for 
a good light show? And, is the logger bet- 
ter on the floor or mounted to the light 


) 


trussing 3 

Q 

Mike Hen non. Dance Traxx DJ Service , 
New Castle, Penn, 

Trussing is great for that big look and, 
as an upgrade, is a good step for mount¬ 
ing special effects lighting. Remember, 
you will need to keep your Par lighting 
to cover the dancefloor and room. Spe¬ 
cial effects are simply for emphasis — 
they are not designed for long-term 
or function. An easy way to control the 
truss effects is by a remote relay sys¬ 
tem. Y'ou don’t use lots of cables and 


setup is much faster. Time is money! 
Fog machines can add a lot for looks ... 
they can also malfunction. “Ideal” 
placement is on the door and run a hose 
3- to 4-inch in diameter to desired area 
lor smoke. You're on the right track. 

Jim Baxter, Colorado Sound N' Light, 
Denver, Colo . 



In MB #23 Feedback, mention was made of a DJ who 
had a flat and w as late, and another DJ w as called before 
the original I \\ arriv ed. This leads me to make three sug¬ 
gestions to all DJs: 

I) Carry a cellular phone in your vehicle at all times. 
I bis way if you get stuck on the road, you can call your 

V W C? wf w 

client and let them know what is happening. (You can also 
call AAA if necessary). 1 just bought a transportable cell 
phone that plugs into the cigarette lighter and also has a rechai cable battery pack 
(in case the car battery is dead). 1 took advantage of a special deal NYNI \ had 
going with some local retailers that got me the phone for $13 and the charger for 
another S40. in exchange for committing to retaining the cellular service for at 
least 30 months. Hie service costs about S35 a month i after tax) w ith A) minutes a 
month of local calling included. At rates like this, every DJ can afford a cell phone 
(in fact, you probably can't afford to be without it!). 

2) Many of you probabh already do this, but always allow some extra time to 
get to a gig and set up. If nothing goes wrong, you'll have a little extra free time 
after finishing setup before the gig starts. But Murphy seems to favor those who are 
on a light schedule! 

3) I once read or heard (don't recall w hich) about a DJ w hose van broke down 
on the way to a wedding. He had a tow truck low his van to the gig so he could go 
on as scheduled: had the van towed back to his place afterward to be able to unload 
his equipment, and then had the van lowed to the repair shop. As piolessionals, w e 
must be prepared to do this kind of thing to provide the contracted services to our 
clients. (The only exception would be if you could dispatch another quality DJ to 
cover you in lime) Hven if it ends up costing more than we are making on the gig. 
Our reputation is the most important thing we have going, and we cannot afford to 


tarnish it. Besides, think of the positive referrals 


b b 


His van broke down, but he 


had it towed to the wedding and everything went oil as planned.” 

Sieve Rothkin, Danceniasters Disc Jockey Entertainers, Wappingers Calls. N.Y. 




urman’s Q-541 Graphic Equalizer 

is a unique new graphic EQ designed 
to solve the everyday problems faced by 
working DJ’s. Four stereo channels, each 
with live EQ bands, let you customize 
the sound of each stereo source and 
hook up easily to any DJ mixer. A sixth 
slider in each channel provides a handy 
gain adjustment to compensate for level 
differences between sources. Channels 1 
and 2 have both RIAA phono and line 

All Furman products are made in the U.S.A. 


inputs, so you can connect up to six 
sources and switch-select the active ones 
Four LED meters provide a quick visual 
indication of signal levels and overloads. 

There’s more, too. Contact Furman or 
your local dealer for the full ( iraphic 
Details! 



Furman Sound, Inc. 

30 Rich St. 

Greenbrae, CA 94904 USA 


Phone: (415) 927-1225 
Fax: (415) 927-4548 
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Singing stars 

If you think you’re a star now, wait until 
you get the leading role in a national 
karaoke TV commercial. Southern 
California’s Apple Entertainment is con¬ 
ducting the Coast to Coast Karaoke 
C hallenge, looking for Mobile and club 
KJs from all 50 states to star in a profes¬ 
sionally produced TV commercial. Second 
and third prizes include cash awards ot 
$2500 and $1000 respectively along with 
Pioneer all format CLD-V850 players. The 
challenge is sponsored by Pioneer, Apple 
Entertainment and Embassy Suites. For 
more information, call (800) 700-4695. 

Top 13 of the 1990’s 

Halfway through the decade, it's 
Whitney Houston’s, “The Bodyguard'* in 
the lead as the top-selling album of the 
1990’s with over 13 million copies sold. 
Garth Brooks holds on to second and third 
spots with “No Fences'* and "Ropin' The 
Wind” respectively. Fourth place is held 
by M.<■Hammer’s “Please Hammer 
Don't Hurt ‘Em.’’ The remainder of the list, 
based on R1AA certifications of sales in 


artist showcase lineup. Over the past de¬ 
cade, club aficionados from around the 
world have come to regard WMC as a con¬ 
vention for networking with producers, 
DJs, and label reps. For more information 
contact the Winter Music ('on fere nee at 
(305) 563-4444. 

Bang! Kabong! Sproing! 

Kid Rhino, Rhino Entertainment’s fam¬ 
ily division, has taken the ordinary sound 
effects compact disc and turned it into a 
true listening adventure. Hanna-Barbera 
Cartoon Sound FX is a virtual library. 

This amazing album features almost 100 
classic Hanna-Barbera sound effects on a 
single CD. Too many to mention, just a few 
examples are the ever-popular Jetson's 
Space Traffic, Fred and Barney Fight, Run¬ 
ning I’eet. and tons of other fun sounds. 
Also included are answering machine mes¬ 
sages and special-occasion greetings. As a 
bonus, at various points throughout the 
compilation are “Comic Capers.” 

The Hanna-Barbera 1 D is available 
through Rhino mail order by calling (800) 
432-0200. Suggested retail price is $ 15.98. 
It is not available on cassette. 


the US includes:5) Michael Bolton, “Time, 

Love and Tenderness”, 6) Mariah Carey: DJs SnxiOUS for 


“Mariah Carey", 7) Billy Ray Cyrus: 
“Some Gave All”, 8) Pearl Jam: “Ten”, 9) 
Mariah Carey: “Music”, 10) Eric Clapton: 
“Unplugged”, 11) Kenny G.: “Breathless”, 
12) Metallica: “Metallica”, and 13) Vanilla 
Ice: “To the Extreme.” 

Winter Music 
Conference #10 

T his year s Winter Music < Conference 
will be held at the Fountain Bleu Hilton 
on Miami Beach from March 21 through 
March 25. The event will feature more 
open forum discussions, daily opportuni¬ 
ties to schmooze with old associates and 
new acquaintances, and a more diverse 


mini-disc player 

While it appears that consumer interest 
in the mini-disc format is growing at gla¬ 
cial speed, there’s a real demand for a 
mini-disc record/play system for DJs. Per¬ 
formers who have been using mini-disc, 
primarily consumer units from Sony, have 
touted the format’s stability, CD-like ac¬ 
cess time, visual display of information, 
and ease of use. In the pro arena, Denon 
has established a presence with machines 
designed for studio and broadcast use. But 
does the company have any plans to offer 
DJs the MD format in a package similar to 
their popular DJ ’D Players? According 
to Mike Stelts, product manager for Denon, 



“Denon is committed to the mini-disc for¬ 
mal, which is evidenced by the introduction 
of three broadcast/post-production units it] 
six months. We are looking at other mar¬ 
kets ... the DJ market is a prime 
consideration.” 

DJRN offers insurance 

Disc Jockey Referral Network can now 
provide 1M general liability insurance to 
any DJ business in the United States (ex¬ 
cept New York or New Jersey). The annua 
GL insurance cost is $175 for a single 
owner, $350 for operators up to six multi¬ 
units, and $525 for larger companies] 
Members receive a certificate of insurance! 
and can request proof of insurance copies 
at no additional charge for third parties who 
require it. 

Companion property insurance for busi¬ 
ness equipment and software is optionally] 
available in select Midwestern states. ThJ 
annua) premium rate is 1.5 percent of the) 
stated market value ot scheduled items. I 

DJRN categorizes members as singlq 
owner/operators or as multi-unit operators 
and charge membership fees of $95 and! 
$160 respectively. Membership is a re I 
quirement to be eligible for any insurance] 
purchase. Liability insurance is a require] 
ment of membership whether or not] 
purchased through the DJRN group policy] 

For more information call I -800-875*1 
DJRN (Chicago 312-399-5050) or viJ 
E-mail or “DJNET BBS.” I 

Sweet prize I 

Mobile Beat and Colorado Sound N1 
Light congratulate Carol J. Bowles ol 
Phoenix. Ariz. She won the ColoradJ 
Supertable full of Jolly Rancher candy al 
seen in the October/November issue. Thel 
object was to guess how many pieces ol 
candy were on the table. Bowles was clos¬ 
est with an estimate o; 4,412. There were 


actually 4,193 pieces. 
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Denon's DN-2000F and 2200F Double CD Players proved 
that the CD medium can offer higher performance without robbing DJs of 


The DN-2700F extends your creative possibilities even further. Its 16-bit 
stereo digital sampling can create CD-quality audio segments nearly 6 seconds 
in length. Its seamless loop can repeat sound effects or beat tracks of any duration 
as many times as you like. The DN-2700F‘s multi-range pitch control can produce 
many dramatic effects, some previously only possible with LPs. Its double jog 
wheel makes searching and scanning faster, easier and more precise. Random 
play even lets you take a break without any “dead air." 

From its invention of the direct-drive turntable to making the first digital 
recording. Denon has always produced the state-of-the-art. And. never forgot 
about the artist. : ' 
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DN-270DF DUAL CD PUYEB 


Denon Anwa.Jnc.222 New Road. Parsipjany. HI 07054 (201) 575-7810 


DN-2700F REMOTE CONTROL UNIT 


DJ Times called the DN-20Q0F 
the best new sound product' 
and *most innovative DJ 
product ’for 1992. Disco Club / 
Leisure International called 
the DN-2000F, Club CD Player 
of the Year' two years running. 
Plus. Mobile Beat gave the 
DN-2000F the 1992 Mobile 
Beat Award * in the DJ Pro 
Sound category. 



bENON 

The Industry Standard. 























































































Gemini's French connection Incflllfttiy NOWS 

With the formation of GSL, a Paris-based office. Gemini and LyteQuest products will now be 
imported in the French market. Industry veteran Patrice Vandenbussche has been selected to head 
the new facility. Gemini Sound Products or LyteQuest products, (908) 969-9000. 

Nikkodo appoints new sales and marketing manager 

Replacing Ed Pearson, who accepted a position with Sirius Publishing, is Steve Itani as general 
manager of sales and marketing. Itani began his career with Nikkodo in 1982. He played a signifi¬ 
cant role when the company opened its doors on U.S. soil in 1988. Nikkodo U.S.A. Inc., 4600 N. 
Santa Anita Ave., El Monte, Calif. 91731; (818) 350-3131. 

National Biological acquires ETA 

ETA Lighting, manufacturer and distributor of power controllers, distribution, and conditioning 
products for the theatrical light and sound production industry, will now be known as ETA Systems, 
Division of National Biological Corp. National Biological, who recently acquired ETA, is a manufac¬ 
turer and distributor of ultraviolet light phototherapy medical equipment for treatment. ETA Systems, 
1532 Enterprise Parkway, Twinsburg, Ohio 44087; (800) 338-5045, Ohio residents: (216) 425-9614. 


The powerful, multi-user 

Disk Jockey Management 

Software for Windows 


The Best Investment you can make for a prosperous New Year 



OJPm t.l 


File Window About 


I 




Go To Calender 


Preview Search 


I 1 


1 $20000 dj 
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Get Ahead of Your Competition 

Before they get Ahead of You! 

♦ Shows available DJ and Systems for a Date! 

♦ Multiuser/Network versions for LANtastic, Novell, Ect. 

♦ Sales Reports, Event Reports, Cashflow, Etc. 

♦ Track Lead Sources, Sales Trends, DJ Performance. 

♦ Sort by Bridal, School, Corporate, Facility, Etc. 

♦ Automatic Recalls keep you on top of your leads. 

♦ Track Customer Payments and Payments to Talent. 


Free Mu sic Database 

•Artist, Title, BPM... Lists 

•CD & Cassette Lables 

•Search by anything! 

•Listings for Bobby Morganstein & 

All the Original Artists CDs 

•Optional Libraries available. 

...Much, Much More 

Copyright 1994 Spectrum Management Systems. Inc. All rights reserved. DJ Pro is trademark of Spectrum Management 

Systems, Inc. All brand and product names are trademarks of their respective holders. 


New Version 1.1 

$ 275 . 00 * 

Executive Single User Version 

Reg. Price $395.00 

1 - 800 - 358-2704 

Call Today, Get it Tommorow 

Offer Expires 1/31/94 


Ti/T 



By Mike Buonaccorso 


If you want to motivate employees, con¬ 
sider some of the following suggestions: 

• Compensate people who do an out¬ 
standing job. Superior employees often 
do twice as much work as mediocre 
workers, but frequently receive only 
slightly higher compensation. 

• Don’t reward mediocre behavior. Sal¬ 

ary and bonuses should be administered 
on work performance, not length of ser¬ 
vice or job classification.(Unless you 
work for the government.) ^ 1; J 

• Name an employee “expert'’ on a spe¬ 
cific topic. Then provide resources for 
that employee to keep up-to-date on the 
topic assigned. 

• Have a professional makeover for all 
your employees, or perhaps a week's pass 
to a health club or recreation facility. 
People who feel good about themselves 
are more likely to do good work. 

• Provide business cards for just about 
all employees. Just make sure the com¬ 
pany number is on the card, not theirs. 

For a copy of a book providing 
more than a thousand ideas to help res¬ 
taurant/nightclub owners and operators 
increase sales and motivate a team of 
superior employees and managers, send 

$29 to J.W. Moffa, PO Box 36575, 
Grosse Pointe, Mich. 48236. The Restau¬ 
rant Owner 's Idea Book! is loaded with 
ideas that you should be able to use even 
if you're not in the restaurant business. 
— Source: Communications Briefings 

Place your order 

An interesting tip from A Sound 
Investment's newsletter on how to handle 
the ever-increasing problem for large DJ 
companies running into clients who ex¬ 
pect the DJ who they saw at a previous 
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event to show up at theirs. A $50 “DJ 
Reservation Fee'* charged to the cli¬ 
ent is passed along directly to the DJ 


as an incentive to he available for that 


event. 

One can argue, however, that the ver\ 
nature of such an agreement, if pre¬ 
sented in a less than positive fashion, 
could backfire. It I needed surgery and 
my surgeon wanted an extra five hun¬ 
dred to guarantee he'd show for the 
operation I would kind of wonder 
what I would get if 1 opted for the no- 



Litmus test for 
independent 
contractors: # N/A! 

We have been covering the IRS 20- 
factor test for what determines 
independent contractor status. Having 
covered seven in past issues, 1 thought 
1 would use this issue to knock out 
some of those factors that are just plain 
irrelevant to our type of business. Ex¬ 
ample #1: Work done on premises: 
According to the IRS most employ¬ 
ees work on the premises of their 
employer, subcontractors do not. 
Maybe you should consider renting 
your living room for wedding recep¬ 
tions. #2: Payment: Employees are 
usually paid by the hour, week, or 
month as opposed to the individual 
job. Too tough to strictly apply to the 
entertainment biz. #3: An employee 
has set hours of work, independent 
contractors usually sets their own 
hours. Sure , always tell brides and 

r 

grooms to schedule their receptions at 
your convenience. #4: Order or se¬ 
quence set: An employee may be 
required to perform services in the 
order or sequence set by an employer. 
An independent contractor can play 
The Chicken Dance during dinner. 
That leaves just nine more factors to 
look into. WeTl continue next lime. 
And by the w ; ay ... the words in ital¬ 
ics ... Tm just joking! 



For more information 

contact: 
GU Sound Systems 
2691 West 15th St. 


Brooklyn/ NY 11224 

800-4-GLI-PRO 

718-372-7849 






Call and ask how! 800-GLI-PRO1 


in Pittsburgh and Philadelphia/ PA 
Cleveland and Cincinnati/ OH 
Boston/ MA, Baltimore/ MD, Portland/ ME 

Complete Music, North America's largest DJ entertainment service, is 
looking for one honest and hardworking DJ Service to join forces with in each 
of the above cities. 

Complete Music has helped owners all across North America (in over I 10 
locations) reach financial success and dominance in their cities. If you are a 
serious candidate, you will be furnished a list of all owners w ith phone 
numbers. You can then discover, for yourself, if Complete Music ow ners arc 
happy with the support lhe\ have received and the level of success they have 
achieved. Support includes: 

Full CD Library very reasonably priced, not self-produced. 

Specialized Music System that can be operated l 

without ever touching the sensitive CDs themselves. • 

Full-Color Brochure demonstrating the • 

fun options available for our customer's enjoyment. * 

Action Video with seven minutes of action packed excitement * 
to help prospective customers choose Complete Music. • 

DJ Training Videos and Manuals that teach DJs • 

how to entertain and please customers. * 

Proven Marketing Techniques and Training that help owners * 
reach prospective customers successfully and easily. • 

A Real Support Team that works for the benefit and • 

rowth of all Complete Music owners. * 

All of us benefit with tne success of each of us. • 

a 

You will Spend Less, Look Better, and • 

>re Money as part of the Complete Music team. * 
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Each yeari Mobile Beat polls readers to get 

* * • “ * " * . ~ * ****** * * m “ • . t ‘ • * * “ ■* 

a concensus of what DJs are playitig front 

0 * ■* * * ■*' « V # *■ t 4 ■• * * , + * I 

™ * ’ B - * * * * ***** *. * * 

fo/jtf to coast, across the fuitcd plains, of 
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• * * *„* ' " ** , ♦ * • * * * *». * t 

the US and Canada. Our original list: 

, * * * * f •* ♦ * * • • 4 , * * • - - . * * . * ♦ 4 * . 

% ■ , * »«_* • * 

(published in 1990) listed just the Top 200 

• * * , * ■ <#■ # * 4 *' • if gp 
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allrtime, most played songs.. But .each year, 

* ' - • ‘ •' 7 

* . » * * . 1 # t , 

look for ways to make, these essential DJ 

4 » • . 4 ^ ^ • # * . ^ + Ip • ^ ♦ 

playlists as conclusive and comprehensive as 

* f ♦ — <|J' * jBk | 

possible. Thus, the Top 200 now includes 

m- « 

•not only a. general list of most played songs, 

v , . * *' m 4 . ‘ . * * * - - m * * . * 'i 

., * *■ # "* *■ . *■ *■ + 

* . * * * * , * * 

but the most played in several primary 

m * m . . m * * # * • * * * 

categories as well. And for a little comic 

» *t # • • i v » * * * ' * * * « • * * i 

*elief this year we present a list of the songs 

■% " 4 |- * » ^ p. « 

1 | . . # ^ « * *' * m * ^ # m * ** * * ■, * 

DJs wish they could go without ever playing 

* ~ m »***.* > + *..•»' _ * 

again. We 've also included some favorite 

m * * * . • m * * * *■ # •* * » 
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■song segues and some of the songs that 

our. readers' believe are exclusive to their. 

1 * * * , * " m * * ** * ' * # # . 

* » * ' • ’ 8 4 » * v * . 4 , * *** 

+ m m ■ " . * ■ * m m + * . * - * * 

mixes. For information . oti reprints of the 

m m ^ * • * , i # * * * 

^ ** i '• 4 m * * « 

• » ^_ - — 4 , • . . 4 # ,a 

Top 200 (main lists only) for tour own 

m * f ii » «i * 4 * n 

*■ * ■ - 

promotional use, see page 26. * 
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* IndicJates which version-oj a song done by 

\ # • ■ •• * * — *» 

multiple artists' *received most votes. 
No indicates virtual tie* 


fllL-M TOP tO 


Old Time Rock & Roll 


er 


Y.M.C.A. The Village People 

Electric Boogie. . Marcia Griffith 


4. Twist 


Mony Mony. Billy Idol 

Hot, Hot, Hot,. Buster Po 


Eric Clapton 


X Shout 


Emeralds / Various 




I). Locomotion.. Kylie Minogne */Gm 

II. Unchained Melody.. Righteous Brothers 

r 2, Whoomp! (There It Is)... Tag Team 

13. Brown Eyed Girl... Van Morrison 

■ 

14. Love Shack..5-52 i 

15. Gonna Make You Sweat.. i&C Music Factory 

16. Unforgettable. Natalie Cole 

17. December 1963 . Four Seasons 

18. Twist And Shout.... The Beatles 


19. Celebration. Kool & The Gang 

20. You Shook Me All Night Long.. AC/DC 

21.1 Swear.. All-4-OneI LM. A 


22. Boot Scootin’ Boogie . Brooks & Dunn 


23. Chattahoochee. Alan Jacksoi 

24. In The Mood... Glen Miller 

25. Paradise By The Dashboard Lights.... Meadoaf 

26. Thats What I Like. Jive Bunny 

27. Crazy. Patsy Cline 


28. ^e Sign.. Ace of Base 

29. Can’t Help Falling In Love. Elvis Presley 

30. New York, New York. Frank Sinatra 

31. Swing the Mood.. Jive Bunny 

32. Hokey Pokey.. Various Anists 

33.1 Will Survive. Gloria Gaynor 

34. Respect. Aretha Franklir 

35. Conga... Miami SoundI 

m 

36. Hands Up.. Ottawan 

37. What I Like About You. The Romantics 

38. Pretty Woman. Roy Orbison 

39. Baby Got Back... Sir Mix-A-Lot 

40. Power Of Love...... Celine Dion 

41. Some Kind Of Wonderful. Grand Funk 

42. You Dropped A Bomb On Me. The Cap Band 

43. Push It... Salt-N-Pepa 


44. No Rain ..;... Blind Melon 

45. All I Wanna Do . Sheryl Crow 

46. Real Love ..... MaiyJ Blige 

47. Shoop. . Salt-N-Pepa 

48. Strokin’. . Clarence Garter 

49. Satisfaction.. . Rollirn Stones 


ones 


50. Two Princes... Spin Doctors 































































































DM- TOP £ 

1. Gonna Make You Sweat.. C&C Music Factory 

2. Show Me Love. Robin S 

3. The Sign. Ace Of Base 

4. Twilight Zone. 2 Unlimited 

5. Move This. Technotronic 

6. Baby Got Back. Sir Mix A-lot 

7. Rhythm Is A Dancer. Snap 

8. Whoomp! (There It Is). Tag Team 

9. Push It.. Salt-N-Pepa 

0. Mr. Vain... Culture Beat 

I. Vogue... Madonna 

12. I’m Too Sexy. Right Said Fred 

13. Love Shack. B-52s 

14. Good Vibrations. Marky Mark 

15. Strike It Up...... Black Box 

16. Pump Up The Jam... Technotronic 

17. Whats Up ................................... Miko 

18. Rump Shaker .. Wrecks N Effect 

19. Turn The Beat Around.. Gloria Estefan 

20. What is Love.. Haddaway 

21. Finally... Ce Ce Peniston 

22. Into The Groove. Madonna 

23. December 1963., Four Seasons 

24. Shoop. Salt-N-Pepa 

25.1 Like To Move It.. Reel 2 Real 

26. Can’t Touch This. MC Hammer 

27. Conga..... Miami Sound Machine 

28. I’m Gonna Get You.. Bizarre Inc. 

29. I’ll Be Loving You..... Collage 

30. Everybody, Everybody... Black Box 

31. Let The Music Play. . Shannon 

32. Cantaloop.. US3 

33. Wild Thing. Tone hoc 


0IMS-10P M 


The Twist...... Chubby Checker 

Shout......* his Day / Isleysl Dynatones 

v Hr # 

Old Time Rock & Roll.... Bob Seger 

Twist and Shout... The Heaths 

Mony Mony.... Tommy lames / Billy Idol 

Brown Eyed Girl....... Van Morrison 

Runaround Sue........... Dion 

Pretty Woman .... Roy Orbison 

Tequila ..... Champs 

Louie, Louie... Kingsmen 

Great Balls Of Fire... » Jerry Lee Lewis 

Respect.... Aretha Frankm 

Wooly Bully ... . Sam The Sham 

Rock Around the Clock. Bill Haley & The Comets 

La Bamba... Los LoboslRitchie l a lens 


6. Wanderer 


**** 
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Dion 


17, Jailhouse Rock.... Elvis Presley 

18, Saturday Night’s Alright For Fightin’. Elton John 

19, The Locomotion... Little Fra 


20. Do You Love Me... The ( 'on tours 

21. Long Cool Woman In A Black Dress Hollies 

23. Johnny B. Goode.. (.buck Berry 

24. Bad, Bad, Leroy Brown ...... Jim Croce 

25. I Saw Her Standing There.. Beatles 

26. Mustang Sally.... C ommitments / \\'.Pickett 

27. Born To Be Wild... SteppenwotJ 

28. Good Lovin’... Young Rascals 

29. Only You. The Platters 

30. Let’s Twist Again... Chubby Checker 

31-My Girl. The Temptation, 

32. What I Like About You.... The Romantics 

33. Joy To The World. Three Dog Night 



1 . Won d erfu I Tonigh t ... Eric Clap 

2. Unchained Melody... Righteous 


on 


T0P20MMUNDfIMI( 

mm 

1. Kenny G 
2. Harry Connick Jr. 

3. Frank Sinatra 

4. David Sanborn 

5. Yanni 

6. Richard Clayderman 

7. George Benson 

8. George Winston 

9. Henry Mancini 

Wr 

10. Tom Scott 
II. Lee Ritenour 
12. Stan Getz 
13. Linda Ronstandt with 
Nelson Riddle 
14. Enya 
1 5. Earl Klugh 
16. David Benoit 
17. Grover Washington Jr 
18. Larry Carlton 
/ 9. Luther Van dross 
20. Natalie Cole 


3. Unforgettable.. Natalie Colt 

4. Can’t Help Falling In Love With You ... Elvis Presley 

6. I Will Always Love You. Whitnev Ho 


7. I Swear. J.M. Montg< 

10. Power i >f Love.. Celine Dion 

11. After The Loving... Engelbert H 


J.M. Montgomery!All-4-One 


12. Have I Told You Lately.. Stewart*!Mo\ 

13. When A Man Loves A Woman. Bolton!Faith 

14. Crazy...... Patsy Cline 

15. Lady In Red.... Chris DeBur± 

16. Can You Feel The Love Tonight. Elton John 

17. Sea Of Love.. Homy l)ripp 

18. Wind Beneath My Wings.. Bette Midler 


rtson 


19. End OfThe Road... Boyz ll Men 

20. What A Wonderful World. L ouis Armstrong 

2 1. Save The Best For Last... Vanessa William 


a ms 


22. When I Fall In Love.. Celine Dion/Clive 

23. Could I Have This Dance. Anne Murray 


in 


24. Endless Love 


25. Everything I Do. Bryan / 

26. That’s What Friends Are For. Dionne 

27. Summer Wind. Franks 


28. Always and Forever.... Heatwave 

29. You Mean The World To Me.. Toni Brax 


30. Faithfully... Journey 

31. I’ll Make Love To You . Boyz II Men 

32. A Whole New World. . Peabo Brysom 

33.1 Left My Heart In San Francisco. Tony Bennett 


I lion 
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1. Everything I Do 

. Bryan Adams 

2. I Swear 


3. 


.. All-4~()ne l JM. Montgomery 

I Cross My Heart 


4. 


5. 


Power Of Love 

.. Celine Dion 

Have I Told You Lately 

. Van Morrison / Rod Stewart 


6. I Will Always Love You 


7. Here and Now 

... Luther Vandross 

8. Unchained Melody 

... Righteous Brothers 

9. When I Fall In Love 

. Celine Dion/Clive Griffin 

10. Unforgettable 
. Natalie Cole 

11. Always and Forever 
. Heatwave 

12. Beautiful In My Eyes 
. Joshua Kadison 

13. Can’t Help Falling In Love 

.. Elvis Presley 

14. Wonderful To night 

.. Eric Clapton 

15. Always 

. Atlantic Stan 

16. Your Love Amazes Me 

. John Berry 

17. A Whole New World 

. Celine Dion / Pea bo Bryson 

18. Endless Love 

.... M. Carey! Luther Vandross 

19. Can You Feel The Love 


20. Love Of A Lifetime 

.. Firehouse 

21. Could I Have This Dance 

.. Anne Munay 

22. Wind Beneath My Wings 


23. Now and Forever 

. Richard Marx 

24.1 Love The Way You Love Me 

.. John Michael Montgomery 

25. When A Man Loves A Woman 
. Michael Bolton 

26. Endless Love 

.. Diana Ross!Lionel Richie 

27. You Mean The World To Me 

. Toni Braxton 

28. What A Wonderful World 




29. Friends 




30. You and I.. 


Elton John or M. W. Smith 




31. Hero 


W 


32. True Companion 
. Marc Cohn 

33. I’ll Always Love You 

. Taylor Dane 


t t 
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1. Boot Scootin’Boogie 

.. Brooks & Dunn 

2. Chattahoochee 

.... Alan Jackson 

3. Friends In Low Places 
. Garth Brooks 

4. Achy Breaky Heart 
. Billy Ray Cyrus 

5. Crazy 

. Patsy Cline 

Baby Likes To Rock It 

. The Tractors 

7. I Swear 

. J.M. Montgomery 

Trashy Women 

. Confederate Railroad 

The Dance 

... Garth Brooks 

0. Watermelon Crawl 

. Tracy Byrd 

I I. Cross My Heart 

. George Strait 

12. Born To Boogie 
. Hank Williams Jr, 

13. Fast As You Can 
. Dwight Yoakum 

14. Indian Outlaw 
. Tim McGraw 

15. Fishin’ in the Dark 
. Nitty Gritty Dirt Band 

16. Don’t Take The Girl 
. Tim McGraw 

7. All My Rowdy Friends 
. Hank Williams Jr 

18. Through The Years 

. Kenny Rogers 

19. Forever and Ever Amen 

. Randy Travis 

20. T-R-O-U-B-L-E ‘ 

. Travis Tritt 

21. Thank God I’m A Country Boy 

... John Denver 

22. Mountain Music 
. Alabama 

23. All My Ex’s Live in Texas 

.. George Strait 

24. Be My Baby Tonight 

. John Michael Montgomery 

25. Could I Have This Dance 




4 iiittilt 
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. Anne Murray 

26. Shameless 
. Garth Brooks 

27. Don’t Rock The jukebox 

. Alan Jackson 

28. Cotton Eyed Joe 

... Isaac Peyton-Sweat 

29. 2 Of A Kind Working On A Full House 
. Garth Brooks 

30. The Man In Love With You 

... George Strait 

31. Third Rock From The Sun 
.*•**•*• Joe Diffie 

32. Down At The Twist and Shout 

.. May Chapin Carpenter 

33. Passionate Kisses 

. May Chapin Carpenter 


(IflKK M-TOP 33 


2 . 


7. 


8 . 


9. 


10. 


II. 


12, 


13. 


14. 


15. 


6 . 


* 


17 , 


18 


19 


23. 


24. 


25. 


27. 


* • 

t 


#■ 

* 


28. 


29, 


You Shook Me All Night Long 

. ACIDC 

Old Time Rock & Roil 

. Bob Seger 

Paradise By The Dashboard Light 


4. Mony Mony 


5. What I Like About You 


Brown Eyed Girl 

. Van Morrison 

Taking Care of Business 

.. BTO 

Some Kind OfWonderful 

.. Grand Funk 

Centerfold 

./. < lei Is Band 

Satisfaction 


ones 


I Love Rock N Roll 

. Joan Jett &Black Hearts 

Walk This Way 




The Joker 

. Steve Miller 

Sweet Home Alabama 

. Lynard Skynard 

Hurts So Good 

. John Cougar 

Bohemian Rhapsody 

. Queen 

Sharp Dressed Man 

.... ZZ Top 

Bad To The Bone 

. George Thorogood 

Stairway To Heaven 


**#•»+*+** * * * * 


20. Magic Carpet Ride 

.. Steppenwolf 

21. Born To Be Wild 

. Steppenwolf 

22. The Locomotion 


Rock-n-Roll All Night 

. Kiss 

Proud Mary 

. CCR 

I Knew The Bride 


26. HonkyTonk Woman 


ones 


Rock N* Roll (pt tl) 

.. Gay Glitter 

Free Bird 

.. Lynard Skynard 

Brown Sugar 




ones 


30. Long Cool Woman in a Black Dress 


31 


32. 


33. 


Margaritaville 

... Jimmy Buffett 

The House Is Rockin’ 

.. Stevie Ray Vaughn 

R.O.C.K. in the U.S.A. 

. John Mellencamp 


* * 
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• LARGE SELECTION - FAST DELIVERY 

• GUARANTEED BEST PRICES 
• 30-DAY TRIAL EXCHANGE 

• 30-DAY PRICE PROTECTION 


Imagine the best pro gear being just a phone call away. 
We have the gear you want in stock at great prices. Even 
better, we add outstanding value with one-on-one customer 
service and quality after-the-sale support. Our sales associ¬ 
ates use the gear in our catalogs so they can direct you 
to the products best suited tor your needs. 

Isn’t it time that you got both great prices and great ser¬ 
vice? Give a call today for your complementary catalog 



ion. 



Our 2-Day Air Express Delivery is 
Available for only $5.97 more than UPS 
ground rates. Call for details. 


THE BEST NAME BRANDS 


AB Systems 
American DJ 
Electronics ■ 


Akai • AKG • Alesis • Allen & Heath • Altman 
1 Anchor Audio * Anvil Case • Aphex • Applied 
ART • Atlas • AudioTechnica • Audix • BBE 
Bretford • Cerwin-Vega • CAD • Crown 
• DBX • Denon • Digitech • DK Karoake 
• Eclipse Lasers • Electro-Voice • E-MU 
ETA • Furman • Gemini • Genesis Cases • Hosa • JVC 



Biamp • 

Daylite Screens 




Lexicon 
Littlite * 
Numark 
Ramsa • 
Samson • 
Soundtech 



Lightcratt • Lightwave Research • Lineartech 
ie • Martin • Meteor • MTX • Nady • NSI 
Ortoton • Panasonic • PAS • Pioneer * OSC 
• Rapco • Roland • Rosco • Runco • Sabine 
Sennheiser • Shure • SKB Cases • Soundcraft 
• Soundtracs • Stanton • Switchcraft • Tascam 



Tannoy • Technics • Telex • TOA • Tri-Lite • Ultimate Support 
Ushio Lamps • Zenith Video Projectors * Ampex and TDK 
recording tape • 100 s of hard to find accessories 


VISIT OUR SUPERSTORE 


Our Superstore is located 
freeway close to all of 
Southern California (10 min¬ 
utes from DisneyLand™) 
13110 Magnolia St. 
Garden Grove, CA 92644 
(close to Disneyland™) 
(1/4 mile north of #22 freeway) 

• Installation • 





. Store Phone: (714) 530-6760 

* Service 
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Our 19th Year! • Se I labia llspaiiol 


Mon-Fri 7am • 7pm, Sa 
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Love Shack 


-TOP}} 


m « 


The li-52 s 


2. Two Princes 


• • # ■#**+•«•** 


3 
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... Spin Doctors 

Mr. Jones 

. Counting Crows 

Come Out And Play 


5 


6 . 


7 


8 . 


9. 


10. 


I I. 


12. 


13. 


4. 


5. 




16. 


I .«* 

* 


* * * * 
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17. 


8 . 


19. 


20 . 


21 


22 


23. 


24. 


25 


26 


27. 


28. 


tyring 

Basket Case 

.. Green Day 

What I Like About You 

.. The Romantics 

Bizarre Love Triangle 

. New Order 

Losing My Religion 

REM 

******* .+**#*■(«* 4%. m — J J T J f 

Melt With You 

. Modern English 

Smells Like Teen Spirit 

... Nirvana 

Rock Lobster 

. B-52 s 

I'm Gonna Be 500 Miles) 

.. The Pi vclaimers 

Give It Away 

.. Red Hot Chili Peppers 

Shine 

.. Collective Soul 

Jeremy 

Pearl Jam 

(End of The World 1 1 Feel Fine 

. R.EM 

Hey Jealousy 

. Gin Blossoms 

A Little Respect 

.... Erasure 

Plush 

.... Stone Temple Pilots 

No Rain 

. Blind Melon 

Black Hole Sun 

. Soundgarden 

New Age Girl 

. Dead Eye Dick 

Crazy 

. Aerosrnith 

Whats Up 

.. 4 Non Blondes 

Been Caught Stealing 

.. lanes Addiction 

Found OutAboutYou 

... Gin Blossoms 

All Apologies 

.. Nirvana 

Just Like Heaven 
.. The Cure 




29. 


30 


3 


32. 


Daughter 

... Pearl Jam 

Whip It 

................ I ^ t / 

Tainted Love 

Soft Cell 

tll/f I \ j L f I 

Relax 


H 


33 


.. Frankie Coes To Hollywood 

Friday I’m In Love 

. The Cure 


WKO - TOP}} 


1. Y.M.C.A. 

. Village People 

2. Stayin’ Alive 

.. Bee Gees 

3. Celebration 

. Kool & the Gang 

4. I Will Survive 

.. Gloria Gaynor 

5. We Are Family 
. Sister Sledge 

6. Disco Inferno 


.. The Tramps 

7. Play That Funky Music 


8. Le 


v y 


* * ■ 


Chic 


9. Super Freak 


mes 


10. December 1963 

. Four Seasons 

11. Brick House 
. Commodores 

12. That’s The Way I Like It 
. KC & The Sunshine Band 

13. Last Dance 

. Donna Summer 

14. Hot Stuff/Bad Girl 
. Donna Summer 

15. Turn The Beat Around 
. Vicki Sue Robinson 

16. You Should Be Dancing 

.... Bee Gees 

17. You Dropped A Bomb On Me 
. Gap Band 

18. Born To Be Alive 

.. Patrick Hernandez 


19. Funky town 
. Lipps Inc 

20. It’s Raining Men 


21. Do You Wanna Funk 

.. Sylvester 

22, Boogie Oogie Oogie 


.. Taste oj Honey 

23. Get Down Tonight 

. I\C & The Sunshine 


Band 


24. Night Fever 
. Bee Gees 

25. Ring My Bell 


26. Macho Man 

. Village People 

27. So Many Men 


*own 


28. Give It To Me Baby 

.. Rick James 

29. No Parking on the Dance Floor 
. Midnight Star 

30. Love Train 


31. In The Navy 

... Village People 

32. Disco Duck 
. Rick Dees 

33. Got To Be Real 


mn 


■ 


p 

* 


* * 


MP/M-TOP}} 

Whoomp! (There It Is) 

... Tag Team 

.2. Shoop 

.. Salt-N-Pepa 

3. Baby Got Back 
. Sir Mix-A-Lot 

4. It Takes Two 
. Rob Base 

5. Push It 

. Salt-N-Pepa 

6. Can't Touch This 

.. M.C. Hammer 

7. Hip Hop Hooray 

. Naughty By Nature 

8. Wild Thing 

... Tone Loc 

9. Regulate 

... Warren G 

10. Tootsie Roll 

(\Q finyp 

. Jump Around 
. House oj Pain 

2. Fantastic Voyage 

.. Coolio 

3. Rump Shaker 

. Wrecks-n-Effects 

4. Whatta Man 

.. Salt-N-Pepa wf En Vogue 

5. Gonna Make You Sweat 
. C&C Music Factory 

6. Dunkie Butt 
. 12 Gauge 

17. Come Baby Come 
. K7 

8. This DJ 

.. Warren G 

9. Rapper’s Delight 

.. Sugarhill Gang 

20, Bust A Move 

. Young MC 

2I.OPP 

.. Naughty By Nature 

22. Doing The Butt 

.... EU 

23. Pumps and a Bump 
•*,.***»*«.,»,...* Hammer 

24. Informer 

.. Snoiv 

25. Boom! Shake The Room 
. Jazzy Jeff 

26. Let’s Talk About Sex 

... Salt-N-Pepa 

27. Funkdafied 

L2a Btat 

28. Bump and Grind 

.. R Kelly 

29. Walk This Way 

.. Run DMC / Aerosrnith 

30. Brass Monkey 

. Beastie Boys 

31. Dazy Dukes 

.. Duice 

32. Funky Cold Medina 

. Tone Loc 

33. White Lines 

. Grand Master Flash 
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The new CA Series brings Crest performance and 
reliability to the dedicated professional who's in the market 
for serious amplifier value . The CA Series offers substantial 
power (CA6-600 watts per channel into 412, CA9-900 
watts per channel into 4ft, CA12-1200 watts per channel 
into 4ft) while maintaining the precise, accurate sound the 
world has come to expect from Crest Audio. 


Compare the sound, then compare the value. You'll 
yourself making the same choice as touring professionals 


68% of the USA’s largest 
sound companies use 
Crest amplifiers. 


CROWN 


qsc 


CARVER 


AB 

4% 


2 2% | 14% 112% |-1 


RAMSA 

2 % 


B6W 

2 % 




Totals are over 100%; some respondents mentioned more than one brand. 


Call one of our Crest office locations for the name of the representative or distributor nearest you. 


CREST AUDIO INC. 201.909.8700 FAX 201.909.8744 CREST AUDIO EUROPE 44+(0) 273.325840 FAX 44+(0) 273.775462 
CREST AUDIO GmbH 49+(0) 2173.915450 FAX 49+(0)2173.168247 CREST AUDIO ASIA 65+737.2536 FAX 65+737.2523 
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Send ‘em a copy of the 



“I give all my prospects a Top 200 
list...they appreciate knowing they 
have input into what music will be 
played!"... 

Art Brad lee, Binghamton, NY. 


now available: 


High quality, 2-color copies of this 
year's Top 200 are now ready! 

Use 'em: 

• To lock up tough prospects 
• As an on location promotional tool 
• As a guide for your DJs! 

Order today-Top 200 reprints are sold 
only in sets of 25 for just $20 ppd. 
(NYS residents-add 8% tax) Send 
name, address & payment to: 
Mobile Beat Top 200 Reprints 

P.O. Box 309, 

East Rochester NY 14445 


* 

* 


HVOJirt ill.. w If G U ) Untested f.Attempt These At Home) 

• Celebration... The Twist... Electric Slide 

• Another Night... I’m Gonna Get You... Rhythm Is A Dancer 

• Volcano... Conga... Hot Hot Hot 

• Love Shack...Gonna Make You Sweat... Electric Slide... Mony Mony 

• Vogue...My Eyes Don’t Cry... Cantaloop... All I Wanna Do 

• Shout!... Runaround Sue... December 1963... Summer Nights 

• The Chicken Dance... YMCA... I Feel Good 

• Twilight Zone... Gonna Make You Sweat... My Perogative... Shoop 

• Love Shack... Wild Wild West...Nobody But Me (Human Beinz)... What I Like About You 

• Holiday... Celebration... We Are Family... YMCA 

• Back And Forth... How Do You Like It?...Real Love... Anything 

• Centerfold... BangThe Drum... Walking On Sunshine...Mony Mony 

• Staying Alive... Play That Funky Music...That’s The Way I Like It 

• Atomic Dog... More Bounce To The Ounce... Cutie Pie... Fantastic Voyage 

• Whoomp! ...The Twist...That’s What I Like Jive Bunny) 

• Wild Thing (Tone Loc)... You Shook Me (AC/DC)... 

Should I Stay (Clash)...Unbelievable (EMF) 

• I Will Survive... Show Me Love... I’m Gonna Get You 

• Super Freak... U Can’t Touch This... Love Shack 

• Twist & Shout... Wooly Bully... I Saw Her Standing There,,. Sea Of Love 

• Old Time Rock & Roll... Mony Mony... Shout... Locomotion 


* * 


DJ {XdUSIVC! - M TIMDJt SJHI HO OllltW DIM 

1. Kung Fu Fighting-Carl Douglas (T2 Music,Jackson, Ml) * 

2. Comfortably.Numb-Pink-Floyd (Jam Machine, Huntingdon, PA) * ; • ; 

3. Lqw Rider-War (Mobile Business,Westfield,.MA) :• 

4. DMSR-Prince. (The Pros, Panama City Beach, FL) ... 

* ‘5. God Bless Arizona-Jeff Foxworthy (Arizona DJ Service, Phoenix, AZ) 

# . ■ * . * ■ ■* * + , • * * * * * * * ■* # ♦ 

6, Uptown Festival-Shalamar DJ-Mouse, Brooklyh, NY) * , * , * • ** 

■ 7. Brazilian Wedding Song-Quincy'Jones'(DW.Enterprises, Schaumburg, IL) . ‘ . 

.8. What’s Your Story, Morning. Glory?-Duke.RobiHard (Michael E‘ Ithaca, NY) 

9. You’re A Big Girl Now-The Stylistics (Dancin’Dave Geragi,Cheswick, PA) * . 

0.1 Gave Her The Ring She Gave Me The Finger- ■ . : : 

Kinchafoonee .Cowboys. (Rock D Prods, Warner. Robbins, GA) .7 

* 11. (Keep Feeling) Fa$cinaition‘-Human League (45RPM Entertainment, Cincinnati, OH) 
12. These Boots Are Made For Wajking-DC Le Croix (Rick Ganez, Glendale, AZ) 

* 13. Love In The 21st Century-Gleri f rey (Party Hits, Atlanta; GA) • . • .. '' 

14. Searchin’ For My Love-Bobby Moore & The Rhythm Aces (Music John, Arlington, CA) 
'15, Did You See Me?-Bus Boys (Music Bill, Baton Rouge, LA) • .* ’ / • 

• t# **** ♦ 1 * ■ * 


i * 


* • 


(A collection of DJ ’v least favorite spins) 


v 


j 


2. 

3. 

4. 

5. 

6. 

7. 

8. 

9. 

10 . 
11. 
12. 

13. 

14. 

15. 

16. 

17. 

18 . 

19 . 

20 . 


Achy Breaky Heart... Billy Ray 

Chicken Dance... Anybody! 

Celebration. Kool and 


rits 


Old Time Rock & Roll.. Bob Seger 

Paradise By The Dashboard Lights. Meatloaf 

Electric Slide. Marcia G 


* + 


H o key Po key. A nybody! 

What’s My Name.... Snoop Dogg)> Dog 

Wind Beneath My Wings.... Bette Midler 

Ice Icg Baby .......I iinilla lc.e 


»• * 

• + 


Strokin’.... Clarence Carter 

Can’t Touch This. MC Hammer 

Alive. Pearl Jam 

Insane in the Brain... Cypress Hill 

Proud Mary. CCR 

I Just Called To Say I Love You.. Stevie Wonder 

Brown Eyed Girl. Van Morrison 

Whoomp! (There It Is).. Tag Team 

Daisy Dukes.... Duke 

The Bride CutsThe Cake. Various Artists 


































• 8-Channel Microprocessor 
Lighting Controller 

• 4 Chase Channels and 
4 Effects Channels 

• 16 Programmed Chase 
Sequences 


• Audio or Manual Triggered 
On/Off, Flash, Solo, 

Blackout Features 

• Mounts in Audio Rack for 
quick setup, fingertip control 

• Expandable, LED Monitored 


M.A.D. DJs PERFORM THE BEST. 



Model M.A.D. 1002 

MAD. Chase 1000, MA D. 1001 Powerbar, 
MA.D. 1001-16 Powerbar with Program 
Chase also available 



€TA SYSTEMS 

Division of National Biological Corporation' 

1532 Enterprise Parkway • Twinsburg, OH 44087 • 216-425-3388 • 800-321 -6699 • Fax: 216-425-9700 


O 1994, National Biological Corporation AH rights reserved 
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love songs like 


here are more songs written about love than any 
other subject. So, what definitions have songs 
given us in the last 40 years about this Crazy 
Little Thing Called Love (Queen, ’80)? Recently, 
Michael Bolton said love is ... 4 Wonderful Thing,. 
while Wet Wet Wet sang love is ... All Around . Love 
has been compared to Oxygen (Sweet, ’78), A Drug 
(Roxy Music, ’76), and An Itching In My Heart 
(Supremes, ’66), So basically, the only thing musicians 
have agreed since the beginning of time is that Love Is 
A Many Splendored Thing i1'our Aces, '55). 

In their attempt to answer the timeless question of 
What is Love , musicians have given us thousands of 
classic love songs. The Climax Blues Band kept it 
simple with the time honored three little words, I Love 
You. It is often through a song that men and women 
find the way to say how they feel about one another. 
We could devote this entire article to “neat” facts about 

the 10th Top-40 song for Elvis 
Presley was Love Me while the l()th Top-40 song for 
the Beatles was Love Me Do. While this piece of trivia 
might come in handy (though I doubt it), let's get to 
the business at hand. 

As you look at this issue’s list, you will find almost 
every song is one that a bride and groom have asked 
you to play as “their song," There is something special 
about that first dance together as husband and wife. 
Only moments before they pledged to spend the rest 
of their life together, so they want a song that they’ll 
remember for a lifetime. Usually, this song not only 
has love as its message, but also a message of prom¬ 
ise, a promise of forever and always. Some of the most 
popular songs that send this message are Always and 
Forever (Heatwave), Now and Forever (Richard Marx), 
1 7/ Always Love You (Taylor Dayne), and Endless Love 
(Ritchie/Ross or Vandross/Carey). Also, as you look 
at this list you will note that any of these songs would 
set the mood for the guests as they await the arrival of 
the bride and sroom. 


Jay Maxwell owns and operates Jay 
Maxwell’s Music by Request, Charleston, 
South Carolina’s most requested DJ service. 
He is also a mathematics professor at 
Charleston Southern University. 
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Love is everywhere 

Wedding arc typical occasions where 
many romantic songs will be playcd.but 
school dances, company parties, re¬ 
unions, and birthday parties will also 
have people who will not only be re¬ 
questing romantic songs, but will 
probably want to dedicate the song to 
someone special in their life and with 
whom they will be dancing. At hi eh 

rf c c 

school reunions for example, if some¬ 
one asks you for a special dedication, 
they might also tell you that the song 
was their first dance back in high school. 
This is a great opportunity to get in¬ 
volved with the crowd. For example, tell 
the crowd that this next song is Tor two 
classmates (give their names) who first 
danced to Just The Way You Are < Billy 
Joel. '77), during their Junior year. 

February may be the month of ro¬ 
mantic love. But, every month should 
be considered a month of love. So, 
whether you are playing a gig in Febru¬ 
ary or August... be ready with the songs 
on this issue's list of 40 most-requested 
romantic love songs. 
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MTX MX-I SOi 




OSC AMPLIFIERS 


2BBBAVIXBIP1M, BROOKLYN , NY 11235 

FAX (718) 332-8232 E MAIL UpstRec aoicom 


M CALL FOR OUR MEW 76 PACE WINTER CATALOG! 


TURNTABLES 
CD PLAYERS 
MIXERS 

CASSETTE DECKS 
KARAOKE 
SAMPLERS 
DRUM MACHINES 
SPEAKERS 
AMPLIFIERS 
MICROPHONES 
ACCESSORIES 
4 TRACKS 
DAT RECORDERS 
EQUALIZERS 

CROSSOVERS 
CONSOLES & CASES 
HEADPHONES 
LIGHTING 

BREAKBEAT RECORDS 
CASSETTES 
CD'S & LP'S 
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The CD-30 is just one part of the new Hosa-lVo D1; 
Component System. ( all or write for a fri 0-page, 

Ilosa Technology, Inc. 6910 E. 8th Street, Buena 
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or hroc 
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Exclusive, 
Instant Random- 
Access keypad 
for Direct Track 

Search. 

B Nine-track 


programming 

on-the-fly. 




% Dance- 
)o Faders 
with Beat 


Pro 






Streamlined 
Cue-marking 
and access. 

Frame-by-frame 
advance and 
review for razor- 
sharp manual 

cueing. 

£ Dual-Well 
Repeat Play. 

Linear-Flow 

Signal-Path 






Park, CA 90620 tt (714) 522-5675 


Much more. 
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f cowboys can boogie, tushes can 
be pushed, and babies can rock it 
can a watermelon crawl? 

Tracy Byrd's Watermelon Crawl 
has been a big hit, not only on the ra¬ 
dio but also on the dancefloor! 

The Watermelon Crawl gets a BIG 
YEE HAAA!!! from “Hillbilly” Rick 
for being one of the most danced 
country dances in 1994! Sue 
Idpscomb, choreographer of the Wa¬ 
termelon Crawl, has been dancing for 
four years. She is a member of the 
NTA and teaches four nights a week 
at the Cadillac Ranch in Bartlett, Ill. 
Students' ages range from 21 to 81 
in her classes! I .ipscomb says there 
is a much larger demand for line 
dances than partner dances in her 
area. Country dance runs in her fam¬ 
ily! Her husband. Bud. DJs for the 
Cadillac Ranch. The Cadillac Ranch 
has a 3,000 square foot dance floor 
and is open seven nights a week from 
7 p.m. to 4 a.m. I f you're ever in the 
area, check it out and say “HOWDY” 
to Sue and Bud. 

Keep those cards and letters com¬ 
ing. Your comments and suggestions 
are appreciated! Please write to "Hill¬ 
billy” Rick Meyers, Route 2, Box 150 
A. Haubstadt. Ind 47639. 




Country Dance in the 90’s 

How to get the most out oi 
country dance! 

By “Hillbilly” Rick Meyers & Michael K. Erb 
Complete choreograph) for o\t*r 30 country dances. 
Sources for country music that will save V0U\ , 

* m 

hundreds of dollars. 

Special fun dunces that you can leach. 

Complete database listing hundreds of country dances. 

Send $35 ($37.80 N.V. nsidcnN hi: 
t mm 1 1 » I i.nm in tin vo\; I’.O. It»\ 677l». t that a, N.V. 1485 l-r»77H: 

nr cull 607*277 >4326. 




The Watermelon Crawl 

A four-wall line dance lhat laces a new wall to the left (counter clockwise) each time you begin. 
Prepared By: Ganean De La Grange, CWLDA, (510) 490-1560 
Music: Watermelon Crawl, by Tracy Byrd, 136 BPM 
Choreographed by: Sue Lipscomb - Instructor at the Cadillac Ranch, Bartlett, III. 

I. Right sugar foot, triple in place, left sugar foot, triple in place 

1. Touch right toe beside left toe (right knee is slightly bent, right toe and right knee pointing 
to around 10 o’clock, right heel is raised about 3' to 5' from floor). 

2. Touch right heel beside left toe (right toe and right knee pointing to about 2 o clock, 
right toe raised about 3” to 5" from floor). 

3. Step right bait of foot beside left foot.& step left ball of foot beside right foot (1/2 beat). 

4. Step right toot beside left loot (1/2 beat). 

5. Touch left toe beside right toe (left knee is slightly bent, left toe and left knee pointing 
to around 2 o’clock, left heel is raised around 3’ to 5 from floor). 

6. Touch left heel beside right toe (left toe and left knee pointing 
to around 10 o’clock, left toe raised about 3’ to 5” from floor). 

7. Step left ball of fool beside right loot.& step right bal! of foot her de Ir 'cut (1/2 beat ' 

8. Step left foot beside right foot (1/2 beat). 

II. Charleston with claps, modified Charleston with claps 

9. Step right foot forward. -10. Kick left foot forward ane clap hards at chest level ‘ 

(kick is almost a swing kick, knee bends very little and kick is approximately 4" to 6" above the tloor). 

11. Step left tool back (hands at chest level in ready position to clap;, 

12. Touch right toe back (right knee slightly bent) and clap hands at chest level. 

13. Step right foot forward (hands at chest level in ready position to clap). -14. Repeat step No. 10. 

15. Step left loot back (hands at chest level in ready position to clap). 

16. Touch right ball of fool beside left foot and clap hands at chest level. 

III. Vine right, kick and clap, vine left into 1/4 turn left, touch and clap 

17. Step right loot to right side -18. Step left foot cross behind right foot. 

19. Step right foot to right side. 

20 Kick left toot forwaro diagonal right (kick is almost a swing kick, knee bends very little 
and kick is around 4" to 6’ above the floor, kicking into approx. 1 o'clock). 

21. Step left foot to the left side (parallel to right foot). 

22. Step right foot cross behind left toot. 

23 Step left foot to left side into 1/4 turn left belt fool pointing to 9 o’clock 
with body facing about 10-11 o clock). 

24. Touch right ball of foot beside left foot and clap hands at chest level. 

D. Forward, slide, clap, back, slide, clap 

25 Step right loot forward a long step, both knees bending slightly. 

26. Slide left foot forward towards right foot, do not stop motion here. 

27. Continue sliding left foot forward, to beside right foot, 
weight on right foot, gradually straighten up to standing position. 

28 Clap hands at chest level. 29 Step left foot back a long step, both knees bending slightly. 

30. Slide right foot back towards left foot, do not stop motion here. 

31. Continue sliding right foot back to beside left, weight on left foot, 
gradually straighten up to standing position. 32. Clap hands at chest level. 

E. Alternating heel raises with hip movement 

33. Transfer weight to right foot as you raise left heel (about 3 to 5' from floor), 
moving right hip to right side (right leg straight, left knee bent). 

34. Transfer weight to left foot as you raise right heel (around 3' to 5 from floor), 
moving left hip to left side (left leg straight, right knee bent). 

35. Repeat step No. 33 - 36. Repeat step No. 34 

F. Right step forward, 1/2 pivot turn left, right step forward, 1/2 pivot turn left 

37. Step right foot forward (left leg extended back with left toe/ball still touching floor). 

38. Pivot left 1/2 turn on balls of both feet (start move with weight on right ball of foot, 
ending with weight on left foot, facing 3 o clock). 

39. Repeat step No. 37. - 40. Repeat step No. 38 (now facing 9 o'clock). - Begin again! 
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ELVIS IS COUNTRY! 

Hey fellow DJs — 
how do you feel about the 
influence of Elvis in country 
music today? Your thoughts 
and opinions would be 
appreciated! 

Which of his songs do you 
play most? 

What dances do you do to 
them? 

What country artists would 
you say he has influenced? 
Express any other thoughts 
you have on Elvis! 

Send to 
“Hillbilly” Rick, 

R 2 Box 150 A 
Haubstadt, In 47639 
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1597 Rt. 22 West, Union, NJ 07083 

Large selection of professional DJ equipment including: 

Mixers ★ Turntables ★ Cassette Decks ★ CD Players 
PA Systems k Lighting ★ Special Effects ★ And more 

i. Check our low prices before buying 

any musical equipment! 


Heavy duty carpet covered cases 


■ - 


Single turntable 


case: 


$ 63.00 


Album Cases 


For 95 12" 


For19012" 


To Order call 

- 800 - 845-1947 

In New Jersey Call 908-687-2250 

Shipping & handling: 5% of order total, minimum of $5.00. 
Offer subject to sales tax in NY & NJ. Offer limited to 
continental US. Prices subject to change after 3/31/95. 


tv 


u, 


Ui 


CD Cases: 

For 84 CD's 


$ 55.00 

$ 78.12 $ 45 


For 112 CD's 


$61 


For 168 CD's 


$81 


n Great Combination ... 


DJ Express 400 


CD-Viewpak 












BH 








































v? 








■c, 






l 




* Ai W 


a * ? * 


- A 


•m •< 




t 








Together, these two have created a sensation among mobile DJs 

Shouldn't you see what easy transport of 400 CDs is like? 

Call 1 -800-992-8262 to order or for a FREE catalogKji^^H^i 

In Canada 1-800-563-3656 


II N I V E N 


It I 


P.O, Box 570 • Dublin, Ohio 43017 


FAX (614) 793-0202 


Safety-sleeve 


fit 
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or Valentine’s day. there are so 
many song compilations to 
choose from that you’re sure to 
warm the hearts of even the coldest, 
most aloof, hum buggers in a crowd. ! )n 
the other hand, for those that think i u- 
pid is stupid, and being graced by his 
arrow is as seductive as being on the 
receiving end of an AK-47 on full auto, 
ingesting hollow-point exploding bullets 
coated with ammonia, then consider the 
“Breakup or Divorce Party” theme. 
There are several Breakup/Divorce Party 
compilations that poke fun at a process 
that too many have shared. With this as 
a theme, you may open new doors. You 
could use this as a different approach to 
singles dances (possibly offer free ad¬ 
mission and drinks to anyone with a 
copy of a restraining order!. Let's start 
where one must, with the love songs. 

Hit packed but pricey 


U 


Kuschelrock #8" is the most recent 
in its series of two-CD love song com¬ 
pilations. Though sales of this series 
have not been great, it's not because it's 
lacking hits, more likely it’s because it 
retails at $39.99 (higher for a two-CD 
set). The series is diverse in styles, in¬ 
cluding pop, rock, and R&B, and offers 
mostly contemporary hit ballads and 
upbeat love songs. The roster of artists 
includes many of the biggest. A worth¬ 
while compilation and series. Some of 
the songs include Without Yow-Mariah 


Carey, Jessie- Joshua Kadi son, Orel in city 
IVorM-Duran Duran. Don't Crv-Guns N 


Roses, Making Love (Out of Nothing At 
All)- Air Supply, Power Of Love-Celine 


Dion, I'll Stand By Kow-Pretenders, Ev¬ 
erybody Hurts-Crash! Boom! 
Bang!- Roxette, A Whole New World 
(Alladin *s 77/ewe)-Regina Belle & Peabo 
Bryson, I d Do Anything For Love- 
Meatloaf, Total Eclipse Of The 
Heart- Bonnie Tyler, Soul Of My Sottl- 
Michael Bolton, and others by Bruce 
Springsteen, Pretenders, Faith No More, 
Cher, Eagles, ZZTop, Richard Marx, Pe¬ 
ter Cetera and Amy Grant, Haddaway, 
Aerosmith, and more. 



Love is like a rock 

“The Love Album” is an excellent 
newly released two-' D collection of 39 
pop, rock and R&B favorites. Most tracks 
are from the '80s and 90s with a sprin¬ 
kling from the '60s and 70s. The range 
of styles is broad and the mood swings 
from old-fashioned romance to upbeat, 
heartfelt ballads. Among the best, this set 
delivers gems, such as: If You Don't Know 
Me By Now-Simply Red, (/ Can't Help) 
Falling In Love With Yow-UB40, Don 7 Be 
A Stranger- Dina Carroll, Again- Janet 


Jackson, Don't Let The Sun Go Down 
On Me- George Michael and Elton John, 
Against All Odds- Phil Collins, // Must 
Have Been Love- Roxette, Don 7 Wanna 
Lose Tow-Gloria Estefan, Sweet Love- 
Amts. Baker, When You Tell Me That You 
Love Me- Diana Ross, Save The Best For 
Last-V anessa Williams, Heartbreaker- 
Dionne Warwick, A Million Love 
Songs- Take That, If You Leave Me Now- 
Chicago, I Want To Know What Love 
/^-Foreigner, Ell Stand By Tow-Pretend¬ 
ers, Crazy-Patsy Cline, Up Where We 
Be long-Joe Cocker and Jennifer Warnes, 
Slave To Love- Brian Ferry, I'd Anything 
For Love-Meatloaf, (I Just) Died In Your 
A/mv-Cutting Yew, You're All That 
Matters To Me-Curtis Stigers, Just An¬ 
other Day-John Secada and more! 

mr 

Soulful blend 

“100% Pure Love” is another great 
release from the 100% series. This two- 
CD. 40-track set consists of two-thirds 
90's releases and one-third from the '70s 
and '80s. This is a good blend of styles 
that includes dance, rock, pop, and 
R&B. Here's a taste: Praying For Time- 

if L* 

George Michael, SoulProvider-NBch ac 1 
Bolton. I'm Ea.vv-I ; aith No More, An¬ 
other Sad Love Song-Tom Braxton, 
Don 7 Look Any Further- M People, If I 
Could Turn Back Time-Cher, Hold On - 
Wilson Phillips, Stay- Shakespeare’s 
Sister, Dedicated To The One I Love - 
Betty Mclean, Set Adrift On Memory 
Bliss- PM Dawn, The Real 77?/Tig-Tony 
DiBart, Always and Forever-Heatwave. 

mf 

Tonight I Celebrate My Love-Roberta 
1 lack and Peabo Bryson, and more. 




■ 
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DUMPING THOSE 



COMPACT DISCS 
& LASERDISCS !! 

WHY REPLACE 
WHEN YOU 
CAN REFACE? 


If you buy used, or rent out, music CDs, game CDs, 
CD ROMs, Video CDs, Laser Discs, or Karaoke 
Discs, you need this service. 

CDR can reface any type of optical disc. This unique 
new machine resurfacing process restores the original 
surface so discs look and play like new again. 

DEALERS: Call today and ask us how you can offer 
this service to your customers. 

SPECIAL OFFERI Get your 6th CD repaired for 
FREE when you have 5 CDs repaired. CALL NOW I 


100% 

Satisfaction 

Guaranteed 



Call Toll Free 
1 -800-293-0067 
Info Line 
602/412-1920 

3108 W.Thomas Rd. 
Suite 1206 
Phoenix, AZ 85017 



A must! 

“Secret Lave” released in 1987, is 
among the best selling love song compi¬ 
lations. This three-CD set offers a wide 
range of classic ballads that set the tone 
1‘or romance. Virtually every song is in¬ 
stantly recognizable when heard: Waiting 
For A Girl hike Kan-Foreigner, All Out Of 
Love- Air Supply, Nights In White Satin- 
Moody Blues, Precious And Feu-Climax, 
Eveiything / Own-Bread, All I Need-iack 
Wagner, I Need Tow-America, Dream 
Weaver-Gary Wright, / Just Fall In Love 
Again- Anne Murray, Cherish- Kool & The 
Gang, Just Once- Cuincy Jones with 
James Ingram, Never Gonna Let You Go- 
Scrgio Mendes, Then You Can Tell Me 
Goodhye-C asinos, We're All A/ane-Rita 
’oolidge. When I Need Kan-Leo Sayer, 
Suddenly- Billy >cean, Without You- 
Nilsson, Sealed With A Kiss- Brian 
Hyland, You And /-Eddie Rabbitt and 
Crystal Gayle, Do That To Me One More 
Time-Captain & Tennille, Three Times A 

Lady-C ommodores, III Never Love This 
Way A#a/n-Dionne Warwick, I’d Love You 
To Want Afe-Lobo, Ooh Baby /Ja/n-Linda 

ir WF 

Ronstadt, You ve Got A Eriend-Jzmes Tay¬ 
lor, /?eaa/7er/-Peaches & Herb, You 're My 
Soul Inspiration -Righteous Brothers, and 
Stand By Me- Ben E. King. An excellent 
taste of the past! 

Timeless 

“Valentines Dav: Love Is Here To 

*> 

Stay” released last year, focuses on all- 
time classics from the past. Twelve tracks 
offer a taste of adult pop that is gone but 
not forgotten. Tracks include: My Funny 
Valentine- Tony Bennett, You'll Never 
Avjow-Doris Day with Orchestra, The 
Nearness Of You- Mel Torme with Orches¬ 
tra, Unforgettable- Aretha Franklin, Long 
Ago (And Far Away)- Shirley Jones, Jack 

Continued on p34 


We work hard to eave DJ'e money. Put ue to work for you. 
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MINI 
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"Intelligent Lighting at 
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Intelligent 


Price" 



Cool Lights 

From$29°° 
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All The Favorite Brands You i rust 

AMERICAN DJ * QSC * DENON ♦ GEMINI • CARVER • ROLLS 
TECHNICS • SONIC ♦ SOUN DC RAFTSMAN • STANTON 





Great Prices on CD 
Players 


425 WATTS/ch 
Amps - $499 


M r x E R 3 
$93 ; - and Up 


Wired And Wireles* 


Mies On Sale 


ORDER TOLL FREE - t?800*773*4235 

OR CALL 818*307*0526 FOR MORE IS N F 0 
SE HABLA ESANOL • VISA-MASTERCARD-DISCOVER WELCOME 


7743 E . Garvey Ave, 


Roeemea^ 
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( assidy with Orchestra, There (I've 
Said It Again )-Bobby Vinton, All The 
Things You Are-Johnny Mathis, I'm 
Glad There Is You- Rosemary 
looney with Orchestra. 


Bargain boxes 


Recently released “< ireat Rock & 

«r 

Roll Songs ” and “Love Songs Of 
The Rock & Roll Era” are two in¬ 


expensive CDs with some great 
classic oldies, each with 12 tracks. 


“Great Rock & Roll Love Songs" 
tracks include: All 1 Have To Do Is 


Dream- Everly Brothers, To Know 
Him Is To Love Him- The Teddy 
Bears, Love Letters In The Sand- Pat 
Boone, Blue Moon- The Marcels, 
Dedicated To The One I Love- The 
Shirelles. Venus- Frankie Avalon, 
Only You (And You Alone)- The Plat¬ 
ters, Come Softly To Me- The Drifters, 
I'm Leaving It All Up To You- Dale & 
Grace. 

From “Love Songs Of The Rock 
& Roll Fra" tracks include: Come A 
Little Bit Closer- Jay Black, Stand By 
Me- Ben E. King, Hurt-T\m\ Yuro, 16 
Candles-} ohnny Maestro, A Summer 
Song-C had A: Jeremy. Then He 
Kissed A/e-The Crystals, Will You 
Love Me Tomorrow-\ he Shirelles, 
You 7/ Never Walk Alone-Gcrry & The 
Pacemakers, and more. 


And don’t forget... 

Here are some other favorites that 


“Old Fashioned Love" - Classic 
country hit love songs from the past, 
With B.J. Thomas, Donna l argo. Ray 
Price, and others. 

“Love Sixties" - Twelve great tracks 
by the likes of Gene Pitney, Everly 
Brothers, Delfonics, Mel Carter, Aretha 
Franklin, Shirelles, and more. 

“Love Seventies” - Includes stars like 
Gladys Knight & The Pips, Jim Croce, 
Elton John, A1 Green, Maria Muldaur, 
and America. 

Continued on p. 36 


Notable News and 
Recent Releases! 

Shared Visions...A Tribute To The Beatles 

MTV Party To Go Vol. 6 
MTV Best Of Unplugged 
Chess Rhythm & Roll" (4 CD Box) 

The Aladdin Records Story 
The Envelope Please-Academy Award 
Winning Songs 1934-93" (5 CD Box) 
Black Box: A13 Year History Of Wax Trax! 

Brilliant Vol. 5 
Living In Oblivion Vol. 5 
My Country Valentine 
It’s Now Or Never: A Tribute To Elvis 



The breakup or divorce song compilations 

“There Was Love-The Divorce Songs” 

Tracks are: You Don’t Love Me Anymore- Weird Al Yankovic, D-l-V-O-R-C-E- Dolly Parton, 
I’ll Never Find Another You-The Seekers, A/a A/a Hey Hey Kiss Him Goodbye- Steam, Cry 
Me A River- Julie London, One More Minute-' Weird Al Yankovic, You ’re Breaking My Heart - 
Harry Nilsson, / Never Loved A Man The Way I Loved You-Aretha Franklin, Crying In The 
Chapel-The Orioles, Got To Get You Off My Mind- Solomon Burke, Harden My Heart- 
Quarterflash, Why Can’t She Lower The Alimony- Mickey Rooney. 

“Divorce Songs For Her” (Cou£|| 

Tracks are: Good Goodbye- Dan Sears, Someone Else's Trouble /Vow-Highway 1 01 , Men- 
Forrester Sisters, Never Be Your Fool Again- DeAnna Cox, You Can Have Him- Holly Dunn, 
IMio’s Lonely /Vow-Highway 101, You Can't Have A Good Time Without Me-Forrester 
Sisters, Younger Men- K.T. Oslin, You Really Had Me Going- Holy Dunn, No More Tears- 
Dawn Sears. 




arc prime for Valentine’s Day and be¬ 
yond: 

“Motown Love” - Two-CD set of 
soul and R&B classics. 

“Country Romance” - Two-CD 
set of traditional greats of the past. 

“Those Wonderful Years-Ten- 
dcrlv" - 1950’s love songs from 
Rosemary Clooney, Perry Como, Nat 
King Cole, and the like. 

“Those Wonderful Years-Till We 
Meet Again” - World War II love 
songs by leading big bands and vo¬ 
calists like Dinah Shore, Andrew 
Sisters, and Frank Sinatra. 


“Divorce Songs For Him” (Country) 

Tracks are: It’s Over Now-John Anderson, Here's A Quarter (Call Someone Who Cares)- 
Travis Tritt, Drinkin’ My Baby Off My Mind- Eddie Rabbitt, Have A Nice Rest Of Your Life- 
Randy Travis, All My Rowdy Friends Are Coming Over Tonight-Hank Williams Jr. , Drivin’ My 
Wife Away-Pinkard & Bowden, Cry On-Little Texas, Party Time-T.G, Sheppard, Restless- 
Mark O’Connor with Steve Wariner, Ricky Scaggs, and Vince Gill. 

Have A Nice Life- 
Great Breakup Song Of The 60’s” 

Tracks are: Here Without You-The Byrds, Another Sad And Lonely Night -Bobby Fuller Four, 
The Crying Game- Brenda Lee, Needles And Pins- Jackie DeShannon, So You Say You Lost 
Your Baby- Gene Clark, Friends- The Cyrcle, Goodnight- Roy Orbison, Off And Running- 
Leslie Gore, / Can’t Talk To You-Chad Stuart, So I’ll 7/y-The Clefts Of Lavender Hill, I’m Not 
Living Here- Sagitarius, Where Did She Go-Steff. i 
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ACCESSORIES 
IN STOCK 



STANTON 

PRODUCTS: 

Stylus 
Cartridges 
Slip Mats 

Track masters 

Head Phones 


MAIL-O-DISC 


ro* 


ACCESSORIES 

INSTOCK 


THE ORIGINAL 
12” DANCE 
MAIL ORDER SERVICE 

★ ★★★★★ 




Carrying Cases 

Racks 
Towers 
CD wallets 
Slip Mats 
Cleaners 
Blank Tapes 
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V -> YOUR VINYL 8, ACCESSORY < ' > 

MAIL ORDER SERVICE IS AT YOUR FINGERTIPS 



■ - -.V ITT 

.V-\ .3 

r» * i * - ■ *■ »* ■* ■ s j * 1 J 


New Releases Arrive Daily. 

Our Personalized Sales Staff Listens To All 
New Records To Give You Incredible Service 

WHAT 

WAiTINO FOR!! 

110 Denton Ave., New Hyde Park, N.Y. 11040 
TEL# (516) 294-5111 FAX# (516) 741-1873 








SAME DAY SERVICE On Orders Received By 2PM (N.Y. Time) 



PHONE HOURS: Monday thru Friday 9:30 - 5:30 (N.Y. Tima) 


CALL for our latest free catalog listing all 12”, CD's, CD Singles, CD Maxis, 
Cassettes, Cassette Singles, Maxi Cassettes Singles, and LP's in stock. 





V.V.V.’ 
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“Romantic Hits Of The 80’s” - In¬ 
cludes Expose, Eric Carmen, Melissa 
Manchester, Sheriff, Air Supply, and 


more. 

“The Ties That Bind-Countrv Love 

V 

Songs” - Includes recent and older clas¬ 
sics from artists including: Willie 
Nelson, Charlie Rich, Tanya Tucker, 
Michael Martin Murphy, and Lee Green¬ 
wood. 

Here are a few more titles to check 
your collection for: Love The One Your 

j 

With , Love Hurts , Once Bitten Twice Shy, 

*r r 

Love Stinks , Cruel To Be Kind , Love is 
A Battlefield , Tainted Love , 'Games 
People Play , She Loves Me Like She 
Means it, and How Can I Help You Say 
Goodbye . . 



Fred Sebastian is a Music Distributor 
who specializes in supplying the DJ 
industry. All compilations mentioned 
are chosen for usability as measured 
by response and sales to DJs across 
the country. For more information on 
tracks or availability of any of the CDs 
mentioned in this column contact * 
A.V.C. at 201-731 -5290 or write 68 
Llewelyn Ave., W. Orange, N.J. 07052. 



mu ibises; 




Call 1-800-248-4848 


Licensed exclusively for CD Jukeboxes, 
Mobile, Club, and Radio DJ f s only by 
MCA Records, Inc. Special Products 


Uj/lUO Of oua LAJ33T ML£> 

Call 1-800-248-4848 
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R hino Records, the premier ar 

chival label and a major force 
in reissuing ihe greatest blues. 


jazz, R&B, and soul music ever re¬ 
corded. celebrates the roots of nearlv 


all popular music ever created with: 
The R&B Box: 30 Years of Rhythm & 
Blues (1943-1972). The ambitious si\- 


CD collection pays tribute to the most 
influential music recorded during the 
golden age of R&B, and features prac 
tically every artist of importance in the 
genre from the post-swing era to the 
dawn of disco. The R&B Box is packed 
with 108 tracks, nearly all huge chart 
smashes, and many of them pop cross¬ 
over hits as well. All are original hits 
by original artists, digitally remastered 
from original masters. Sequenced chro¬ 


nologically and grouped h\ era. the 
tracks trace the glorious evolution of 
R&B all the wax from Louis Jordan 


& His Tympani five's uproarious 

1943 single "Five Guys Named 
Moe" to The Spinner's silky-smooth 
1972 smash “I'll Be Around.” Cox 


ering a broad base of R&B. the set 


includes sample s of Beach, Shag 
and Motown favorites along with 
many DJ standards from the '50s and 


'60s. The set carries a suggested list 
of $74.98. If you can’t find it at vour 


favorite record 


store, it can be or 


dered by calling 800-432-0020. 
Note; Call the same toll-five ntim- 
Ih r i<> get a f ree copy of Rhino \ most 
up to (late catalog . 



CHOOSE THE CASE 


DISTINCTION 


NOW 


THE TIME 


PUT THOSE OLD EXTINCT MILK 


CRATES, HOMEBUILTS, AND FLIMSY NYLON BAGS 


REST. 


Reg. $119.00 Now $89.95 


Reg. $109.00 Now $79.95 


LCD-176 


I.OON 


The LCD-176 features style, comfort, and 
durability all in one. It lhas a capacity of 
176 cased cds or 584 soft sleeve cd s. 

The case is constructed of solid core hard¬ 
wood plywood, light weight yet very 
durable - utilizing lock corner construction 
makes this case truly indestructible. 

Carpet covering inside and out con¬ 
tributes style and enhances dura¬ 
bility. Smooth dividers facilitates 
insertion and removal of cd s. The 
padded handle has a steel shank 
and is tubular riveted (comfort and 
durability). It also has a removable 
lid. Now add on plated steel, heavy 
duty hardware for style and durability 
and this is the case for you. 


LCS-150 


The LCS-150 has a capacity of 150 
cased cassettes. This case incorpo¬ 
rates all the same features as its 
sister case, model LCD-176, 

Choosing either of our featured 
cases during this fantastic 
sale is a decision you can t 
afford to not make “LOON 
CASES” truly bring to life the 
term “MOBILE" 


Sale ends 2/28/95 


All LOON cases come with a 
1 Year Limited Warranty, 


INDUSTRIES 

I1W> SMIT SMUCT KAC1NE Wl JJ4CW 


ORDER or request a brochure 
complete line of audio carrying 

TOLL FREE 1-800-851-173 8 

&or 


our 
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think Haddaway said it best — 
“What Is Love'* ... hmm ... good 
question. So, with Valentine's Day 
coming up and school dances booked 
and/or a love-Test jam going on at your 
club, you’re gonna need to pull out ev¬ 
ery song in your crate slow enough to 
keep the love flowing. Can you say 
‘‘Love Flowing" in 1995? If you're a 
faithful reader of my column, you 
should be in tune enough to understand 
the importance of “the flow.” Okay, 
straight to the point — forget playing 
your mom's Paul Anka records. Unless 
your crowd is a huge fan of Mr. Anka 
you won’t make it through the parking 
lot after the show. Actually, there really 


has been an onslaught of great slow 
tracks that have made their way into the 
top 40 over the last couple years from 
groups like Boys II Men and Color Me 
Badd. and artists like Whitney Houston 
and Barry White. Even though a lot of 
the male acapella groups sound similar, 
there is more than enough material out 
there to mix in and out of through your 
slow sets all night. 

SLOW JAMZ 

Slow Jamz is truly the only remix ser¬ 
vice that does nothing but service DJs for 
slow sets. The service is pressed on both 
vinyl and CD and contains all separate 
tracks with full breaks and 32 beat intros 












to allow for non-stop slow smooth mix¬ 
ing. The digital edit work done on Slow 
Jamz has to be heard to be believed. Slow 
Jamz is notorious for adding not only 
additional drum tracks to the original 
beat but also adding full sax solos and 
additional samples to complete the blend. 
The final product is still the original song 
with the vocals left completely un¬ 
changed but with a new and exciting mix 
that will engulf and melt the entire room. 

The latest issue from Slow Jamz is CD 
issue #07 (order code SWC-07). Tracks 
include Endless Love - Mariah Carey & 
Luther Vandross, Turn Down The Lights 
- Shan ice, Don 7 Disturb This Groove - 
The System, Hungah - Karen White, 



a mm 





HIE REASON YOU BECAME 
A DJ M THE FIRST PLACE" 


CURRENT ISSUE 


ULTIMIX ISSUE #54 

(UM-S4-V) 3 RECORD SET 
fUM-54-CD) LCQMPACTDISC 



Slow Jamz 




THE 80’S RETRO MEDLEY - VARIOUS 
HERE COMES THE HOTSTEPPER - INI KAMOZE 

MOVE IT - TECHNOTRONIC 
DO IT - TONY DIBART 


CURRENT ISSUE 


CLUB CLASSIC #06 

(PCC-06-Vi 2 RECORD SET 

(PCC-06-CD) 1 COMPACT DISC 

TURN THE BEAT AROUND - VICKI SUE ROBINSON 
DON’T STOP THE MUSIC - YARBROUGH & PEOPLES 
DISCO NIGHTS (ROCK FREAK) - GQ 
CUTIE PIE - ONE WAY 


raEBPS 






AuyM 


RAMPAGE 


DON’T STOP TILL YOU GET ENOUGH - PURPLE BEAT BOUNCE. ROCK, SKATE. ROLL - VAUGHN MASON 

BIG BEAT - CAPELLA | DON’T WANNA BE A FREAK - DYNASTY 

EXCITED - M PEOPLE CLASSIC HOT MEGAMIXX - VARIOUS (12:00) 

DON’T LEAVE ME THIS WAY - THELMA HOUSTON 

CO BONUS CUT 

I BEG YOUR PARDON - KON KAN 


MORE THAN 30 REMIX SER VICES 24 HOUR TOLL-FREE ORDER LINES 


CURRENT ISSUES - BACK ISSUES - SPECIAL ISSUES 


ORDER IT TODAY 


GET IT TOMORROW 





CALL ANYTIME FOR YOUR FREE CATALOG 



INTERNATIONAL & GA CUSTOMERS CALL ANYTIME (404) 446-5046 

24 HOUR FAX LINE (404) 446-0747 / INTERNET: remixwhs@aoico 

OR WRITE: THE REMIX WAREHOUSE. INC. 3100 MEDLOCK BRIDGE RD, SUITE 306, NORCROSS, GA, 30071-1429 


PERSONAL 

CHICKS 

ACCEPTED 





MasterCard 




WE SHIP EVERYWHERE 



♦ ^ 



U.S.A. 

C.O.D 
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Body & Soul - Anita Baker. Breathless - work out of beat mixing and the tracks product 



into the hands of others. Oth 


All-4-One. and several other tracks includ- couldn't blend toaether any better. Street erwise evervonc will be spinning your 


ing the impossible to Find Two Occasions Jam Slow Jam Issue #01 medley runs special \ersions of songs rather than just 
by The Deele. If you're unfamiliar with 




onit 




a nice 



into. 


this song, it's the final track played on Me- J 
many syndicated late-night satellite radio This mixes into Slow Love - Doe Box 
shows during their "nighty-nights." Other 
issues of Slow Jamz still available con- 


X-MIX 

X-Mix has announced that they ha\ 


w hich mixes into Moke It Lost Lbrever - 
Keith Sweat which blends into Between altered the format of their service. The 


tain tracks such as Stroke You Up - The Sheets - Isles Brothers and finales regular release issues will contain then 

Changing Faces, Til Make Love To You - into Let's Get It (hi Mars in Ciaye. Of concrete blend of House. I uro. Top 40 and 

Boys II Men, You're Body's Collin ’ - R. course you don't get the entire version of III NR( ■ and they will now produce their 

Kelly and countless others from such art- each song but the majorits of each track Hip-Hop. R&B and Ret ae tracks on then 

ists as Mariah«■ 'arey, SWV, Xscape, Silk, is present in the 13-minute mix. If you 

and Babyface. A complete listing of all spin medleys, you cannot pass this one 


new spur serv ice know n as The X-MIX 
Urban Series. The l Ifban Series issues wi 



12 vinyl issues and seven CD issues is lo¬ 
cated in the current issue of The Remix 
Warehouse catalog (1-800-241-6499). 
Slow Jamz definitely delivers the music 


he released as a one-record set and a CD 

two vinv I issues on one ( l) 



up. Also contained on the issue are two 
full tracks. The first is Reasons - Barth 
Wind& Fire and Don't Ask My Neighbor when the second isvue is released and at 
- Emotions. A word of warning — keep 


that crowds want to hear today, and with your eyes open when spinning any remix 


time of w riling X-Mtx l Irban # 1 was just 

st consists of a reeiiae 


released. The 



tr v 


the added enhancements done by Slow 
Jamz. your search for the hottest slow 


service product. Of course since these are medics of At lion - Tcrroi I alnilous and 


released strictly for DJS ONLY, individu 


No Guns, No Murder - Ray von. Also on 



tracks is finally over. If however, you're als in the crowd will make every attempt the issue is l or All ) 'All l he Brat. Hip 

looking for something a little older and in to lake these issues from you or gel in- Hop Ride Da Youngstas and my favorite 

a medley format, Street Jam Records has formation from the print on them to 

their own Slow Jam label with two smooth acquire copies for themselves. I mention 

medleys available on both vinyl and CD. this because lately I've been getting a lot 

Street Jam doesn't do quite the heavy ed- of mail through the Internet regarding intros. This new programming from / 

iting work as Slow Jamz does on their theft of DJ ONLY product. Please be Mix w ill now surely satisfy and even 

tracks, but their medleys take the guess- aware, that as a DJ you cannot let this larger array ol 


Here Cottles The Hotstepper - 
Kamo/e. The tracks are completely sepa¬ 
rate and contain full 32-beat breaks and 






Promo Only CD's with the best of the new Hits on CD each month, 

announces the NEW Promo Only URBAN SERIES. 


To keep you current with ALL the hot new music we now have THREE formats to choose 
from. Promo Only CLUB SERIES featuring the best 12" mixes of the hottest new club songs. 
The RADIO SERIES featuring new releases of Ballads, Alternative, Hip Hop, Dance, & Rock for 
the DJ that needs the Top 40 hits, destined for the national radio charts. And now, our new 
URBAN SliRIES with fresh R&B, Slow Jams, Rap & Reggae from national R&B/Rap charts. 

We’ve featured more than 54 #l's, 97 Top 10's, on the national charts, before they were even close to breaking. In fact, our 
RADIO SERIES CD has become the new standard for Radio Programmers as a source for discovering new music. 

Our subscribers know, if its going to be a hit, its going to be on our CD. 


Subscribing to Promo Only makes you part of the elite group of music professionals that 

get the music before everyone else, and then make the hits. 

If you need the hits, You NEED a Promo Only CD. 

Promo Only CD's • 231 Live Oaks Blvd., Casselberry, FL 32707 • (407) 331-3600 • Fax (407) 331-6400 

SUBSCRIPTIONS AVAILABLE FOR QUALIFIED PROFESSIONAL DJ'S ONLY! 


I 
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SAMPLES & MORE 
SAMPLES 


Nuthin* Bui Samples is a label that re¬ 
leases, well, as it says nuthin* but 
samples. Each issue in the past has been 
available only on vinyl and contains 200 
of the most used (and abused) samples 
in the industry. Currently there are two 
vinyl issues available both pressed with 
full breaks between samples for easy 
sampler loading or live playing of the 
sample. Now, only after multiple re¬ 


quests, has this service decided to 
produce a CD of all 400 samples con¬ 
tained on vinyl issues 1 & 2. The 
manufacturing of this CD should be com¬ 
pleted by the time you read this, however, 
currently we are unsure as to how the 
indexing of the samples will be done on 
the CD. In the past, CD samples were 
grouped into 25 or less samples per group 
and you had to FWD through the CD to 
pause on your chosen sample. Whether 
or not youTl be able to index directly to 
the sample or have to go through a bank 
of 25 samples to locate yours is still be¬ 
ing decided. Of course having 400 
indexes on the CD would be easier but 


it's up in the air as to the format. Either 
way, you'll have literally hundreds of 
samples on CD to enhance your perfor¬ 
mance. 

Also, for those fans of Turbo Beat 
Samples & Battle Cuts CD #01, there is 
now a Turbo Beat Samples & Battle Cuts 
#02!! (Order code: TSC-02) Issue #02 is 
in the same format as issue #01. You get 
20 different looped beats which run sev¬ 
eral minutes to be used for talkover or beat 
mixing, two acapella cuts known as battle 
cuts and 200 easy to use samples. The 
sample f ormat is also the same as on the 
first issue as all the samples are in banks 
of 25 for quick locating. The amazing this 
is that with Turbo Beat Samples & Battle 
Cuts CD #1 and #2 and the new Nuthin’ 
But Samples CD, you’d have around 800 
samples immediately available to you on 
just 3 CDs. Of course, all the samples are 
also available on several vinyl issues. 

And lastly, one common question asked 
through the Internet is why I always men¬ 
tion that the issues listed are on either 
vinyl, CD or both when the common 
thought is that CDs should dominate the 
DJ industry. Well actually, no ... DJ sales 
of vinyl over CD is still a whopping 70 


percent! 1 don't want to get into the de¬ 
bate over vinyl vs. CD or give anyone 
justification to switch their entire DJ ar¬ 
senal to< ’D from vinyl, because 1 don't 
believe in that. The reason is simply that 
because you can manipulate vinyl more 
than CD (although Pioneer has now 
seemed to fix that problem) vinyl still 
outsells CDs to DJs. Plain fact. And most 
DJs that have been spinning since, well, 
forever, have huge libraries on vinyl 
(ditch the tape folks), the chosen format 
is still vinyl 70 percent of the time. You 
do the math... 

To stay completely up-to-date on the 
most recent remix releases. The Remix 
Warehouse releases it's complete cur¬ 
rent, special and back issue catalog 
FREE about every 5-6 weeks. To get on 
the mailing list you can call us 24 hours 
a day toll free at 1-800-241-MIXX. In¬ 
ternational Customers call (404) 
446-5079. For questions or comments 
on Mobile Beat’s Remix Rave, you can 
contact me directly by I ; AX at (404) 446- 
0747 or through Internet Email at 
rcmixwhs@aol.com. 
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This Unit: 

8 ft. Service Wagon 0 
Model SW8 



soun dBH 

PROPOSITION 
.. VERY SOUND 




How does convenience sound? does an added promotion opportunity sound? 
Maybe cut your load/unload time in Here's a rolling billboard for you. Our cost is sound 
half... your Wells Cargo trailer is a too. Plus, every Wells Cargo trailer is backed by a 
solid and safe travel and storage 
unit. How does value sound? This 


is an all-steel frame trailer built to 
give 15 to 20 years of use. How 


3 Year Warranty Program that really works for you! 

1-800-348-7553 

FOR LITERATURE & PRICES 


Wells Cargo, Inc. 

PO Box 728-1214 
Elkhart. IN 46515-0728 


Tag-a-longs 6' to 32'. 5th Wheels 20 f to 48 
Factory Service in GA, IN, TX, & UT. 
Nationwide Dealer Service Network 
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FINALLY, A CD PLAYER CAPABLE OF INDUCING PURE, UNADULTERATED LUST IN THE HEARTS OF VINYL FANATICS 
THE NEW PIONEER DJ CD PLAYER (CDJ-500G). THE FIRST CD PLAYER WITH THE FEEL AND CONTROL OF A TURNTABLE. 

PUT YOUR HANDS ON THE OVERSIZE JOG SHUTTLE. YOU CAN CUE UP A SONG, SEARCHING BEAT BY BEAT. 
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WITH YOUR EYES CLOSED. 


MOVE YOUR HAND TO THE RIGHT AND IT'S ON THE 
TEMPO SL IDER. CHANGE THE BEATS PI R MINUTE fclO%— 


THE EXCLUSIVE MASTER TEMPO CONTROL WILL KEEP 
THE VOCALS FROM SOUNDING LIKE CHIPMUNKS. 

AND THERE'S MORE. AUTOMATIC CUEING. SEAMLESS 
LOOPS. BUILT-IN CD+G. LARGE, BACK-LIT BUTTONS AND 
LED DISPLAYS THAT YOU CAN SEE IN THE DARK. EVEN 
THE ABILITY TO CONNECT TWO PLAYERS FOR AUTOMATIC 


INSTANT RELAY PLAY. ALL FOR ABOUT THE PRICE OF A 
GOOD TURNTABLE, IN A BOX THAT FITS IN A CONSOLE BAY. 


i: ✓ ' 


! 'MV; 


vftf V 

i * L 'f 






THE PIONEER 


CD PLAYER. IF IT WERE ANY BETTER 


YOU'D NEED A PRESCRIPTION. 


CALL 1-800-PIONEER, EXT. 500, 


FOR THE DEALER NEAREST YOU 
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CD PIONEER 

The Art of Entertainment 


01994 PIONEER NEW MEDIA TECHNOLOGIES. INC,, 2265 E. 220TH STREET, LONG BEACH, CA 90010 
















































































u. How hard is it to go from doing just 
mobile work to DJ’ing in a club? 

A. Not hard at all. If you can “read” a 
crowd, you've got it made. I would start 
by checking out your area to hear how the 
jocks mix their music. Just like a mobile 
set, the songs have to fit together and 
blend, but don’t copy. What works for one 
DJ probably won't work for another. It 
will take a while to figure out what the 
dancers want, and for them to get to know 
your mixing style. Never give up! There's 
good money to be made spinning in coun¬ 
try clubs. 


O. Every night I get the same requests 
over and over and I’m sick of playing 
the same songs every night. How can I 
turn the dancers on to new cuts? 

A. All club jocks endure this. First, re¬ 
member that you hear these cuts every 
night. Most of your customers only hear 
them on occasion. Let’s say, for example, 
you get 10 requests a night for “Strokin'” 
— you only need to play it once. Most 
DJs get tips for requests. Knowing that 
many people will request this cut during 
the night, hold of playing it until you've 
taken in several tips for this one cut. 

Personally, 1 never take requests. This 
way 1 can program my sets and use my 
sure floor-filling cuts as aces. To work in 
new cuts, listen to your ('Ds before you 
go into the booth. Make note of the dif¬ 
ferent tempos and figure out what dances 
your customers do that will work with the 
new cuts. Soon your dancers will realize 

mf 

how many different dances they can do to 
a song. I t you work at a club where the 

W- tr 


dance instructor assigns dances to a song 
it may take longer to educate your danc¬ 
ers, and get them to step out from under 
their “security blanket.” 


O* What is the best (. I) player to use in 
a dub? 

A. I've had just as good luck with low- 


More Q & A with M.B.’s 
Country Consultant 

priced CD players as I’ve had with the top- 
of-the-line models. You need to find a 
player that fits your needs, with options 
you'll use. Mobile Beat's annual DJ/Pro 
Sound, Lighting and Karaoke Buyer's 
Guide is your best shopping guide for 
equipment. From there, keep an eye out 
for reviews of new play¬ 
ers in the regular issues. 

Contact advertisers who 
sell t. D players and get 
more information. Write 
down any questions you 
have, call up the com¬ 
pany and let a sales 
person help you. I like 
to shop around for the 
best price and 1 also like 
to see a product work 
before I purchase it. At 
the present time I'm us¬ 
ing a Denon 2000F Dual 
CD Player. It works well 

i/ 

for what 1 need and it 
was already at the club 
before I took the job. In 
the year and a half I've 
used it. I've never had 
any trouble. I've also 
had good luck with JVC. 

o. How do you set lip 
your CDs when you 
spin? 

A, To have a good 
club DJ show you have 
to be organized and have 
a simple system anyone 
can use (in case you 
need someone to fill in 
for you . I file my < s 
alphabetically. I keep 
CD singles away from 
the full-length CDs, 
which helps when I'm in 
a rush. 1 also keep CDX 


and Hot Hits in easy reach. I keep my 
rock and dance music in my office and 
bring out just what 1 need for each set. 
Also keep the country, singles, and 
dance music separate. 

Q. After playing a ballad or waltz I 
have a hard time getting dancers to 
stay on the floor when I try to pick 
up the tempo. This happens the most 
after midnight, on weeknights. 

A, This is where you need to have 
one of your sure floor-fillin' cuts ready 
to spin. Late at night, if I have to slip 
into a slow dance, I will come out of it 
with the “Boot Scoot,” "Electric 
Boogie,” or "Strokin',” lo help to keep 
the customers in the club, save your 
dancers' favorites and spread them out 
over the night, using them when you 
need to pick up the tempo. 


Hot Hits releases: Dancin’ Country 2: 

1. Renegades, Rebels & Rogues....Tracy Lawrence 

2. Every Little Thing...Carlene Carter 

Q T I P A C A p Alsh/UTIA 
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4. Girls With Guitars.Wynonna 

5. Life #9.Martina McBride 

6. Dance.Twister Alley 

7. Rip Off The knob.Bellamy Brothers 

8. Walk Softly On This Heart Of Mine.Kentucky Headhunters 

9. If I Had A Cheatin' Heart.Ricky Lynn Gregg 

10. A Little Less Talk And A Lot More Action Toby Keith 

11. Bop.Dan Seals 

12. Rock My World (Little Country Girl).Brooks & Dunn 

13. What’s It To You.Clay Walker 

14. You Look So Good In Love.George Strait 


Denim & Diamonds, (Scotti Bros) features 12 
tracks with a suggested dance for each: 

Boot Scootin’ Boogie 

1. Baby I'm Yours...Steve Wariner 

2. It's A Little Too Late.Tanya Tucker 

Slappin’ Leather 

3. Bing Bang Boom.Highway 101 

4. My Heart Is Set On You.Lionel Cartwright 

Cowboy Cha Cha 

5. Talkin' About My Baby.Wylie & The Wild West 

6. Neon Moon.Brooks & Dunn 

Electric Slide 

7. Strokin’.Clarence Carter 

8. If I Had A Cheatin’ Heart.Ricky Lynn Greg 

Tush Push 

9. This OT Heart.Tim Mensy 

10. Dangerous Man.Dwight Yoakun&Sffi' 

Tumbleweed 

11. Jealous Bone..Patty Loveless 

12. Honkey Tonk Blues.Hank Williams 
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o. How can I put a stop to people get¬ 
ting into the booth when I’m not at the 
dub? The manager has been no help! 

A. Anyone who has spun in a club has 
had this headache. If the boss won t help, 
you can always submit a bill for any of 
your own equipment that has been dam¬ 
aged or is missing. If something is broken 
don't offer to repair it. Have the club pay 
an outside company to come in fix it. Usu¬ 
ally, after the management gets a few 
costly bills, they will find a way to make 
sure the CDs stay safe and a way to lock 
up the DJ booth. I take my own CDs home 
every night. The club's CDs stay locked 
up and the DJ booth has a dead bolt. 

Keep your questions coming and if I 
can't give you the answer you are look¬ 
ing for T11 put you in touch with someone 
that can. 


Until the next issue ... KEEP IT 

rni TMTRYtmn 



Send your questions to: 

Ron Burt, 

1255 Canton Road, Suite 525, 
Marietta, Ga. 30066. 
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LEADING THE WAY IN DESIGN ■■ 
INNOVATION OF THE ABSOLUTE BEST 
QUALITY BUILT CASES IN THE BUSINESSI 

• Multi-layer plywood construction • Heavy-duty steei 
we * High-grade carpet finish • Bevel-edged lids 
; r eal, added strength and proper alignment 


ginindopl 

mm _ corpj. 

72i Ninth Avenue • Council Bluffs, IA 51501 

PHONE 712-322-3900 FAX 712-322-3407 


DCT-310C 
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F ew Disc Jockey companies have 

made an impact in the same fash 
ion as Bobby Morganstein Produc 
tions. Based in Huntingdon Valley, a 
suburb of Philadelphia, Bobby 
Morganstein Productions has experienced a 
steady climb to the top with a unique blend of 
music, dancers, costumes, and fun for both 
kids and adults. 

Bobby Morganstein began playing Bar/Bat 
Mitzvahs in 1981. It wasn’t long at all before 
Morganstein had all the bookings he could 
handle. He was, in fact, the area's Bar/Bat 
Mitzvah specialist. With a positive attitude and 
unbridled enthusiasm he had discovered a 
magic formula for success. 

After several years of playing parties on his 
own, in the mid ’80s, Morganstein began 
hiring MCs to learn his methods and continue 
on in his style. Morganstein now has a staff of 
six MCs, 20 DJs, and 40 dancers, which has 
made Bobby Morganstein Productions one of 
the most respected and requested DJ enter¬ 
tainment production companies in southeast¬ 
ern Pennsylvania. 

What sets BMP apart from other DJ entertain¬ 
ment companies are the dancers, costumes, 
party-prop give-aways, staging, and lighting. 
Not to mention a group of powerful, person¬ 
able and enthusiastic DJs and MCs who 
create a party atmosphere that draws the 
guests in. 

“Planning,” says Morganstein, “is the key to a 
great party. We start preparing at least one 




month before each of our parties. The MCs are required to call 
their clients and go over musical preferences for the different 
formalities, as well as all the other details. We make it a point to 
meet with all clients, show them a video or have them come see 
us live at a party, and then we explain all aspects of the party to 
them in full detail. Many clients use us for their children’s affairs and 
other family celebrations, such as birthday parties, anniversary 
parties, and weddings.” 

The most unique aspect of Morganstein’s operation is his ability 
to involve guests of all ages in the fun and festivity of the party with 
“costume dress-up skits.” Clients choose (ahead of time) several 
friends and family members who will be asked to get dressed up 
in colorful costumes at the event. At certain points in the party the 
guests are called upon to “perform." Costume dress-up skits 
cover a variety of musical tastes and performances including rock 
’n’ roll, Motown, 70’s, conga, techno, and famous musical 
groups, just to name a few. By using the costume dress-up skits, 
guests feel like they’ re an integral part of the show. 

Spinning off his experience performing Bar/Bat Mitzvahs, 
Morganstein is now revolutionizing the mobile DJ industry with his 
compact disc series, The Complete Party CD Series. The series 
began with the “Complete Jewish Party CD," which he compiled 
out of necessity. He then began producing other CDs, taking 
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an stein 


uctions 


Primary Systems 

Grundorf racks 
(with custom inputs) 

Biamp DJ5500 mixers 
Denon 2000F CD players with 
RC-35 remote 
Denon 770R tape decks 
Pioneer CDJ-500G CD players 
American DJ switching system 
Ross RX-15S graphic equalizer 
Furman PL-Plus power meter 
Samson microphones 
Crown PT2 amplitiers 
EV1202ER speakers 
Gemini MB415 speakers 
American DJ PCI 00 
switching strip 
Technics SL1200MK2 
turntables 

Five-panel backdrop 
4 x 4’ and 4' x 8’ stage 




and much more 


suggestions from colleagues in the mobile music industry. He takes care in 
hand-selecting talented and professional engineers, mixers, musicians, and 
vocalists to recreate the most popular selections for weddings, Bar/Bat 
Mitzvahs, and other festive occasions. 


There are presently eight CDs available, with volumes nine and ten due out 
soon. Morganstein's discs cover a wide variety of themes, including Jewish 
music, Latin music, novelty and party theme music, traditional and classic, 
ethnic and wedding music, specialty dances, grand entrance themes, and 
cocktail music. Morganstein's CDs are now in the libraries of thousands of 
DJs across the country. 

He is currently working on a “how-to” video series fa DJs looking to break 


into the Bar/Bat Mitzvah market. These videos will encompass basic and full 
production, with special emphasis on contests and dancers. Morganstein’s 
tenacity, professionalism, enthusiasm and, of course, his upbeat personality 
has given him the sweetest success in Philly! 




About The Author 

In 1991, Morganstein wanted to expand his operation even 
more. He saw an enthusiastic, energetic lady at one of his 
parties, and decided to hire her as his first dancer. That 
dancer, Jackie Sikowitz, is now his dance coordinator and 
director of public relations. 
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Wild and wacky foam 
hands, huge inflatable 
mics, glow-in-the-dark 
jewelry, peace-sign 


good and profitable compromise is to in- 
clude a few low cost inflatables as 
standard fare and charge extra when more 
elaborate give-away items are called for. 

Store-bought or 

sunglasses, chicken homemade, props are 

masks, gangster hats, magic 


to look like a person," he explains. 
“Each guest dances with the broom 
for a few seconds and then passes her 
on to the next. When the music stops, 
whoever is holding “Broomhilda" is 
eliminated." 


Moffett notes that not 



events 


lend themselves to these wild extras. 


neon derbies, feather 
boas, whistles, hula- 
hoops and more can 
transform the dullest 
party into he social event 

of the year! 


In the increasingly competitive 
world oi Mobile Entertainment, it is 
more important than ever to give each 
customer a party that will be remem¬ 
bered and talked about long after. 
Adding props and novelties can trans¬ 
form your DJ/KJ show into that of a 
supercharged performance. 

The more interaction you have 
with the audience the greater the 
memorability of the event. There are 
a multitude of ways to work props and 
novelties into your act. While some 
DJ/KJs throw them in at no charge, 
others have found props and novel¬ 
ties a way to pad the bottom line. A 


Needham, Mass, has been using various 
props and novelties for his shows for 
some time. Some items are 
home-brewed. Others are 
purchased in bulk 
from wholesal¬ 
ers such as 
Sherman 
Specialties, 

Rhode Is¬ 
land Novelty, 
and Pinto Nov- 



Robert Moffett of ProFormance in “ We ^ermine during our pre-plan- 

ning meetings what items each client 

is interested in.” Most of 
the time, clients leave the 
decision up to the DJ, 
but it s not unusual to 
have a client request 
that certain items 
be part of the act. 
If a client wants 
to make sure 
everyone has a 
really dynamite 
time, inflatable 
guitars and mics, 
colorful masks, “Granny- 
style" sunglasses. Blues Brothers 
shades, glow-in-the-dark bracelets 
and necklaces, gangster hats, derbies 
and other props can be easily inte¬ 
grated into the show. Some guests 
take the items with them, while oth¬ 
ers return them. Those left lying 
around get picked up and reused. The 
only time that Moffett sells the nov¬ 
elties to the client is for New Year's 
Eve parties. 


Moffett says, 

“We keep hats, ma- 
racas and leis handy 
for when people break into a spontane¬ 
ous conga line, or other group activity. 
We go with die flow of the crowd, re¬ 
sponding immediately with an 
appropriate give-away, this way it always 
looks like we're right on the ball," 

One of Moffett's homemade props is 
used for a variation of musical chairs 
which he calls 'The Broom Dance." “We 
wrap a broom with foam and dress it up 
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Party packs 


Dave Varga of Music Masters, in 
Endicott, N.Y., offers his customers a 


4k 


party pack" which contains leis, hats, 


maracas, and inflatable instruments. 
Varga sends a flyer that explains the 
party pack to each client, (juite often, 
clients ask for the party pack as they've 
seen it at a previous wedding. He is 
convinced offering these items can re¬ 
ally spice up an event. According to 
Varga, **We might make a few dollars 
on the sale but, basically we sell them 
at cost. We feel it makes the party bet¬ 
ter. It gets the party jamminV 

David Smith of Jambox produc¬ 
tions, in Wesson, Miss., utilizes props 
and novelties for special theme events. 
“During a Mardi Gras party, we hand 
out Mardi Gras-theme hats and masks 
to guests as they arrive. We also print 
up T-shirts for Halloween parties and 
other theme events. These can be 


printed up at a reasonable cost and al¬ 
ways include our company logo. The 
cost is chalked up as an advertising 
expense." 


Sillier sing-along 

Karaoke shows are a great place to 
use props such as inflatable guitars, 
microphones and other items that l it a 
particular theme. Items in the low-cost 
arena are straw cowboy hats, inflatable 
instruments and neon sunglasses. Hesi¬ 
tant singers are often much more 

w 

comfortable when they have an inflat¬ 
able guitar to play or a pair of shades 
to hide behind. Small inflatable mics 

Continued on p . 48 
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PINTO NOVELTY CO. 

Wholesale Distributor Specializing in All Your 


Basic Party Good Give-Aways 


JC 




66-piece Promo Package 
Available for only $24.99! 

Consists of: 1 dozen Sunglasses 

3 dozen Leis 
12 Neon Maracas 
6 Sombreros 

Other packages arc available 

Incredible Low Price! $49.99 

6 dozen Leis 1 dozen Sombreros 

4 dozen Rap glasses 6 Streamer Wands 
24 Neon maracas 6 Blowup Mics 


^ Ultimate 2 



-piece 
Pinto Party Pak $99 

w 

2 do/.. Blues glasses 
I doz. Foam hands 
I doz. Si reamers 
1 doz. Saxaphones 
I doz. Guitars 
l doz. Sombreros 
I do/ (’hicken hats 
I gross f lawaiian I .eis 
12 Neon Maracas 



(by U.P.S.) 


Pinto’s Pony Express! 

Delivers FREE through the months of 

February and March! 

24 hour answering service available! Call lor Price I.isl 
718-252-2588, Fax 718-252-2891. Open Mon. - Sat., 9a.m. - 7p.m. 
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are great “awards” to give singers who 
get a particular kind round of applause. 
Large 3-foot- 1/2-inch mics can be given 
to those who are spectacular. Accord¬ 
ing to Anthony Pinto at Pinto Novelty, 
in Brooklyn, N.Y., these work well for 
group lip-synching on such favorites as 
“Oh, What A Night” 

Glow Bracelets in a variety of differ¬ 
ent colors are a great way to light up a 
karaoke singer or a darkened dance 
floor. They are very popular with chil¬ 
dren and adults alike. When people see 
you handing out glow bracelets, you'II 
soon have people lined up to get theirs. 


Good reception at 
weddings 

Depending on the crowd, props can 
perk up any party. During the playing 
of “New York, New York” hand out 
cardboard tophats and canes. This goes 
over well as it allows the crowd to do 
more than just dance ... they become 
role players and they'll love every 
minute of it. Similarly, hand out straw 
cowboy hats during a specific country 
song or give out some neon sunglasses 
during the playing of “Sunglasses at 

Night” by Corey Hart, or ZZ Top’s 


“Cheap Sunglasses." 

Bar and Bat Mitzvahs are perfect for 
using lots oil novelties as give-aways. Hula 
Hoops are a must. These can be reused 
over and over, and are great to use for con¬ 
tests. Some novelties, like those on the 
cover of this issue, glow spectacularly 
under black light, and sparks an over¬ 
whelming experience. 

The bottom line is: Entertainment is the 
name of the game. If you can provide 
something extra, people will notice and re¬ 
member. It’s a sure fire way to enhance 
your company’s image — with the imme¬ 
diate benefit being more bookings ! 
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anchester, N.ll. is a typi 

cal small city market for 

& 

DJs — plenty of work, but 
a lot of competition going after it. 
There are professionals and plenty 
of hobbyists in pursuit. For 15 years. 
Bob Bullard's Queen City Sound has 


been active in Manchester (nick¬ 
named the Queen City) and 
throughout New Hampshire. Their 
primary emphasis is on weddings, 
although his four DJs will do any 
type of function. 

While business has always been 
healthy, a recent dedication to im- 
proving professionalism and 
marketing has paid handsome re¬ 
wards. 

One of the biggest factors in the 
overall growth was the full-time ad¬ 
dition o r Laura Madden, an 
administrative assistant/sales person 
who personally handles all incom¬ 


ing calls. How many times have you 
heard "click ... buzzzzzz/7 on your 
answering machine and realized it 
was another show lost7 That no 
longer happens at QCS. While a sig¬ 
nificant expense, the effect has been 
well worth it, according to Bullard; 

When a potential customer calls 
QCS on their 800 line. Madden takes 
the time to build a rapport and es¬ 
tablish a level of confidence. This is 
a potent sales tool. She follows up 
with an eight-page, two-color 8-1/2 
by 11 brochure, a video, and other 
marketing literature then calls back 
a few days later. Once booked, the 
company does everything possible to 
make sure the event is a success. 
They provide wedding planners, 



by Jeff Mulligan 



dance song list, copies of Mobile Beat's 


While business lias Top 200 as a request list, and include a 

always been 
healtty, a recent 

dedication to 
improving 


consultation with the DJ assigned the 
job. After every show, the customer re¬ 
ceives a thank you letter and an 


evalu ation form t o provide feedback on 
ffreTJTs performance. This attention 
goes a long way toward building a strong 





marketing has paid 

handsome rewards 


Spreading the word 

QCS generates sales through usual, 
and some unusual, marketing methods. 
Naturally, the Yellow Pages are a con¬ 
siderable source ol leads. (J S also 
attends several bridal fairs, usually dur¬ 
ing the winter months. While it costs 
about $50< * to exhibit, they average five 
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or more bookings per event. Tip: Bridal 
Fairs located in shopping malls are bet¬ 
ter than hotel shows because of the 
wider range of traffic at a mall. 

One unique idea QCS uses is the 
Wedding Information Network. This is 
a group of 13 non-competing compa¬ 
nies who specialize in wedding needs 
such as flowers, tux rentals, cakes, 
limos, etc. Each is one of the best in 
the area and they all make efforts to 
refer other members of the network 
where possible. They also put on their 
own bridal show (no competitors al¬ 
lowed). 

Another unique tool Bullard makes 
use of is public relations. Using the DJ 
marketing book. Turning Music Into 
Gold to get ideas. Bullard came upon 
an article entitled “How to Choose a 
D.r which is to be used by DJs to gel 
free publicity. The DJ simply puts his 


high-quality sound equipment. DJs are 

trained h\ Bullard, who feels that mu- 

* 


sic programming is the key to a 
successful show. His DJs are well- 


versed in wedding etiquette, but not a^ 
“Showman" types: the focus is on the 
bride and groom. 

Queen City Sound also has two pro¬ 
fessionally painted vans. Bullard was 
hesitant about painting the \ans at first, 
afraid he'd he a target for theft. But, to 
remedy the problem he simply never 
allows the vans to be parked anywhere 
when loaded. The vans have proven to 
be an outstanding advertising vehicle 
as QCS has gained many bookings 
from people who saw them. 

The professionalism extends to the 
business side of the company which is 
formally incorporated. QCS DJs are 
employees required to fill out W4 
forms. The company's Macintosh eom- 



or her own name on the article and 
sends it to local papers. That’s just what 
Bullard did, and five of the biggest pa¬ 
pers in the state, along with several 
smaller ones, ran the article. The larg¬ 
est paper in the slate ran it in their 
Sunday edition during a large bridal 
fair. The phones rang off the hook, and 
he scored nearly $5,000 in business 
from the article. The paper's editor 
even added a headline that said, “Ex¬ 
pert tells what you need to make your 
reception a hit" This article makes a 
great piece of marketing literature 
which Bullard sends out with every 
inquiry. 

Business ethics 


QCS believes that image and pro¬ 
fessionalism are vital to their success. 
This is seen through their 800 number. 


acceptance of credit cards, full-time 
employee, eight-page brochure and 


puters are used for contracts, schedul¬ 
ing, marketing literature production, 
payroll, database management and 
music library maintenance. 

Branching out 

QCS has also branched out into 
Karaoke, pro audio sound reinforce¬ 
ment systems and AV equipment sales 
and rentals. During New Hampshire's 
Presidential Primary race Bullard pro¬ 
vided network sound feeds to several 
politicians, including George Bush and 
Hillary Clinton. 

Queen City Sound, through aggres¬ 
sive marketing and a solid level of 
professionalism gives all DJs a good 
name. The payoff: A 60 percent in¬ 
crease in bookings, a surefire hit. 

(Turning Music Into Gold available 
by calling 800-892-4060) 
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By Mark S. A. Smith 


n the last issue, we took a look at 
the “live deadly sins," — mistakes 
many DJs make when participating 
in bridal shows. Now let's talk 
bout getting more job prospects to 
give you a few precious moments to sell 
yourself and your service. 

Getting Ready 



friendly and pro¬ 
fessional. Break 
the ice bv con- 
gratulating them 
on their engage¬ 
ment. 


The best way to gel brides to 

slop at your booth is by being 

approachable 


answer, non-intimidating questions that 
focus on them. 


In preparing lor a bridal show, gel all Here are some examples: 


your equipment (if you're going to take 
it) ship shape. Touch up any dings and 
scratches. It's amazing what a difference 
a little black paint can make, and perma¬ 
nent black markers are great for covering 
scratches. 

Next, think about what makes you 


unique among your competition. Do you . Do you have speda| peop|e you want 
have the widest music selection? Do you 
have years of wedding experience? Are 
you an ethnic wedding specialist? Better 


Look for a reason why they may not want 
Lead off the interview with easy-to- to do business with you. For example: If 

they are planning on having a band, say 
“Thanks for stopping by, enjoy the rest 
of the show," and send them on immedi¬ 
ately with a handshake. Remember, a 
“no" is better than a “maybe," you won't 
waste any of their time, or yours, wi 
follow-up selling. 

After the show 

Your follow up after the show is just 
as important as what you do at the show, 
t 'reate a complete program that ensures 
you all the business you deserve. The for- 


Are you considering a DJ to entertain 
at your wedding? 

What types of music do you want 
them to play? 

What’s your favorite song? 

What age range will the guests be? 



to honor during the entertainment? 


As you know, most brides don't have 3 m ula for success is: Call, mail, call. 

yet, identify a unique selling proposition C ) UC JS 10 wbdt *° a pC except ... a few ( j ays a f ler t | ie s jj OW? ca ]| an <j 
that makes you unique (see sidebar). What do you charge? Asking them ques- reintroduce yourself. Remind them who 

Finally, get a professionally-made sign lions chan S es the view P oint - 


that tells what makes you unique. Focus 


on what you’ll deliver, not who you are. drawin 8 s t0 & et brides t0 st0 P b y their 


you were and that they had expressed an 
Some DJs use give-aways and prize interest in using your services as DJ en- 


booth, this is not such a good idea. If 


tertainment at their wedding. Double 
check their address and offer to send 


Your company name isn't important, un¬ 
less you’re already well known to brides. ^ ou re awa Y a ™ ce prize, all you II th em a f ree entertainment planning guide, 
Keep the sign simple. Use it as an atten- * cnow at end oi the show is how many an( j a “ S p ec j a j report” (one or two pages 

tion grabber so that prospects will stop to P eo P* e wanted the prize. The relationship y 0U wr j te ) t | iat guarantees their entertain- 

check your company out even if you're 
busy. 

Attracting a crowd 


between a bride entering your drawing and 


ment is perfect. Send it out the next day 


theii desire to hire you is zip. You 11 just an( j f 0 || ow U p w ith another phone call 

be frustrated with all the no s you 11 get within a few days to close the sale. 


when you call after the show. If you want 


Using this approach, you'll he in con 


, , , .••• . t the names of those who attended, get the to^urithth.KnH.fm.rtim^ 

The best way to get brides to stop at , 6 tact with the bride tour times, they can t 


your booth is by being approachable, open 


list from the show producer. 


and friendly. Greet them with your name KCGp them moving 


and a handshake. Yes. shake their hand! 
You’ll be one of the few who will, and 
that will set you apart. You'll be seen as 


Here's how to automatically spend the 
right amount of time with each bride: 
Seek, not to qualify, but to disqualify. 


help but get to know you and that you 
are sincere. You know that brides change 
their mind (no kidding!). Make their life 
easy by following up, and giving them 
gentle reminders, and you will gel the 
booking. 
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jPRODUC I IONS 

'I PWOFfSSlOW-H on* JOCKEYS 


Dance Sound Production 



l \ i N1 PLA VV'Wl» 



To really set yourself apart, come 
up with an outrageous “USP” 

(unique selling proposition). i'his is 
crabber you create by offerinu some- 
thing truly unique. A successful l ISP 
should scare you a little. For ex- 
ample, “You'll be absolutely 
delighted with our entertainment, or 
we’ll refund all your money!” A bold 
statement, ves. But you'll book dates 
others won’t get. 

If you're in an area where the 
weather is usually good, offer a guar¬ 
anteed rainless wedding. Say, “If it rains on your wedding day, we play for t ree “ 
The additional bookings will more than pay for an occasional free gig, and the 
bridal party \\ ill talk to everyone about you, u hether they hire you or not. 

Put your USP on a sign, and print your guarantee on certificates complete 
with your signature. Now, watch the brides flood you with requests to play at 
their wedding. , 


Alex and Debra Roberts , of Dance 
Sound Productions , exhibit in San 
Diego's biannual bridal bazaar 


Mark S. A. Smith coaches people on how to maximize their sales at 
trade shows. His booklet, 49 Ways to Be Your Best at Trade Show 
Selling is available for $3.70, call (800) 745-4549. 


ATTENTION MOBILE DISC JOCKEYS!! 

Finally — A Case Company That Understands Your Needs 


10 Space Rack and Stand 

All in one! Standard Console Case shown on 
our Rack Stand. Easy as 1*2-3! 



Any Size 

Amp 

Racks 

Available. 

Call for 

pricing 


M-2R 



Depth 19" 

13 Spaces tor Amp 
10 paces for Mixer 

Console Cases available 
in many sty/es. 


Albums Available in 
Any Case Style 



•7 


18* 

14" 

Double Row 

Holds 135 

Holds 100 

Holds 200 


Heavy Duty Polyethylene 
Travel Cases 

CD Case 
Holds 80 



Album 
Case 
120 


Any Case Above $24 

Cassette Cases Available in Any Case Style 


45 s Cases Available 
In Any Style 


C D Cases Available 
In Any Style 





Deluxe Console/SB 


Single Turntable & Mixer Cases 


Double Row 

Triple Row 

Triple Row 

Five Row 

Holds 375 

Holds 550 

Holds 100 

Holds 165 



Depth 16 *8 Spaces for Amp 
10 Spaces (or Bottom Mixer 
8 Spaces for Top Mixer 



Medium Duty Flight Cases Rec or Surface 
Hardware Carpet or Vinyl Laminate 


Heavty Duty 
Flight Case 




Cases also available for lighting, karaoke systems, costumes, speaker 
cabinets, etc. Custom cases are our specialty! Call for pricing. 


1121-1 Lincoln Avenue, Holbrook, NY 11741 Phone 516-563-0633 • Fax 516-563-1390 
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of Bass 


n the business of making people dance, 


To accomplish this, ELF uses a “black box," 


the rule is... the more bass the better. called an integrator, to extend low frequency 

Whether it’s a solid thump inthe chest from response. Special limiting called “conceal- 

a high energy remix or an emotional growl fill- menf reduces low frequency response to 


ing out the bottom end of a lush ballad; clean 


prevent amplifier clipping or speaker overload 


powerful bass can elevate any mobile music attenuating the lowest ranges where the de¬ 
system to a new level of hyper-dynamics. In mands are highest. 



mobile applications, good kickin' bass is vir- 


The single rack space integrator is inserted 


tually impossible to realize without the use of into the audio chain post mixer. Mixer out- drs - were a P er >ect mateh c the FTX-1500, the 


subwoofers and multiple amplifiers. 


Subwoofers 

Sub-woofers are loudspeakers which op¬ 
erate typically from 80-100Hz down to 20Hz, 
although 20Hz is seldom achieved. With the 
ight combination of amplifiers and loudspeak 


puts are connected directly to the integrator’s ELF su & s quickly made use of their 200-watt 
left and right inputs (inputs are three-pin XLR,; allotments and asked formor^A/^espondedl 

balanced or unbalanced). The integrator’s 
Left Hi” and "Right Hi” outputs connect to 

amp channels one and two (assuming stereo ;l,e value °f tlie concealment feature. 


by bridging both amps in mono, giving each 
sub cabinet the full 600 watts, so we could test 


operation). The thirii output “ELF Sum Out” 


In this configuration, we quickly came to 


mH||||||||||||||||||||||||||||||H^|connects to a third amp channel. Rotary pots appreciate ELF s bass abilities. Using the 
pr c vnil ran h r j nn w nMr rmtt/ ric a qpnqnrv on the front panel provide control of high and “bassiest,” dance remix we could find, we 

hhJ^h^hLow output levels, limiting and concealment. Pushed the system far into the red. As it reached 

the point of overdrive, we adjusted the conceal¬ 
ment. Instantly the speaker came back intoia 
safe operating zone. As we increased conceal¬ 
ment, we were able to drive the speaker even 
harder. The result was bass that was tighter and 
louder. 


sensation that rivals liftoff of a space shuttle. 

The drawback to subwoofers is their size, 

weight and huge appetite for power. Light but loud 


Subwoofer cabinets routinely use dual 15 or 


Our objective was to create a mobile sound 


18-inch speakers and weigh 75 pounds, or system for small to medium size halls (maxi- 

more. In addition, a dedicated power amp is mum 200 guests), that would produce full 

necessary to drive them. So the compromise spectrum sound, with sufficient headroom, 

has always been that to get more bass you using the smallest and lightest cabinets Bag 


need more amps and cumbersome sub-woof 


ers. 


End offers. Key to the ELF system, are the spe¬ 
cially designed Bag End ELF subwoofers. 


Applications 

In a perfect world, mobile entertainers would 


Loud bass, less bulk 

ELF (Extended Low Frequencies) “is a fun- dua ' f 0. f 2,15 or 18-inch loudspeakers 


These sealed (non-ported) cabinets are avail- choose their speakers based on the single en¬ 
able in various configurations with single and teria of sound. Unfortunately, other 

considerations, such as price, weight and size, 


damentally different approach to reproducing 


We choose the SI 2ECs, with a nominal 8 ara part of the mix. What Bag End offers is very 


bass frequencies from a loudspeaker by ex- ohm P° wer ratin 9 of 200 watts continuous, good sound in a variety of designs. We wanted 
tending the low frequency range farther down 400 watts P eak - Dual Ba 9 End TA 12 a system hat was compact and easy to handle, 
and with greater accuracy,” in other words: ^s. (rated 150 watts continuous, 300 watts J* capable of producing sound (particularly >n 

Lower, louder bass without overdriving the P eak ) were selected for the h| 9 h end - Tw0 th ® end) . b . e h yondlts Sl f 1 gave h us M a " ™ 

svstem Ashly FTX-1500 amps rated at 200 watts per asked f° r and ^ en some - Eor larger halls, the 

channel and 600 watts bridged mono at 8 system could be expanded by using a larger 

ohms provided the power. The weight of the arr| P and additional cabinets. If most your jobs 

entire system (two amps, four speakers) was are small to medium size gatherings, this sys- 

just over 250 pounds (including 90 pounds ^ em do f’ ne as is. Tci once of his system 

for the amps). The S12EC subs measure 15" (without amps) is $3,462. A newer, It wei pri ■ 



x 15' x 18”, the TA12Jrs dimensions are 21 
x 14" x 13". The whole system would fit eas 


ELF integrator would knock about $200 off that 
total. Of course, these are retail prices. At the 


ily into most compact cars, with ample room dealer level, you should be able to save around 


left for a mixer case and imusic library. 


20 percent. For more information on the ELF 


Our first test configuration was a typical M ; or other Bag End products, contact Bag End 
setup with each of the four amp channels as- a t P-0- Box 488, Barrington, III. 60011; or call 
signed a specific loudspeaker. While the TA-12 (708) 382-4550. 

-4r 
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s one who has endured the trials and 
tribulations of self-publishing books, 
nd self-producing videos, it’s always 


exciting to review the work of other DJs with 
knowledge to share. 

I don't personally know Randy Olson, but I 
understand he's been a DJ and VJ since the 


late 70s. His DJ and video systems operate 
throughout Illinois, Missouri, Indiana, Iowa 
and Kentucky. Olson has recently produced a 
set of three very specific training videos for 
DJs entitled: 

#1 - The Ultimate Guide To Promoting & 
Expanding Your DJ Business 

#2 - The Ultimate Guide To Using Big 
Screen Videos In Your DJ Business 


#3 - The Ultimate Guide to Hosting and 
Promoting Your Own Bridal Show 
The video Olson sent for review is "The 


Ultimate Guide To Using Big Screen Videos In 
Your DJ Business.” 


Credentials 

Having worked with big screen music vid¬ 
eos for over a decade, Olson has the 
credentials and knowledge to do a video on 
the subject. His material, in fact, is all very 
usable. His presentation starts with a simple 
and understandable explanation of what big 
screen music video is and how you make it 



happen. From there, he covers the equipment, 
sources for videos, how to market a mobile 
video show, how much you should charge and 
even how to go about getting corporate spon¬ 
sorship for your shows. 

The video features numerous point-by¬ 
point demonstrations, and well documented 
descriptions of the equipment and how to use 
it. Olson suggests various ways to get going 
as a mobile VJ with tips on starter equipment 
rigs and video libraries. 

The production quality is a bit below the 
present standard for training videos. Unfortu¬ 
nately, this is true of many of the DJ training 
videos we have reviewed. It’s a little more costly 
to have a professional video crew handle the 
production, but you have to spend it to make 
it. It's obvious from the beginning of the tape 
that Olson, has the knowledge and experience 
to instruct other DJs on the subject matter, but 



occasional glitches in the production, like 
overly tight edits, are a bit distracting. 

Overall, the information on this video is very 
good and it’s presented at a pace that makes it 
possible to comprehend most of it in one or 
two viewings. The price of each tape in the set 
is $32.95 plus $3 shipping. The package deal 
is all three for $89.95 plus $5 for the postman. 
If you’re thinking of spending several thousand 
of dollars to get into music video. I think the 
price of the tape could prove to be one of the 
best investments you’ll ever make. For more 
information, call (800) 567-2521 or (618) 244- 
2468. 




ill 


im urn m met m m mim 


IN CALIFORNIA: (800) 344-5744 • IN CHICAGO: (800) 445-9777 • IN NYC: (800) 554- 



IN CANADA: (800) 268-3040 
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I magine if every wedding reception and 
corporate function your company per 
formed was monitored by tens of thou¬ 
sands of potential customers. In effect, 
every event you did would be watched by 
more people than ever before — on the 

Internet. 


The USENET 

A part of the Internet is USENET. It’s 
a conference system, reaching over 5 mil¬ 
lion people worldwide. People from all 
walks of life spend hours “together/ read¬ 
ing, contributing and responding. It is a 
breeding ground for free expression and 
thought, it is candid and uncensored. 

USENET is divided into newsgroups, 
each devoted to a certain topic. Each 
newsgroup is made up of articles. On my 
system, I can access over 8,000 discus¬ 
sion groups ranging from computer 
discussions to fans of Dave Barry. 

The story you’re about to read is from 
one of the newsgroups. Everyday over 100 
messages are posted on the Internet from 
brides and grooms-to-be. Wedding discus¬ 
sions take place in several different 
worldwide and regional newsgroups. Ar¬ 
ticles range from discussions of dresses 
to discussions about entertainment. 

'< )ne word of caution, if you decide to 
get involved in a newsgroup on the 
Internet, online advertising that is not so¬ 
licited is highly discouraged by the “net” 
community. 


Trashed online 

For the past year, a discussion has been 
ongoing in “alt.wedding.” between the 


DJ rundown 
on I nfo 

Highway 

5 By Ted'^Gurley 


clients of a DJ company and 
their perception of its poor 
performance. In the following 
edited posts, Fve changed all 
names and locations men¬ 
tioned. However, on the 
Internet, actual names, includ¬ 
ing that of the DJ company, 
were used. 

Oct . 1993 From Sally the 
Bride 

The photographer was 
great, the caterer was great, 
the restaurant was great, my 
dress was great, everything 
was great except “The DJ 
from Hell.” I was looking for a DJ for the 
dinner dance. 1 got one DJ’s brochure, 
which looked impressive. I met with him, 
he seemed organized and knowledgeable. 
He said he had thousands of CDs, he knew 
how to program unusual weddings where 
the bride and groom don’t want the stock 
selections, and he said he was personally 
available for the reception. I hired the com¬ 
pany, filled out the questionnaire and noted 
ten unusual songs I wanted. 

We arrive at 5:30. At this point the DJ is 
supposed to introduce us. Instead, some¬ 
one I’ve never seen comes up to me and 
introduces himself as the DJ. He said the 
owner had a family emergency. I only see 
10 CDs at the DJ’s station. It turns out that 
he had only two of the 1 (> special songs we 
requested. Furious, we call the boss, who 
is supposed to be doing the wedding. He 
claims that if it isn’t in the contract, he isn’t 
doing my wedding, he’s doing a party for 
someone else. I asked the owner to send 


his DJ to l ower to get the missing < Ds 
and both the boss and the DJ claim not to 
have either cash or a credit card. 

The DJ did not have the requested fa¬ 
ther-daughter dance or the requested last 
dance. The DJ played vocals during din¬ 
ner instead of requested classical music 
Instead of the carefully picked music I j 
asked for, I got Greatest Wedding Hits 
My relatives, who flew over 3,000 miles, 
never got to dance the Horah and the DJ 
didn’t have “Sunrise, Sunset.” 

I asked the sleazcball owner for a re¬ 
fund. He said he’ll “review my file,” but 
he never returns my phone calls. I 

What can I do? I figure this letter 
should be distributed far and wide so he 
can suffer financially. I’ll file a complaint 
with the BBB (Better Business Bureau) 
Meanwhile, tell all your friends who need 
a DJ to never, under any circumstances, 
consider hiring BIG DJ COMPANY (ob-l 
viously not the company's real name, but 
their name was used on the net). 
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On the other hand, I highly recom¬ 
mend my other providers (Names and 
numbers were listed). 

Oct. 1993 Response from second 
bride: 

My sister also hired BIG DJ 
COMPANY. When they showed up at the 
restaurant the DJ they requested w asn’t 
there. The replacement had filthy, greasy 
hair, his shirt was wrinkled and unbut¬ 
toned. While the toasts were Heine given. 

w C 

he stood leaning against a wall drinking 
a beer. Let me know if there is anything 
we can do to help you ... they need to 
take responsibility for their unprofes¬ 
sional actions. 

Nov. 1993 Response from third bride: 

It's amazing. I had a very similar ex¬ 
perience (with BIG DJ COMPANY). We 

filled out the forms and noted our re¬ 
quests. The owner did our party, he also 
played Wedding s Greatest Hits and rap, 
we requested no rap. The songs that we 
did request that he did play, were all the 
oldies and Motown stuff. But lie didn't 
have the requested modern songs. Every¬ 
thing else about our wedding turned out 
perfect, except the DJ. 

Time passes... 

Oct. 1994 From Sally the Bride 

w 

‘in honor of our one-year anniversary, 
I'm posting to warn everyone about the 
sleazy DJ we hired...” 

Oct. 1994 Response from Groom I 

This guy (BIG DJ COMPANY 
Owner) does not belong in this business. 
He wanted us to just show up at another 
wedding to meet with him. This has got 
to be the tackiest way of conducting busi¬ 
ness. Shortly after this, we were at a 
friend's house watching their wedding 
video and realized that BIG DJ COM- 
PAN V was the DJ. When we asked about 
their services, we got an earful. The com¬ 
pany didn't bring special requested 
Spanish music. The DJ they requested, 
setup, played two songs and left. A drunk 
and sloppily dressed teenager took over 
his duties. We watched the kid on video 
downing beer after beer and being rude 
to the guests. This was enough to make 
us decide to lose our $100 deposit." 

Oct. 1994 BIG DJ COMPANY posts 

response: 

It is with great dismay that I read a 
complaint regarding our mobile DJ com¬ 
pany. I thought these issues had been 
resolved w r hen they first appeared last 


year. In our contract. Sally had the op¬ 
tion to write the name of a specific DJ. 
Sally did not use this option. To help pre¬ 
vent this problem from reoccurring, we 
have made some changes to our contract. 

Regarding the music: ()n our pla\ list 
we included the line, "Parts organizers 

m €7 

are invited to supply music not included 
here." Unfortunately. Sally did not bring 
any of the songs. In order to prevent this 
problem, we have changed our contract 
to read that the "Client is invited to pro¬ 
vide additional music not included in our 


playlist that may be played, and/or a 
written list ot song titles that the client 
requests not to be played by our DJ." 

1 am truly sorry that Sally did 

w m m 

not enjoy our music entertainment at her 
reception. Since we are in the service 
industry and rely on referrals to succeed, 

r w 

it is very important to our company to 
offer a professional performance. I 
would therefore offer to Sally my per- 
onal apology that she personally did not 
enjoy our music entertainment. 

Conclusion 


According to Sally, and the owner of 
BIG DJ COMPANY, the dispute has not 
been resolved as of mid-November, 
1994; it is in arbitration with the BBB. 


The implications oi a wired world¬ 
wide community is staggering for small 
business owners like those ot us in the 
mobile business. The Internet allow s is¬ 
sues to he discussed that, prior to this 
medium, would just fizzle and die. The 
Internet is in its growing stages, imag¬ 
ine what it will be like when everyone 

w 

is wired in and comments, both good and 
bad, about your business and can in¬ 
stantly be viewed by all potential clients. 
The future may be that this online com¬ 
munity will possibly have more power 
that any trade organization or consumer 
group to levy economic pain or gain on 
service providers. Referrals and recom¬ 
mendations are the key to our success. 
The forum for these has gotten larger. 
Remember, when your company has its 
next performance — the world is watch¬ 
ing. 



Ted Gurley is owner of Sound As¬ 
sociates, a mobile company in 
Dallas, Texas. He can be reached 
on the Internet at 
tgurley@onramp.net. 


BUY DIRECT & 

SAVE! 

SPECIAL 
EFFECTS 
LIGHTING 
AND PRO 
AUDIO 


WE ARE PROUD TO OFFER 
YOU SOME OF THE FINEST 
NAMES IN THE INDUSTRY 

AMERICANU 

MARTIN 

CROWN 

STANTON 

GEMINI 

FORMAN 

PROGSAMSISTEM DSC 

HOSE 

METEOR 

SEIKO 

DEN0N 


WE ARE COMMITTED 
TO OFFERING YOU THE 
LOWEST POSSIBLE PRICE 
WE WILL MATCH OR BEAT 
ANY ADVERTISED PRICE 

HUNDREDS OF ITEMS 
TO CHOOSE FROM 
WE ACCEPT MOST 
MAJOR CREDIT CARDS 
C.O.D.’S ARE WELCOME! 
DESIGN CONSULTATION 

IS PART OF OUR 
SERVICE! 

CALL FOR FREE 

CATALOG 

1800 929-2149 

WESTERN 

STARLIGHT 
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by Blaine Greenfield 



H ere's the second part of our se¬ 
ries on how to develop a good 

_ _business plan, which is crucial 

for any DJ to make sound financial and 
marketing decisions. 

Getting started 

This can be hardest part. To help you 
get going, here's an exercise I have my 
clients do: Write a description of your 
business in 250 words or less. Then, put 
it away for a few days. When you take it 
out for a second look, show it to your 
business colleagues and get their feed¬ 
back. With their input and your own fresh 
ideas — go back to work! 

Take the 250 words and try to edit them 
down to 25 or less. What's left is what 
your business is really about. It should 
describe and explain what your business 
does. Hopefully, the results will show 
your business is unique from your com¬ 
petition. 

Only the beginning 

After revising your statement, continue 
to “test" it on others. Get their opinions. 
Another lesson you'll learn from this ex¬ 
ercise is how to take constructive 
criticism. It's not an easy thing to do, but 
vital if it's to benefit your business. The 
goal of this whole exercise is to find the 
truth about where your business is head¬ 
ing. 

You should be able to describe your 
business to a perfect stranger in 20 sec¬ 
onds or so. 

Focus groups 

You can take this a step further by or¬ 
ganizing a focus group. Invite a group of 


your customers and prospects to brunch 
at a restaurant to talk about your company. 
Let the questions fly. In order for this type 
of brainstorming to work, you must re¬ 
main non-judginental. All ideas are good 
ideas. Don't respond, just take in the re¬ 
sponses. Examples of questions you might 
want to ask are: What sets our business 
apart from the rest? Or, What is most im¬ 
pressive about what we do? Look for 
comments on everything from your adver¬ 
tising, to your stage setup, to your music 
playlist. Find out what they really expect 


from a DJ. 

Check your favorite library or book¬ 
store for information on how to lead 
successful focus groups. < >r, contact a 
local college and ask for the names of the 
marketing professors who conduct focus 
groups. Expect, if you go this route, to 
pay anywhere from S75 to $250 per hour. 
A marketing research firm is also an op¬ 
tion, but even more costly. Depending on 
your ultimate goals, however, it may be 

worth it. Focus groups do work, but you 

* 

get out of it what you put in. 



Blaine’s bullet 

The search continues for submissions in my Marketing Ideas contest. Thank you for all 
the great entries so far, but as you know, the need for great ideas never ceases. All you need 
to do is write your thoughts down on a sheet of paper and mail or fax them to me (note: | 
address below). 

Our second winner! 

The second recipient of a Mobile Beat T-Shirt 
goes to Bob Tier, C.E.O. of The Party People Inc., 

Wyomissing, Penn., for his great marketing 
ideas. 

Let’s start with his business card. The slo¬ 
gan catches your attention: “Good Tunes for 
Good Times.” It is consistent with the theory 
that you should be able to explain your busi¬ 
ness in as few words as possible. 

I also thought it crafty how Tier describes himself on the business card as C.E.O. ichief 
entertainment officer). That’s catchy! He also makes good use of the business cards by using 
both sides. 

One last point; Tier buys his DJs copies of Mobile Beat. This is a great idea because it gets 
everyone thinking about improving the business, not just the boss. 

Mobile Beat offers a reduced rate to subscriptions bought in groups of six or more, sent 
to the same address. For a one-year subscription you pay $10 each, compared to $19.95. 


Good Tunes for Good Times" 


'E0pLE= 

xncr 


HOB TIER, C.E.O 

Chief Entertainment Officer 


(610)670-9219 


Blaine S. Greenfield is head of Blaine Greenfield Associates, and a professor at Bucks 
County Community College. He will answer all requests for information addressed to 283 
Bolton Road, East Windsor, N.J. 08520. He is available as a consultant, trainer and speaker; 
call 609-443-3781 or fax 609-426-0246 for further information. You can also write Blaine 
Greenfield on the Internet at: Interntet: greenfieldb@bucks.edu. 
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Great power, with a great price 

With the new CC-2016 controller from American DJ Supply, small clubs and mobile DJs no 
longer have to choose between power and price when selecting a four-channel powered chase 
controller. Priced at only $179 (suggested retail), the CC-2016 is a high-powered and compact 
chase controller that offers many of the same performance features found in more expensive 
products. 

Features include 600-watt output channels, with a 20-amp circuit breaker. Each channel 
the controller is individually fused to insure a higher level of performance and durability in 
either mobile or permanent applications. Also included are eight 110-volt standard AC sockets. 

The controller is ideal for chasing pin spots, par cans or any resistive or inductive current. 
The audio sensitivity and speed adjustment features allow it to chase lights to the music oi by 
speed. 

Also featured are 16 selectable chase programs and an auto program advance. An optional 
foot switch is available for “on,” “off,” and all “lights on” settings. American DJ backs the CC- 
2016 with a complete warranty. 




For more information, contact American DJ Supply at 800*333*0644 





Online Grapevine: 

New computer stuff and 
Online locations of 
interest to Mobile 
Entertainers 
Software: 

1. Karaoke DB (Datanet Info 
Management, 715-345-5150) goes for 
$39.95. It is a Karaoke song list 
program. It helps manage your song list 
library and prints lists in a straight 
forward manner. 

2. Disc Jockey Master Computer 
Software has just released their software 
in a Macintosh format. Its Windows 
based program was reviewed in Mobile 
Beat, September 1994. (Full Moon 
Computer Systems 805-647-3201). 

Online: 

1. CDNOW Online source lor over 
140,000 CD's, cassettes, and mini-disks. 
Promises delivery in five business days. 
Excepts all credit cards. Listings of 
music available by artist as well as a 
complete listing of each album. Telnet to 
Cdnow.com or Email: Cdnow.com. 

2. DJ Trax is a weekly service that 
reviews 12-inch dance tracks. Sends out, 
at no charge, 3 to 5 sound files (.wav 
files) per week that can be played on 
your PC or Mac. Send email to 
jcavery2@pegasus.rutgers.edu; in the 
subject type SUBSCRIBE in all caps, in 
the body type your address followed by a 
comma. 

3. New Releases. Get a weekly list of 
new releases in all formats. Send email 
to majordomo@cs.uwp.edu. In the body 
type subscribe new-releases (your email 
address). You will get a message once a 
week with several pages of new music 
that will be release in the future. 

4. CDEurope is an online service for 
ordering European releases. Online 
address is Telnet to cdeurope.com. 

...Ted Gurley 









NO MOBILE DJ IS 
COMPLETE WITHOUT ONE! 

In a fraction of the time and effort, 
the complete mirror ball package 
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swell for you as a 
gmirror ball from the 


Complete Package Includes: 

• 12" Mirror Ball 

• Telescopic Stand 

• Par 36 Pinspot 

• Pre-mounted 11 Ov Motor 

• Heavy duty Detachable Base 

Features: 

• Pre-mounted motor 
w/internal circuitry 

• Collapses for easy transport 

• One year limited warranty 

• Extends to over 7‘ tall 

• Floor to deling beam projection 



MastorCord 



ELECTRONICS U.S., INC. 

1 - 800 - 327-2233 

FAX 602-967-0616 
Tempe, Arizona 
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O h, that dreaded moment when the ban 

quet hall's circuit breaker blows due to 
a little too much light show, and the 
sound system goes along for the ride. Devas¬ 
tating, but usually no more than a momentary 
inconvenience. But, what would happen if, 
while introducing the bridal party for a very im¬ 
portant wedding reception, an electrical storm 
took out a utility pole down the street? Dark¬ 
ness and silence would fill the hall. Everyone 
would be looking, waiting, and wondering what 
you, the DJ, are going to do next. Can you feel 
the anxiety? Can you feel the adrenaline flow¬ 
ing? I know I can. But, as the old saying goes, 
‘The show must go on." But how? 

Let’s look at the use of inverters and gen¬ 
erators to create power in situations where 
there is none. We’ll define the differences be¬ 
tween the two, and the advantages and 
disadvantages of both. And touch upon some 
awesome suggestions on uses of these tech¬ 
nological gems for other situations than just 
power failures. 

About generators 

These units are totally self-contained power 
plants. Most of you have probably come across 
one at your local hardware store. They look 
like a lawnmower engine in a cage with out¬ 
lets. Some have a pull cord and others have 
electric start, just like a lawnmower. Some of¬ 
fer a duplex 110-volt outlet, while larger units 
have eight outlets for 110; one outlet for 220; 
and also a 12-volt output. Despite these little 
extras, the one major thing you have to look 
for is the generator's total continuous power 

capacity. 

You need a generator that can handle all of 
your DJ equipment. Most generators state their 


power capacity in watts. (If a company uses amps 
instead of watts. At 120 volts, one amp is ap¬ 
proximately 100 watts). Naturally, the more power 
a generator produces, the more expensive it is. 
Most DJs just want a generator to supply enough 
power to their sound system in case there is a 
power failure. Others may want to power their 
light show as well. Before you buy a generator, 
calculate the total power used by your system at 
any given time. You do this by looking at the power 
consumption rating on the back of each unit. It’s 
a little label next to where the power cord enters 
the unit. Add all the power figures up and give 
yourself at least 200 extra watts of headroom. 
For example, if your power amp draws 1,200 
watts, your mixer sucks up 25 watts, and your 
tumtables/CD players eat 12.5 watts each, look 
for a generator that will give you 1,450 watts on a 
continuous basis. That is truly a typical power 
rating for a power amp. Power amps are power 
hungry. 

This particular generator could cost as much 
as $700 depending on what otherfeatures it has. 
Watch out for lights! The average light show is an 
additional 1,000 to 2,000 watts. So, if you’re bud¬ 
get conscious, just get a generator that will handle 
your sound. Some personal generators are large 
enough to supply an entire house with power 
(about 15,000 watts), these are in the $3,000 to 
$4,000 range. A commercial generator can power 
a small office building or an amusement park! 

Inverters 

The less elegant way to obtain power for your 
rig is to use an inverter. These units are not true 
generators and usually require a 12-volt DC 
source, such as an automobile or boat electrical 
system to strut their stuff. They resemble a car 
stereo power amp and change the 12-volts DC 




to 120-volts AC. These units also follow the same 
power guidelines as generators. However, there 
is one other slight precaution, you now have to 
make sure that your car's electrical system can 
handle the load of the inverter. If not, either forget 
about using lights and large power amps, or get 
a bigger alternator for your car. If you decide to 
go this route for power, make sure you don’t have 
any other electrical items in your car running. The 
cost is generally much cheaper than a generator 
for the same power capacity. Generating new 
business 

You can not only keep a gig going when the 
power fails, but can also increase your booking 
clientele. How? Well, you can now go where no 
DJ has gone before! Here are some suggestions: 
That beach party you turned down last year. Just 
drive up in your Bronco outfitted with an inverter 
this year. Need a sound system for that annual 
camping trip in the hills? No problem, just pack 
your Sony Discmans, Gemini PMX-7 mixer, Com¬ 
munity speakers, Soundcraftsmen shoe box amp, 
and a small generator of course, and get ready 
to rock ’n' roll. 

Whichever power method you use depends 
on your needs. If you have your vehicle nearby, 
are budget minded, and you only need to get 
power to your system for emergencies, choose 
the inverter. If you want the ultimate freedom and 
want to power a large system with lights, get a 
generator. 

Well, that about wraps it up for me. I believe I 
have generated enough useful energy for your 
minds. Next time I'll talk about the advantages 
and disadvantages of running your system in ste¬ 
reo, mono, parallel, etc. Tune in! 

If you have any questions or queries, write or 
call me at Abracadabra Lights & Sounds, 1153 
DeerParkAve. North Babylon, N.Y. 11703; (516) 









667-2300. 
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CAU FOR YOUR '94 CORE STORE CATAL 


1 



1-800 



tho 


C[]RE 


AUDIO 

LIGHTING 



1994 Catalog 
Serving the 

Entertainment Industry 
Since 1985 

order toll free 

800 - 324-2673 




Denon DN2000F 

Dual CD Player 
for the Pro DJ 

Features include; 
•Instant start and cueing 

• Pitch bend effect 

• Proven reliability 



Intelligent Lighting System 

Features include hiqh quality 
engineering, 

precision optics ana optional 
controllers! 
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24 AirCraft 
Light System 


24 Laser-Type Beams 
1.2 Million Candle Power 
Multi-Colored Lamps 
X/Y Aiming Capablity ' 
• Black Ultimate Tripods 
ETA MAD 1002 Controller 
CSL Soft-Start Dimmer 
CSL LD*8 8 Channel Pack 
4-25* 8 Pin Locking Cables 
Road Cased, 4 Min. Set-Up 

Two-Year Warranty 

Call for Details 

Video Tape Available 


“Since 1973 


Color 



(303) 429-0418 


SOUND N' LIGHT 


V 


Hi 


v 


1 \ 
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NEW!! 


Knoickout 


Box Set 


The Sequel 


ERG does it again —16 Brand New Compilations in our exciting 

“Knockout Hits” series of Classic Cuts for Mobile DJs. 
Includes all the best Halloween and Christmas tracks as well as 

more of those songs you’ve been searching for on CD! 

CALL FOR A FREE TRACK LISTING! 


_ _ J + 

i * § > 


■X- 4 


y »4or 
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And don't forget... 

Update your library with 
NU-MUSIC TRAXX, 
NU-DANCE TRAXX 
AND NU-COUNTRY TRAXX monthly 


IT»TT|FT.wTTT 1 


9 

7 f r l W\ 


I** w 


All the best new music for only 

$29.50 per CD. 


FOR MORE INFORMATION CALL TOLL-FREE 1 - 800 - 465-0779 FAX 1 - 800 - 753-3547 
Entertainment Resources Group Unit 1,2320Tedlo St., Mississauga, Ont. L5A 4A2 


All tracks fully licensed by AVLA. Available only in Canada. For Lease Only, Not For Sales. Suggested Retail Price Only. 
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lMe'we not only got what's new... We'ue got what's next! 


THIS MOUTH'S SPiCIMlSI 


DENON 










1000 


PRO MICROPHONES 




SINGLE CD PLAYERS 




PORTABLE DAT 

RECORDER #TCD-D7 






*107 


REMOTE CONTROL 

FOGGER 




*157 



PRO AUDIO 


LIGHTING 


EFFECTS 



Mackie CR-1604 mixer 
Mackie 8-Bus mixers 
Ram$a4412 12x4 mixer 
Ramsa 4416 16x4 mixer 
Alesis ADAT digital 8-track 
Sony DTC-A7 DAT 
Panasonic SV-4100 Pro DAT 
Aphex 104 Aural Exciter 
Lexicon Jam Man samp ler 
DBX 120XP sub. synth 
RapcoDB-100 direct box 
EVMC-100micw/cable 
EV ND-257B mic 
EVND-757B mic 
EV MS-2000 pro wireless 
Shure SC-2458 pro wireless 
Ashley GQX-1502 15-band EQ 
Alesis MEQ-230 32 band EQ 
DOD 430 15-band EQ 
DOD 835 2-way X-over 
Alesis Quardaverb-2 effects 
Boss SE-70 muti-effects 


$899.00 

329.00 

1499.00 

1849.00 

CALL 

879.00 

CALL 

199.00 

349.00 

229.00 

22.00 

49.00 

CALL 

CALL 

CALL 

CALL 

CALL 

199.00 

209.00 

199.00 

CALL 

699.00 


If you don't see 
It here, call us! 



Marlin Pro218 Roboscan 
Marlin Pro218A Roboscan 
Martin Pro 1220 Roboscan 
NEW! 812 Roboscan 
NEW! 518 Roboscan 
Martin RoboColor Mobile 
Par 36 Pinspot w/ lamp 
Unipar PAR 38 can 
8“ Mirror ball w/ motor & spot 
12" Mirror ball w/ motor & spot 

3 RPM mirror ball motor 

4 Lamp pro helicopter 
6 Lamp pro helicopter 
8 Lamp pro helicopter 
10 Lamp pro helicopter 
15W Strobe light 
35W Strobe light 
50W Strobe light 

LSS M-460 4-channel chaser 


CALL 

FOR 

ROBO 

PRICES 

AND 

SAVE! 

$18.95 

CALL 

57.00 

67.00 

18.99 

137.00 

195.00 

239.00 

299.000 

29.00 

89.00 

125.00 

129.00 


ADJ SC*F 8-channel controller 149.00 
ADJ TP- 1201 Touch Panel 
ADJ CC-2016 4-chan chaser 
Steel pipe clamp 
21* x 24" gel sheet 
24' Blacklight w/lamp 




NEW! ADJ Prism 
NEW! ADJ Gobotech 
NEW! ADJ LS-300 laser 
ADJ Funnel 
ADJ Avenger 
ADJ Aggressor 
ADJ Vertigo 
ADJ Diamond 
ADJ Starball 
ADJ Sparkle 
ADJ Sapphire-ll 
Meteor Spyra 
Meteor Twister 
NEW! Martin Wheeler 
Martin Spinner 
Martin Starflash Dichro 
Martin Sweeper 
ADJ Bubble machine 
ADJ F-120 fogger 
ADJ Fog Hog fogger 
Marlin Mag Pro 2000 fogger 
ADJ Fog juice, 1 gallon 
ADJ Scented juice, 1 gallon 
Atmospheres fog, 2.5 gallon 
Lycian ClubSpot followspot 


$247.00 

325.00 

489.00 

229.00 

197.00 

257.00 

197.00 

119.00 

229.00 

95,00 

197.00 

399.00 

577.00 

CALL 

CALL 

CALL 

CALL 

99,00 
99.00 
157.00 
CALL 
25.00 
27.00 
CALL 
597.00 



MTX S860C amp w / case 
Stewart PA-1400 amp 
Stewarl PA-1800 amp 
Sonetic SA-185 amp 
Sonetic SA-425 amp 
Sonetic SA-650 amp 
Ashley FET-2000 amp 
QSC MX-1500a amp 
QSC MX-2000 amp 
QSC MX-3000 amp 
QSC EX-2500 amp 
QSC EX-4000 amp 
Yorkvtlle P-15 15" 2-way 
Yorkvilie P-18W !8" sub 
Elite SW-800 18" sub 


FOR 

OUR 

LOW 

LOW 

PRICES! 

$599.00 

799.00 

CALL 

NEW! 

CALL 

CALL 

CALL 

CALL 

CALL 

CALL 


Elite EX-401 15"2-way 
Elite EX-1000 double 15" 3-way CALL 
JBL MR-822 12" 2-way CALL 

JBL MR-825 15* 2-way CALL 

J BL 4725 15" 2-way CALL 

JBL 4722 12'2-way CALL 

JBL 4718 18" sub CALL 

If you don't see 
It here, call usl 


Speakers are priced each. Sound Ideas is not responsible for typographical errors. Prices and specifications subject to change without notice. 
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We've not only not what's new... we we got what s next! 
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PV-851X 

PROJECTOR WITH 8' 
PULL-DOWN SCREEN 





19 


RACKS 


AOGRESSOR 


425WPC @ 4 OHMS 


2-12 RACK SPACES 




*26 
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*C 
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Stanton PMC-46 
MTXMX-150 
MTX MX-250 
MTX MX-300 
MTX MX-350 
MTX MX-500 
MTX MX-600 
Gemini PMX-12 
Gemini PDM-3008 
Gemini PMX-2000 


CALL 

FOR 

OUR 

LOW 

MTX 

MIXER 

PRICES! 

$99.00 

279.00 

235.00 




GDPia 

P' 



s 



ALWAYS 

ALWAYS 


Denon DN-600 
Oenon DN-1000 
Denon DN-2000 
Denon DN-2700 
Pioneer CDJ-500 
Stanton CD-33 
Technics SLPG-340 
Sony CDP-215 
Pioneer PD-TM3 18-disc 
Technics SL-PG967 5-disc 


CALL 
CALL 
IN STOCK 
IN STOCK 
CALL 
CALL 
$135.00 
139.00 
CALL 
229.00 



DJisscums 





projector $2597.00 
Seleco SVT-130 projector 
Seleco SVT-190 projector CAUL 
100' electric screen 695.00 

Ceiling TV mount (up to 25 - ) 149.00 

Panasonic HIIFI VCR's from 299.00 
Panasonic WJ-AVE7 mixer CALL 

CALL 

Pioneer LaserDisc players CALL 
Sony VCR's CALL 




Technics SL-1200mk2 
Denon DN-770 dual tape 
Denon DN-730 tape deck 
Stanton BEAT-1 BPM meter 
Gemini DS-824 sampler 
Stanton AL-1 Trackmaster 
MTX SM-1 DJ headphones 
4'x60yd. Stage tape 
Stanton 680EL carlndge 
Stanton 500AL cartridge 


CALL 

CALL 

NEW! 

$117.00 

209.00 

07.00 

42.00 



69.95 

19.95 



Call for your copy of the Sound Ideas winter 1995 catalog¬ 
ue have everything for the mobile DJ and nightclub! 


10 ORDER: 1 


III 


543-6434 


Showroom: (614) 263-3720 Wo ship UPS COD or prepaid! 

VISA - MASTERCARD - DISCOVER 

Hour * 1 M-F 10 am- 7 pm. Sal 11 am - 6 pm ESI 

3671 Korl Rd. Columbus, OH 43224 FAX * (614) 263-1823 
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Sine-Alone 

* T» O • 1 O 

0 Essentials 


Ko ntests 



Promotions 






ersonally, don’t like contests because 
don't want any of my guests to feel 


get to win! Every hour or so pull out a name 
forafree drink, dinner, T-shirt, etc. Make it clear 


Auction Karaoke 

This concept worked so well in one club 


like losers. Unfortunately many club that the winner must be present to win and that we picked up a second night just to ac- 


owners feel this is the only form of promo¬ 
tion that works, NOT! Here are some others 


Karaoke Raffle 

This is one of the simplest promotions 
to produce and one of the most enjoyable 
for the audience. Each singer fills out a re¬ 
quest card to sing a song, when the singer 
gets up to sing their request, their card is 
dropped in a hat (in our case a dog bowl), 
the more they sing, the more chances they 


that the request card must be completely filled commodate it. It works best if the club itself 


out (mailing list!). 


can give you the auction items, but you can 


If the club you are working in is unwilling go outside—as in the raffle idea. Items that 

or unable to give you prizes to raffle off knock we use range from Sunday brunch for two, 

on some of the retailer s doors in the neigh- to an old cooking pot that the kitchen was 

borhood. Try to pick up a couple of gift planning to throw away, and everything in 

certificates or small items in exchange for pro- between. We also added some of our own 

motional mentions in the club, either verbally ad specialties (key chains, buttons, blank 

or on fliers. What’s nice about this concept is tapes, etc.), 

that it has no real time frame, it can go on for¬ 
ever and it doesn’t matter how well you sing _ 

just that you sing! 


cont’d page 66 




KARAOKE 


p 




15 "KILLER" SONGS PER DISC - SUGGESTED RETAIL $34.95 - CALL FOR OTHER DISCS AVAILABLE! 


DISC# 8133 COUNTRY NITS - VOL. 13 

jj|; 

DISC# 8134 HITS 1 

IF ELTON JOHN 


LOVE ON THE LOOSE, HEART... 
ARE YOU EVER GONNA CHANGE 
WISH I DIDNT KNOW NOW 
ELVIS AND ANDY 
I’VE GOT IT MADE 
HE WALKED ON WATER 
LETS FALL TO PIECES TOGETHER 


McBRIDE & THE RIDE 

HOLLY DUNN 
TOBY KEITH 
CONFEDERATE RAILROAD 

JOHN ANDERSON 
RANDY TRAVIS 
GEORGE STRAIT 


DON’T KNOW A THING ABOUT LOVE CONWAY TWITTY 


OLD FLAMES HAVE NEW NAMES 
LOUISIANA SATURDAY NIGHT 
MARINA DEL REY 
LET GO 

ONE MAN WOMAN • | 

OH ME. OH MY SWEET BABY 


MARK CHESNUTT 

mel McDaniel 

GEORGE STRAIT 
BROTHER PHELPS 

THE JUDDS 
DIAMOND 

THOUSAND MILES FROM NOWHERE DWIGHT YOAKAM 


I DON’T WANNA GO ON WITH YOU LIKE THAT 

CLUB AT THE END OF THE STREET 

TINY DANCER 

LEVON 

DANIEL 

SACRIFICE 

CANDLE IN THE WIND 

I GUESS THAT’S WHY THEY CALL IT THE BLUES 

THE BITCH IS BACK 

HEALING HANDS 

FRIENDS 

YOUR SONG 

LITTLE JEANNIE 

SAD SONGS (SAY SO MUCH) 

SORRY SEEMS TO BE THE HARDEST WORD 



SOUND CHOICE* ACCOMPANIMENT TRACKS 
PO BOX 472208 • CHARLOTTE, NC 28247 


$ 00 - 788-4487 
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800 - 776-7464 


Key Control 

ose 

Digital Echo 
Vocal Reducer 
And MORE! 


wli id 

FREE 
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BMB Ninja CD & CD+G Player 


This player FREE when you 
purchase a full set of 80 CD+G's 
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6-Disc Magazine Loader 
Digital Key Control 
Digital Echo 
Vocal Masking 
And much MORE l 



Buy now - Includes 20 Free CD+G Discs 



— 



With purchase of 50 CD+G's 

Rapid-cue; Multi-function timer 
One-touch remote; much more! 


CDG Player DKK 200P by SONY 


Volume 4 CD+C SD-P004 CountryHits 



S i *rDisc cd+g 

The New Standard of Excellence in Karaoke Sing-Alone 


Outstanding ProSeries audio tracks 
asy-to-read lyrics, great digital synch 
|Vew releases every month 

ET THE BEST ! CALL NOW ! 



Volume 1 SuperHits 

I'LL MAKE LOVE TO YOU 
L DON'T TURN AROUND 
L LUCKY ONE 
ALWAYS 

ALWAYS IN MY HEART 
ANY TIME ANY PLACE 
LOVE IS ALL AROUND 
L TELL ME WHERE IT HURTS 
i. WHEN CAN I SEE YOU 
10 . WILLING TO FORGIVE 
I. U LET YOUR HEART GO 2 
12 . THE WAY SHE LOVES ME 


■ 


Volume 2 CountryHits 

1. HANGIN' IN 

2. MAN IN LOVE WITH YOU 

3. WHO'S THAT MAN 

4. XX'S AND 00'S (AMER GIRL) 

5. HARD LUCK WOMAN 
6.0 WHAT A THRILL 

7. SHE CAN'T SAY I DIDN'T CRY 

8. SHE DREAMS 

9. LITTLE ROCK 

10. STOP ON A DIME 


Volume 3 SuperHits 

1. TURN THE BEAT AROUND 

2. LIVING IN DANGER AceBase. 

3. WHAT'S THE FREQ KENNETH 

4. SOMETHIN ALWAYS WRONG 

5. LETITGO Prince 

6. GOOD TIMES Edie Brickell 

7. ROLL WITH IT Steve Winwood 

8. HIGHER LOVE Steve Winwood 

9. WHAT THE NIGHT CAN DO 


10. WHILE YOU SEE A CHANCE 

11. WISH I DIDN'T KNOW NOW 11. BACK IN THE HIGH LIFE 

12. SUMMERTIME BLUES 12. VALERIE Steve Winwood 


1. SHE'S NOT THE CHEATIN' KIND Brooks A Dunn 

2.1 TRY TO THINK ABOUT ELVIS Patty Loveless 
3. WHAT'S IN IT FOR ME )ohn Berry 

4. 1 SURE CAN SMELL THE RAIN Blackhawk 


5. THIRD RATE ROMANCE 
6.1 SEE IT NOW 

7. TAKE ME AS I AM 

8. IF YOU'VE GOT LOVE 

9. THE POWER OF LOVE 

10. NOW I KNOW 

11. KICK A LITTLE 

12. THERE GOES MY HEART 

Volume 6 CountryHits 

1. BABY LIKES TO ROCK IT 


Sammy Kershaw 
Tracy Lawrence 
Faith Hill 

John M. Montgomery 
Lee Roy Parnell 
Lari White 
Little Texas 
Mavericks 


Tractors 


2. I'LL NEVER FORGIVE MY HEART Brooks&Dunn 


3. THIS IS ME 

4. HEART TROUBLE 

5. MAN OF MY WORD 

6. JUKEBOX JUNKIE 

7. COUNTRY TIL I DIE 

8. YOU AND ONLY YOU 

9. THE BIG ONE 

10. SUMMER IN DIXIE 

11. YOU JUST WATCH ME 

12. CAN'T LOVE LIKE THIS ANYMORE Alabama 


Randy Travis 
Martina McBride 
Collin Raye 
Ken Mellons 
John Anderson 
John Berry 
George Strait 
Confederate Railroad 


Tanya Tucker 



DEALER INQUIRIES INVITED - WE WILL NOT BE UNDERSOLD - VOLUME DISCOUNTS 








































































































































































































































































































































































































































































































































































































































































































































































































Print up Karaoke “Kash" in $100 denomi¬ 
nations. Try to accommodate the club by 
using their logo or name as the center of 
the bill. Print lots of it, about $100,000 is a 
good beginning. The concept is as follows; 
a singer sings and, based on audience re¬ 
sponse, can get from $100 to S500 for each 
song they sing. Have the audience shout 
out the amount, like in The Price Is Right, 
really try to get them into it. Once an hour 
auction off an item. Really work the crowd, 
get the energy level up, play the auctioneer! 
If an item is of no particular interest to a 
particular guest there is no need to bid. The 
singers can hold onto their money from 
week to week. On one occasion we had a 
brunch go for $32,000! Crazy? Sure, why 
not? The “Kash - ' has no actual value so why 
not spend it? 


Kombat Karaoke 

Make sure that you have a handle on the 
room you are working before you try this 
one. This also works real well at private par¬ 
ties. Have a special Kombat sign-up sheet 
available. Buy a gross of Nerf balls in all 
sorts of colors. Get an inexpensive helmet 
and vest covered in Velcro (the hook side 
only); the Nerf balls will stick to this. Just 
before beginning your Kombat section of 
the night hand out the balls to the audience. 
This Kombat section should not last too 
long. Three or four singers maximum. If you 
get a lot of people signing up, have a couple 
of Kombats, don't turn your whole night into 
Kombat Karaoke! 

The object of this game is to sing the 
whole song as well as possible while being 
pelted by Nerf balls from every direction. 
The winner is the singer who can best com¬ 
plete their song and have the most balls 
stuck to them. The photo opportunities with 
this promotion are limitless. 

Warning! 

Be sure to clear this idea with the club 
or the party host before even considering 
it. I have heard some real horror stories 
where this had gotten out of hand. If you 
don't have the ability to control the angry 
mob armed with dozens of Nerf balls stay 
away from Kombat! 

Next time: The Setup-where, why, and 
how! Sing one on me! 

& 


Bob Glazier, of Howling Hound 
Productions, can be reached at 
800-4U2-HOWL 




Mobile Beat /The DJ Magazine 


YES! Start my subscription today! Here's $19.95 ($24.95 in Canada) for one full year (6 issues) 
of Mobile Beat and send me the next DJ/Pro Sound & Lighting Buyer s Guide ($10 value). 

I WANT TO SAVE MORE! Here's $34.95 ($44.95 in Canada) for a two year subscription 
(12 issues) and the next two annual Buyer's Guides ($20 value). 

* Off Newsstand Price 



NAME 


ADDRESS 


CITY/STATE/ZIP 

PHONE 


For Visa / Mastercard Orders 
Card# 




Signature 


Expires 


MO. 


YR. 
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JVC 


C D 


c 


KARAOKE 


Hot New Releases 



ACDG 72 - Country 


ACDG 73 - Country 


litle 


Version made famous 



Title 


Version made famous 



1 Swear 

John Michael 

Walking Away A Winner 

Kathy Mattea 


Montgomery 

My Love 

Little Texas 

Brand New Man 

Brooks & Dunn 

Sticks And Stones 

Tracy Lawrence 

Does He Love You 

Reba Me Entire/ 

What A Woman Wants 

Lari White 


Linda Davis 

It's A Little Too Late 

Tanya Tucker 

What Part Of No 

Lorrie Morgan 

Even The Man In The Moon 

Mark Collie 

Here's A Quarter 

Is Crying 

(Call Someone Who Cares) 

Travis Tritt 

The Boys & Me 

Sawyer Brown 

Honky Tonk Attitude 

Joe Diffie 

Cadillac Ranch 

Chris LeDoux 

1 Know How He Feels 

Reba McEntire 

How Gone Is 1 ioodbye 

Pam Tilhs 

Ramblin' Fever 

Warning Labels 

The Eagle 

Merle Haggard 
Doug Stone 

Way Ion Jennings 

Somebody New 

Billy Ray Cyrus 


ACDG 1006- Top Hits 


ACDG 1007 - Top Hits 


Title 


Version made famous 



Title 


Version made famous 


When Can t See You 
Conie To My Window 
Hey Jealousy 
Whatta Man 

Jessie 

I’m Ready 

Don't Turn Around 

Love Sneakin' Up On You 

Any Time, Any Place 

I'll Take You There 

Fall Down 

Anything 
I Wish 

You Mean The World To Me 
Always 
I Swear 


Babyface Turn The Beat Around 

Melissa Etheridge Endless Love 
Gin Blossoms 

Salt-N-Pepa Living In Danger 

featuring En Vogue Lucky One 


Joshua Kadi son 
Tevin Campbell 
Ace Of Base 
Bonnie Raitt 
Janet Jackson 
Gene rat Public 
Toad The Wet 
Sprocket 
SWV 
G a brie lie 
Toni Braxton 
Erasure 
Alf-4-One 


a 


JVC continues to lead 
the way with more 
Top Hits’' and today's 
hot country music!* 

V 

Contact your nearest JVC Karaoke 
dealer to get the latest JVC (T)+( 

discs or call 1-800-JVC-SING. 


Found Out About You 

XXX's and OOO's 

What's The Frequency Kenneth? 

I'll Make Love To You 

Hold My Hand 

Beautiful In My Eyes 
Never Lie 

O What A Thrill 

At Your Best (You Are Love) 

2S&5* lnR "~ 

I'm The Only One 


Gloria Estefan 
L Vandross/ 

M. Carey 
Ace Of Base 
Amy Grant 
Gin Blossoms 
Trisha Yearwood 
R.E.M. 

Boy II Men 
Hootie & The 
Blowfish 
Joshua Kadison 
Immature 
The Mavericks 
Aaliyah 
Pam Ttllis 
Sarah McLachlan 
Melissa Etheridge 


F 


i\\ toW 
Order 


Free 


S\UG 


FJ\ore 


tormaW 


*None of these songs contains performances by the origjn-i| 


artlst(s). 
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CD repair now possible 

Now you can remove scratches from 
your CDs and restore their original 
look and performance. Compact 

Disc Repairman 
(CDR) provides a 
way to have < ’Ds 
restored at a frac¬ 
tion of the cost of 
replacement. 

CDR can also re¬ 
store C’D+Gs, 
CD-ROMs and 


Before 


“Until now, scratched CDs ended up 
in the landfill. There have been over 
2 billion discs sold to date, and one 
out oI every 25 becomes scratched,” 

Mike Kennedy of 
I CDR says, “That's 
over 80 million 
scratched discs. 
iThese discs can be 
repaired and re¬ 
turned to useful 


_ 


j 




After 


service. 




To restore the 
discs, CDR mills 
them down by a few thousandths of 
an inch and polishes them back to 
their original smoothness. This com¬ 
pletely removes the scratches and 
allows the laser to read the disc 
again. Discs can be restored a num¬ 
ber of times. CDR says the process 
does not compromise the integrity of 
the information on the disc. ( nly 
discs deeply scratched or broken 
cannot be repaired. 

I Vices for disc repair vary according 
to size and type. For more informa¬ 


tion, call (800) 293-0067. To inquire 
about dealerships, call (602) 412- 
1920 or write to CDR, P.O. Box 966, 
Peoria, Ariz. 85380. Send discs to: 
3108 West Thomas Ave., Suite 1206, 
Phoenix, Ariz. 85017. 





t all started in Lakeview, Oregon in 1991. Henry Ortega's son, 
Joe, asked his dad to help him set up a DJ system for a school 
dance. Well, Joe liked to dance to the music more than play it, while 
Henry decided a part-time career as a mobile DJ wouldn't be a bad 
idea. 

Immediately after this, the family relocated to Odessa, Texas, an area of only 
about 6,000 residents, where Henry took a full-time position as a physician's 
assistant in a rural health clinic. But his love for his new-found, part-time work 
continues today. 

So few and far between are mobile DJs in the area (about three total, says 
Henry) that it isn't even necessary for him to have a company name. 

With a system that includes standard dancefloor lighting, Henry charges be¬ 
tween $250-350 for an engagement, averaging two or three church or school dances 
and private parties per month. Henry does have competition in the wedding busi¬ 
ness though ... Mariachi bands. This is traditional or Mexican-American 

® i 

receptions, who comprise the majority of the area’s population. ^ 




Simply superior. 



Available at The Sing-Along Center, 
your One-Stop Karaoke Shop 
serving DJs and KJs since 1986. 

Wide selection of karaoke hardware, 
software & accessories at low, low 
prices! We will not be undersold! 


. Call us to discuss your needs! 
r Call 1-800-752-SING for free 
Product Catalog! 



Reverse and CD+G capability! Image 
and sound are combined in an 
exceptional system that offers advanced 
features: • 21 -Step Digital Stereo Key 

Control • ’lease Try Again 1 
• One-Touch Karaoke • Auto-Key 
Control • Advice and Target functions, 
plus more! A 3-mode digital signal 
processor lets yoii create the atmosphere 
sphere you want: Stage, Theater and 

Normal. Now available at: 



C 


E 


N 


T 


E 


R 


• 184 S. Vermont, Los Angeles, CA, (213) 382-8581 • 100 E. Eastridge Mall, San Jose, CA, (408) 274- 
0663 • 1420 E. Plaza Blvd.. #D4, National City, CA, (619) 474-6485 • 21636 S. Figueroa St., Carson, CA, 
(310) 212-7645 • Concord Green Shopping Ctr., 119 E. North Ave., Glendale Hgts., IL, (708) 462-5107 
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Karaoke Scene Magazine provides this as a nationally syndicated column 

Subscriptions Available 818 345-0040 


ke Music 



- PERIOD 


Available in Laser 


For the dealer or distributor nearest you call 


800 


Ne 

Fat Cockeral Laser VoM* 
z Hero (Mariah Carey); 

Sunfly Vol. 9 - Always (Bon 
(Ace of Base); All I Want To Do 
Hold Mejhrill Me (Gloria 





Karaoke Entertain 



lifornia, Lying Eyes (Eagles); 

Fire (Doors) and More! 

^nna); Living In Danger 
Co Move It (Reel 2 Real); 
^ The Sweet) and More! 


nternational\ Inc . 


515 Starboard Drive, Naples, Florida 33940 

Fax- 813-649-5032 

SUNFLY - “The Heart Of Karaoke 


99 


FOR ALL YOUR KARAOKENEEDS 





CUSTOM SYSTEMS 



. =n 



Hitachi AK-677 
CD+G Multi-Changer 
3 in 1 Karaoke Player 


a 


JVC XLGMI800TN 
CD+G Player 

Soundtech 306D 300 
Watt 6 Ch, Mix-Amp 
w/Digital Delay 

Sony TC-WR540 Dual 
Cassette Deck 

Custom Road CaM 

\ 





JVC XLGM800TN 
CD+G Multi-Changer 



COMPLETE DJ SYSTEMS 

ULTIMATE SPEAKER SYSTEMS 

CUSTOM DISC & CARTRIDGE CASES 

YOUR FAVORITE CD + G 
& LASER DISCS Inch 

DK .JVC * MUSIC MAESTRO 
NIKKODO * SUNFLY * NUTECH 

Call for a FREE ropy 
of the 1995 catalog! 






big Savings 

ON RECONDITIONED SYSTEMS! 


\ 


,/ 




Mil \ y SPECIAL ’ 

FOR A PRICIMOI^z 
r St i v\ 


' I 


DK Karaoke 3300 
CD+G Auto System 

Dual Loaders (120 
Disc Capacity) 

Soundtech 308D 
300 Watt 8 Ch. 

Mix-Amp w/DIgital 
Delay 

Custom Road Case 


WE CUSTOM BUILD 
TO YOUR SPECIFICATIONS! 

AUTHORIZED SERVICE CENTER 
& FREE 24 HOUR HELP-LINE! 


i Dealer Programs Available 





800 - 700-7464 


505 S. Lafayette, Royal Oak, Ml 48067 
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THE GREAT KARAOKE 



PROM 


AiCTfcu 



Sing-A-Long Software™ 


Not A Contest...Not A Sweepstakes 


But A Manufacturer's Promotion 
That Guarantees Free Product 
To Anyone Who Participates! 


FREE CD+G SOFTWARE For Giving Us The Names Of Other 
KJs Or Dealers In Your Area 


FREE LASER-DISK or CD+G PLAYERS For You, If Any Of 
Those New Names Purchase All Hits Karaoke CD+G Software 


NO COST...NO OBLIGATION...NO GIMMICKS! 


Call For Your Karaoke Giveaway Info Kit 1 - 800 - 969 - 4116 
To Purchase All Hits Software, Call 1 - 800 - 568-2000 


While supplies last. Certain restrictions apply. Offer void where prohibited by law. Offer expires April 30,1994 
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IRISH CLASSICS VOLUME 1 #1701 

1 Danny Boy 

12 Sweet Rosie O'Grady 

2 Harrigan 

13 Too Ra Loo Ra Loo Ral 

3 I'll Take You Home Again, Kathleen 

14 The Unicom (Green Aligators) 

4 The Irish Washerwoman 

15 Wearin’ Of The Green 

5 The Kerry Dance 

16 When Irish Eyes Are Smiling 

6 Macnamara’s Band 

17 Whiskey In A Jar 

7 Molly Malone (Cockles and Mussels) 

18 Whistling Gypsy Rover 

8 My Wild Irish Rose 

19 Who Threw The Overalls In Mistress 

9 Peg’0 My Heart 

Murphy's Chowder? 

10 The Rose of Tralee 

20 The Wild Rover 

11 Saint Patrick’s Day 
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& \ Zither you’re buying your first mixer or upgrading 
v T to a new one, base your purchase on quality and 
value per dollar. Too often buyers are lured in by dayglow 
cosmetics, autographs and special effects that offer 
nothing in the way of reliability and overall performance. 
As one well-known rap group once put it...“Don't believe 
11 le hype! ” To steer you in the right direction, we o I er the 
Mowing essential shopping suggestions. 

Price it right 

I f you see a mixer deal that’s too good to be true, chances 
are it is. Since no one manufacturer has a monopoly on 
mixer technology, price/performance parameters are 
generally consistent throughout the industry. In other 
words, you pretty much get what you pay or don’t pay 
for. 

Budget-priced mixers in the $ 100-$300 range are fine 
for the occasional weekend I >J but lack the stamina 
required for daily club use or a heavy mobile schedule. If 
low-noise performance and balanced outputs are a must, 
expect to part with $700-$900. Looking for true digital 
sampling capability, not telephone quality audio, look to 
spend $950-$ 1400 or more. There are, from time to time, 
breakthrough products offering high performance and 
features at incredible savings. When these products hit 
the market, rest assured we will be first to let you know. 


Bells and whistles 

There are two basic approaches to de¬ 
signing budget-priced DJ mixers. Some 
companies keep the bells and whistles but 
compromise quality and performance. 
Others drop a few features to maintain high 
quality and performance at a budget price. 
This is extremely important to remember 
when shopping for a mixer in the sub-$400 
price range. 

Keep it quiet 

In your search for a new mixer, look 
for one that knows how to keep quiet, one 
with low-noise performance. All mixers 
and amplifiers, no matter how well de¬ 
signed, produce some internally- 
generated noise components. Some of this 
noise takes the form of “hum” which may 
be produced by the AC line frequency or 
the unit’s power transformer. Additionally, 
a mixer’s signal processing and output de¬ 
vices may emit random or spurious noise 
due to high ambient temperatures, output 
switching or RF interference. Regardless 
of the cause or its nature, the mark of a 
good mixer is its ability to minimize un¬ 
wanted noise. 



One universally accepted yardstick for 
measuring noise in a mixer is signal-to- 
noise ratio, sometimes referred to as “hum 
& noise.” Measured in decibels, signal-to- 
noise is the ratio of desired signal 
components to random noise within the 
system. The higher the value, the quieter 
the mixer. If you’re spinning vinyl, 70 dB 
is an acceptable signal-to-noise spec. Look 
for a signal-to-noise (S/N) spec of 85 dB 
or higher if you're mixing CDs. 

Since signal-to-noise specs are an im¬ 
portant gauge for measuring a mixer's 
overall performance, some manufacturers 
have elected not to list this spec in some 
of their product literature. That's the 
equivalent of a car manufacturer eliminat¬ 
ing the mpg (miles per gallon) spec from 
their car literature. 
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Keep it clean 

No mixer can perfectly reproduce the full 
audio spectrum without some measurable 
distortion. Simply defined, distortion is 
any unwanted deviation or alteration in an 
input signal as it appears at the mixer’s 
output. Just 10 years ago, distortion fig¬ 
ures of 0.1 percent were considered high 
fidelity. Today, a typical distortion spec for 
a moderately-priced mixer is 0.06 percent 
and 0.001 percent for a production-qual¬ 
ity model. 



Furman DJM-8 

There are four basic types oi distortion that 
are associated with audio amplification: 
Total Harmonic Distortion '(THD), 
Intermodulation Distortion (IM), Switch¬ 
ing Distortion and Clipping Distortion. 
With the exception of clipping distortion, 
THD. IM and switching distortion are rela¬ 
tive to the quality of mixer design. 
Unfortunately, most DJ mixer manufactur¬ 
ers will only disclose THD specs in their 
product literature. Two distortion specs 
that you are most likely to find published 
in product literature for production- qual¬ 
ity mixers are THD and IM. For this 
reason, we ll focus our attention on these 
two specifications. 



Gemini PDM-3008 sampling mixer 

Total Harmonic 
Distortion 

Total Harmonic Distortion is characterized 
by the appearance in the output oI harmon¬ 
ics other than the fundamental harmonics 
in the input signal. For example. 600Hz, 
1,200Hz and 1.800Hz continuous tones are 
led into a mixer. At the output, however, 
62GHz, 1,240Hz and 1,880Hz tones appear 
in addition to the original tones. The addi¬ 
tional harmonic equivalents of the input 
signal are referred to as harmonic distor¬ 
tion. 

Mixers with high THD will exaggerate 



W ith the exception of clipping distortion, THD, IM and 

switching distortion are relative to the quality of mixer 
design. Unfortunately, most DJ mixer manufacturers will only 
disclose THD specs in their product literature. 


or mask over portions of music, particu¬ 
larly those frequencies that are directly 


affected. This form of distortion is 



tionable when it occurs 


at frequencies 


above 5, 



1/, especially when heard at 


high sound pressure levels. To keep noise 
pollution down, shoot for mixers with 
THD specs of 0.05 percent or lower. 



Intermodulation 

Distortion 

IM (Intermodulation) Distortion is the 
occurrence of frequencies made up of 
components equal to the sums and differ¬ 
ences of two or more frequencies present 
in the input signal. For example, if 12kHz 
and 15kHz signals are fed into an ampli¬ 
fier, two possible frequencies that might 
appear as a result of IM distortion would 
be 3kHz and 27kHz, Since the resulting 

frequencies bear no harmonic relationship 
to the input signal, they will be far more 
objectionable to the listener. For this rea¬ 
son, IM Distortion is generally regarded 
as the most objectionable form of distor¬ 
tion. Look for IM specs of 0.03 percent or 
lower. 

Inputs and outputs 

Another serious consideration when buy¬ 
ing a mixer is the number and type of 
inputs and outputs the unit offers. Your 
mixing style and input sources used will) 
play a major role in determining the num¬ 
ber of inputs needed. For example, if 
you’re jamming with three turntables, ob¬ 
viously you will need a mixer with three 
phono inputs. 


If void re big on crossfading, then an 
important feature you should be on the 
look out for is an assignable crossfader. If 


the cross fader is not assignable, make sure 
it accommodates all your primary input 
sources. 



Balanced inputs and outputs will also 
be important features lo look for if you’re 
currently using or are planning to purchase 

amplifiers with balanced inputs. 

Should you plan to use a lighting con¬ 
troller with audio line feed; your mixer 

w 

choice should include a Mono Line out¬ 


put. For multi-amplifier systems, look for 
a dual set of Main Line outputs. In addi¬ 


tion, make certain the mi xer's rated output 
is sufficient to drive the amplifiers) you 

plan to use A mixer with an mitput rating 

of 500 mV (,5V) is no matt h tor an am¬ 
plifier with an input sensitivity of 1.000 

mV < 1.0V). 



The bottom line in all this is he sure the 
mixer you plan to purchase will handle all 
the input sources you are currently using 
or plan to buy. 
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Digital sampling 

When Numark Electronics first introduced 
digit;il miplme mixers to the industry, a 
number of manufacturers quickly re¬ 
sponded with their own versions. 
Unfortunately, many of these products 
lacked the audio fidelity featured in 
Numark *s DM-1975 and DM-1775. In an 
effort to cash in on the sampling mixer 
market, some manufacturers have taken 
shortcuts such as employing the same sam- 
pling technology found in tapeless phone 


answering rm 



tnes. 



Rane MP24 

For true < ’D-quality audio, look for mix¬ 
ers with 16-bit digital technology and 
oversampling rates of 44.1 kHz or better. 
You may encounter some trouble finding 
this information since some manufactur¬ 
ers don't list complete digital specs for the 
sampler section of their sampling mixers. 

When selecting a sampling mixer, an 
important feature to look for is cue moni¬ 
toring of the sampled material. This 

enables you to listen to the sampled pro¬ 
gram in your headphones or monitor 
speakers before making a mix decision. 
You won't find this feature on most bud¬ 
get-priced sampling mixers. Mixing a 
sampled cut with one of these budget mix¬ 
ers is like rolling dice ... it's a hit or miss, 
pass or crash proposition. 


Ergonomic design 

Quoting from Merriam-Webster's Colle¬ 
giate Dictionary, ergonomics is “an 
applied science concerned with design¬ 
ing and arranging things people use so 
that the people and things interact most 
efficiently and safely." With reference to 
DJ mixers, it is the layout and design of 
front panel controls and functions to pro¬ 
mote fast, fumble-free operation. 


Of course your mixing style will 
greatly determine which mixer layout is 
best suited for you. Clearly, if you prefer 
rotary controls, a mixer with sliders will 
not make a good ergonomic match. If 


your mix style is fast and furious, look 
for a mixer offering a simple, uncluttered 
front panel with as few bells and whistles 
as possible. Well-spaced controls and 
large knobs and buttons are generally fa¬ 
vored by most DJs who do high-precision 
"scratch," "slam" and ’ beat" mixes. 


The following is a list of basic features 
and functions you should look for when 
making any mixer purchase decision: 


Cue Monitoring with 
adjustable level control 

White most DJ mixers offer selectable cue 

monitoring, not all feature a level control 
for the headphone output. With some 
models you're lucky if the headphone 
gain is sufficient to produce a usable lis¬ 
tening level. I suggest bringing your 
headphones with you when shopping for 
a mixer to make sure the mixer's head¬ 
phone output is adequate. 


Effects Loop 

With an effects loop you can route pro¬ 
gram material from the mixer to an 
external signal processor such as an 
equalizer, compressor/limiter or digital 
effects unit. This provides you with a 
practical way to upgrade the mixer’s per¬ 
formance through the use of outboard 
signal processing equipment, and with- 
out making an additional mixer purchase. 

Talk Over Switch 

This feature, standard on most mixers, 
lowers program volume -10 dB or more 
to help facilitate announcements. Be sus¬ 
pect of any mixer with a mic input that 
doesn't offer a talk over feature. 

Peak Level Meters 

LED meters are generally easier to read 
than analog VU meters, especially if you 
spin under poor lighting conditions. 
Some upscale mixers offer a peak level 
LED indicator on each input channel and 
separate cue level meter. 

Compare. Compare. 
Compare. 

The only way to ever know for certain 
that you’ve made a solid mixer purchase 
is by comparing all your available op¬ 
tions. The following chart, while not 
representative of all the mixers on the 
market, otters comparative data on the 
products featured in this article. It's a 
good beginning for anyone seriously con¬ 
sidering a mixer purchase. 

In the next issue of Mobile Beat wc 
will take at close look at professional CD 
players. 




DJ Mixers 


Manufacturer 

Model 

Input 

.Channels 

Output 

Channels 

Faders 

•Type) 

Rated 

Output** 

THD 


S/N 

Biamp 

DJ5600 

9 stereo/3 P/2M* 

4 stereo/2 mono 

“ ir f 

* Sliders 

9.75V 

P/0.1% 
L/.05% 

NA 

P/86dB 

L/83dB 

Furman 

DJM-8 

6 stereo/2P/2M* 

5 stereo/2 mono 

-Sliders/Rotary 8V 

11 . 02% 

NA 

L/80dB 

Gem Sound 

DMX-52 

8 stereo/3P/2M 

2 stereo 

Sliders 

IV 

NA 

NA 

NA 

Rane 

MP24 

6 stereo/3P/2M* 

3 stereo* 

Sliders/Rotary 10V+ 

.01% 

.005% 

P/g0dB 

L/94db 

DJ Sampling Mixers 







Manufacturer 

Model 

Input 

Channels 

Output 

Channels 

Sampling 

JTimfi 

Data bit/ 

Rated 

Output 

THD/ 

IM 

Sampler 

Cue Mnn 

Ecler 

MAC60S 

12 stereo/2P/4M 

4 stereo 

8 sec. 

16-bit/32kHz 

in -|n - 

2V 

.01% 

Yes 

Gemini 

PDM-3008 

6 stereo/2P/2M 

3 stereo 

8 sec. 

12-bit/28kHz 

8 V 

.05% 

Yes 

MTX 

MX300 

8 stereo/3P/2M 

2 stereo 

16 sec. 

12-bit/16kHz. 

7V 

. 085% 

Yes 

Phonic 

DX-88 

7 stereo/2P/2M 

3 stereo 

8 sec. 

32-bit/ 

5 V 

.05% 

Yes 


‘Some balanced inputs/outputs. “RMS voltage L = Line, M = Mic, P = Phono 


MSRR 


$999. 


$849. 

$249. 

$1299. 


SBP 


$1,395. 

$407. 

$599. 

$999. 
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RAVE - DICHROIC COLORS • SOUND ACTIVATED 
GOOD BANG FOR THE BUCK! - 


$349 


KLS 907 MIXER - 5 BAND EQ, 

ECHO EFFECTS, SOUND EFFECTS 
W/ SPEED CONTROL. DJ MIKE 
AUTO TALK, VOICE CHANGER, 

REMOVABLE CROSS FADER - $99 


PAR 36 W/LAMP 

$ 16.99 
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SOUND AND LIGHTS 


950 Ridge Road 

Clavmont, de 19703 






MasterCard 






✓ V 



Orders: 8(>o-88-INTE( 


302-792-2498 



ODYSSEY - 7 GOBOS, 
MULTI-COLOR. 

SOUND ACTIVATED, 
HIGH OUTPUT 250 W 
LAMP - SMALL & 
MOBILE 



10 SECOND 
SAMPLER GREAT 
FOR MOBILE DJs 
• HOOKS TO ANY 

MIXER - 


$79 



THE MOST 
AFFORDABLE 
MOONFLOWER 
SCANNER 
- SOUND ACTIVATED - 
ROTATING GOBOS 





$199 


KLS 909 MIXER - 10 SECOND 
DIGITAL SAMPLER, SOUND EFFECTS 
W/ SPEED CONTROL, DJ AUTO 
TALK, VOICE CHANGER, 
REMOVABLE FADER • 


$149 


LONDEN FOGER-PETTITE, 
POWERFUL OUTPUT. COMES 
WITH 30 FOOT REMOTE, ONE 
GALLON OF LONDON 
FOG FLUID FREE - 


$129 


























































































































































ADVERTISE in The Mobile Beat SHOWCASE! 

GREAT RATES for dealers and DJs: Just S30 Per Column Inch (1 3/4" wide by 1” high). All copy 
and payment-in-full for the APRIL / MAY issue #25 must be received by 1/27 (street date is 
MARCH 3). For more information or to place your ad with Visa or Mastercard call 716-385-9920. 






DJ DISTRIBUTORS 

P.O. Box 45, Williamstown, NJ 08094 

800-835-5506 


"Make Us Your Last Call- We’ll Beat The Price!" 

American DJ, Ampco, Clay Paky, KLS, Knight, Lampo, Laser Vision, LightCraft, 
Lyte Quest, MBT, Martin, Meteor, Ness, OmniSistcm, Tas, Visual Efi'ccts 

BGW Amps, Bi-Amp, Carver, Celcstion, Dcnon, Eclcr, Furman, Gem Sound. 
Gemini, Genesis, Grundorf, MTX. Numark, Rolls, Ross, Samson, Stanton, 
SoundTech, Ultimate Support 

LOWEST PRICES (^GUARANTEED 








Why pay more for the same music? 

7" VINYL IS STILL AVAILABLE! 

Over 90% of the Billboard Top 20 - 
Available on 7" 

197 of Mobile Beat's Top 200 have been 
available on 7" vinyl 
WE GET THE HITS FIRST 
& GET THEM TO YOU 
FASTEST & CHEAPEST! 

Domestic 45s- SI .85 each 
Import 45s -S4.39 each 
Send for monthly list (w/weekly updates) 

Or Fax 24 Hours a Day: 703*556-0439 



Music Management Service, Inc. 

1446 Emerson Avenue - McLean, VA 22101 
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COMPACT 




LIGHTHOUSE 

DJ SUPPLY 

1 Stau be r Drive, Plainview, New York 11803 

In New York (516)938-9451 

Toll Free ( 800 ) DJ-SUPPLY 
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SUPER SPECIALS ON 


DIGITAL AUDIO 


t * 



COMPACT 





(i!) PIONEER 


DIGITAL AUDIO 

[ GRAPHICS"! 


dr 




v ♦♦ 

PIONEER Dual CD-G 
Karaoke Player 







Gemini CD 9000 . CALL 

10x4x9 CASE . CALL 

MTXMX-500 . CALL 

VERTIGO . $179 

GEMINI VH-180 . $169 

Nady DIVERSITY . $239 

1 - 800 - 357-8775 



Back Issue Information!! 

All back issues of Mobile Beat Magazine are Sold Out except, WHILE THEY LAST... 

The Classic Set! The first year of Mobile Beat - Issues 1-6 

Send $12 + $4 s/h with name, address to: Mobile Beat , P.O. Box 309, East Rochester. N.Y. 14445 


LaserVTSION DIGITAL 
SE SYSTEM-in eludes (2)LVA 

5.0 Laser heads, SE-Quad 

control, Joy stick. Never 
used. $3.000 . Must sell $2,000! 

716-385-9987 


V. E.I.- MARTIN • R0B0SCAN • CLAY PAKY • LASER VISION • TRI-LITE • SH0WPR0/DJ USA • AMERICAN DJ • LIGHTCRAFT • KNIGHT • JEM 
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t VISIT OUR HI-TECH SHOWROOM 

I - 

Intelligent Lighting • Special Effects • Lasers • Foggers • Cases 


& c> -\v 


300 Rt. #109 • Farmingdale, NY 11 735 


CALL FOR FREE CATALOG 800-433-7057 
IN NEW YORK CALL (516) 752-9824 

FAX (516) 752-8781 


// 


Lamps • Audio Systems • Display Lighting •Theatrical Lighting Fiber 

Optic Curtains • Video Systems • Speaker Reconing 


Competitive Pricing" 


VtSA 


MaiMord 



DESIGN • SALES • INSTALLATION SERVICE • RENTALS • EXPORT • REPAIRS • LEASING 


CELESTI0N • PAS • H0SA PRO • BEHRINGER • FURMAN • GEMINI •STANTON -D0D -SAMSON -ROLLS -S0NETIC -PRO CO -Bl AMP -BGW 
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DKKaraoke 


Starr Karaoke 

Authorized Dealer for DK Karaoke Inc. 
The Leader in Sing-Along Entertaimment 


Early Bird Year-End Blow Outs! 


V + 


DKK200P CDG Player by Sony—They're hack in stock NOW! 




erfect add-on player to any DJsystem: 
Rapid Cue up time u Multi-function 
timer aOne-touch access remote control! 
uMuch more!! 


This player^?when you purchase a set of 82 DKKaraoke CD+G's 


Loo 




JVC XLGM800 CD+G Multi Changer 



ix-Disc Magazine loaded 




Two mic inputs a Digital key 


control ■ Digital echo ■ Vocal 

maskingu More! 



Save Early! Save Big ! Hardware/Software Combos 


DKK200P CDG Player & 20 CD+G Discs 



SVCXLGM800 Multi Changer & 20 CD+G Discs 



Free TV Monitor Stand With Purchase of Fuli Software Set 

(While Supplies Last) Call NOW! 


Call 8 



990-SONG 


(Ask for ext. 99) 
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DN-2700F 




DENON 


POWERHOUSE PKO OJ 

3704 HARLEM RD., BUFFALO N.Y. 14215 


DN-1000F 








716-832-7957 24 HR FAX 716-832-2271 



The First CD 
Trivia Game! 


EACH GAME INCLUDES A CD 
WITH OVER 350 SOUND CLIPS 
& OVER 1,700 QUESTIONS ON 
MUSIC, MOVIES, TV & MOREI 


EACH GAME COSTS 
$30 ft $3.95 S & H 
VISA & MC Accepted 

ORDER TODAY 
800-276-3439 



wLjBftfc 








Pro 
I 'J Choice! 


Let our professional DJ's 
help you make an educated 
purchase so each piece of 
equipment you buy makes 
you money without costing 

you a fortune. 


Crown • Yorkville 
Community • Shure 
MTX • Ashley 
American DJ • Ness 
Rolls • Ultimate • BBE 
& most manufacturers 


1(800)TOP HAT 



Visa & Mastercard • NYC call 718-370-8566 • Mail Order Welcome 



HOWLING 

HOUND 

PRODUCTIONS 

“ Where Karaoke Is Man s Best 

Friend” 

Call Howling Hound Productions 
for all your Karaoke needs... 

J Custom Configured Systems 
J Hardware & Software Sales 

J Restaurant & Club Promotions 

800-4U2-HGWL 




Rack Modules 


Equipment Cases For Professionals 

Musicians, DJ's and KJ's 


Custom 
Combo Ca« 


When you take your equipment on the road you need the best 
protection available. Custom built STAGES Equipment cases are 
designed to withstand the demands of the professional entertainer. 
Only the best components and fittings are used in their 
manufacture to provide maximum protection with minimum 
expense Each solid wood construction case is covered with 

AMPFABtm material for low maintenance and top 
durablity. When you bought your equipment you 
picked the best that you could afford, why settle for 

less in your road cases ? 


CD/Tape Cases 


-ustom DJ Coffins 


Custom Designs and Rush Orders 
Available - Call 508-674-4004 
for information and catalogue 


Tel: 800-334-8625 For Your Nearest Authorized Dealer Fax: 508-676-9090 
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this ad and get 10% OFF 

Order Toddy! some Restaons Apply 

( 800 ) 654-0294 



$$How To Make More Money$$ 

Leam the secrets trom one of the nation’s 
most requested & successful DJs. 

Includes: * Do s & Don ts lor weddings 

• How to deal with A beat your competitors 

• How to promote & increase your business 
•How to sell your service on the phone 

• Wedding music formats 
• Bar music formats • Mixing tips 
M Why spend S1 0OOs on equipment it you don t 
know how to run a business. " — Vincent Gutrino 

It you want to increase your bottom 

line, this is a mustl 

Send ck 1 M.O., Visa or MC for $49. 

{Ml res. 6% tax) to: 

Soundz, PO IBox 2202 
Kalamazoo. Ml 49003-2202 


r 


YOU WANT ‘EM 
WE GOT ‘EM 


n 





THE DJ's #1 SOURCE FOR 

MULTI-DISC 

COMPILATIONS 

•Pop •Donee •Oldies • (ounlry "Donee 'And More! 

HUGE SELECTION! LOWEST PRICES! 
IMPORTS OUR SPECIALTY! 

Call 716-244-8476 


or Write 

DJ CONNECTION, LAKESHORE RECORDS 
905 MONROE AVE, ROCHESTER, NY 14620 


3 IH FORMAT I ON-PACKED VIDEO TAP 


c* 


THAT EVERY MOBII 




DJ 


V >i 


MOULD USE: 


“THE ULTIMATE 
GUIDE TO 
PROMOTING & 
EXPANDING YOUR DJ 







BUSINESS” 

... Seize control of your 
marketplace and expand 
your DJ service with 
these exciting promotion¬ 
al ideas demonstrated in 
detail by a 17-year Pro. 
(Ifyou don’t use it-your 
competition will.) 



ULTIMA - ® 

VIDEO 


hi ** 

It a * > 
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“THE ULTIMATE 
GUIDE TO USING 
BIG SCREEN 
MUSIC VIDEOS IN 
YOUR DJ BUSINESS" 

... Cash in on 
demand for music video 
dance parlies created by 
the popularity of MTV. 
We show you What To 
Buy—How To Use It— 
and How To Market It. 
You can double or triple 
your normal rates with 
Big Screen Music Videos 
It’s Hot! 




“THE ULTIMATE 
GUIDE TO 
HOSTING & 
PROMOTING YOUR 
OWN BRIDAL SHOW" 


t * t 


L 


... Learn how to: 

• Sell booths for profit 

• Recruit models for free 

• Rent the hall— cheap 

• Emcee it yourself 

• Be the exclusive DJ 

• Give away free honey¬ 
moon 

• Reach hundreds of 
Brides 

• Book more weddings 


Just $32.95 each + $3.00 S&H 


or 


SAVE OVER $12 and INVEST IN ALL THREE VIDEOS 

for just $89.95 + $5.00 S&H 


CALL 1-800-567-2521 


VISA/MASTERCARD 


L 


J 


THE MUSIC DISTRIBUTOR for the DJ 
& ENTERTAINMENT INDUSTRY 


A.V.C. Searches the U.S. and the globe for 
the finest in CD compilations for DJs. 

Every Type of Music • Most Formats • "DJ only” titles 
Over 3000 Compilation CDs and Individual Artists’ titles 

Minimum order is required 

Dealers Welcome 

201-731-5290(V oiee or Fax) 

10a.m.-6p.m. EST, M-F 


A.V.C. 

68 Llewelyn Ave. 
West ( 'range, NJ 07052 


The DJ’s Guide 

to Running Weddings 

The complete professional guide to 
coordinating weddings and hosting 
wedding reception parties. 

Every aspect of the wedding is covered. 

Every ceremonial event is explained and 
shown with multiple live scenes from 

actual v/eddings. Order now: 

Video, book, forms and s/h only 3*75 

The video, "The DJs Guide to Running Weddings," only $49, one 
hour including multiple live scenes of actual events ($250 s/h) 
The book. 'The Professional Guide to Coordinating Weddings," 
65 + pages, only $19 ($1 50 s/h) 

Custom printed business forms contracts, protocol sheets, and 
reception questionnaire and much more, only $14 ($1 s/h) 

Produced by: Showcase Video, 62 Garfield Av., Boston, 
Mass 02136. Call 800-639-8386 or 617-364-6203 

VISA ;md M/C accepted 
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Disc Jockey 
Sound & Lighting 
Equipment Wholesale 

Call us with your best price! 

800 - 336-1185 

local calf 508-584-8255 

ELECTRONIC 

BARGAINS 

SUPERSTORE! 

Free Catalog 


AB 

MTX 

D6N0N 

STANTON 

UNEARTECH 

DK KARAOKE 

DENONET 

LITTIELITE 


OSC 

SAMSON 

TECHNICS 

AMERICAN DJ 

STAGES 

PIONEER 

VOCOMOTION 

5PACETKH 


GEMINI 

PYRAMID 

SUPERPRO 

NESS 

KNIGHT 

NIKKODO 

HOSA 

SINGING MACHINE 


We Will Not Be Undersold! 
Visit our DJ SUPERSTORE! 

Electronic Bargains 

970 Montelk) St. (Rt 28) - Brockton, MA 

fax - 508-586-2488 



SHOWGIZ 

OAi*c0*tO4, 

VERSION 1.0 


PC SOFTWARE FOR THE MOBILE 
DISC JOCKEY ENTREPRENEUR 

• On-Screen booking calendar 

• Pop-up Performer scheduling 

■ Set Standard Pnces by Event Type 

■ Allows for client discounting 

■ Function Hall Tracking module 

■ Provide clients additional options (lights, 
extra equip, etc) 

• 10 clipart pictures of optional effects 
included 

• Contract & Label printing 

■ +P!us many more productivity & cost saving 
features 

• DEMO DISK or BOOKLET AVAILABLE 
For more info Call: (216) 473-2098 

Solutions 



MOBILE DJ SOFTWARE 



DEMO DISK or 

Download From BBS 

Jo Jo Pineau Entertainment 

5812 Bellamah NE, Dept. 3, Albuquerque, NM 87110 

505-255-5555 (voice) 
505-884-0754 (data) 


FLASHY LIMBO PO 



Professional & Inexpensive 

JUST $ 19.95 

Lear Enterprises 

1 -( 908 ) 738 - 4152 


Positions Available: 
Entertainment company in northern NJ 
looking for reliable DJs, MCs, 
Dancers, and Roadies. 

Steady weekend work. Equipment 
and records provided. For more info 
call Eric: 201-703-0907. 


FREE DJ 

IPMENT 

LINE 



TALK TO SOUND & 
LIGHTING EXPERTS 

FIND OUT WHAT'S 
& WHAT'S NOT 

NATIONAL OJ SUPPLY 
So. VIENNA Oh.45369 

( 513 ) 568-4900 



Double Your 
Business?! 


You can with this actual¬ 
sized, GOLD RECORD & 
engraved BRASS plate j 

personalized with couples' 
names and wedding date 
for their first dance! 
(Three 8x10 frame styles to 
choose from -1 low price!) 



f 


Free brochure: 612-735-1354 

+ FREE sample ads for you to use! 


Or send: 

1) Each couple's First names, Song 4 ] 

Artist &c Wedding Date. 

2) $19.99 + ($3.00 S/H) per plaque. 

3) (MN add $1.30 tax per plaque.) 

4) Include YOUR name & number! 
To: Diamond Entertainment 

Box 25444 / Woodbury, MN / 55125 

Money Orders & Checks only. No COD’s 

Over a $50.00 Value!! 


ONLY $19.99 




^ FrceCatalog: Woild'slutgesl 
selection. All Brandsot equipment, 
i CD+G.LD s. Vocal Eliminators. 
_ a Players. Speakers, Mies 

CSP P O. BOX 1106 
Bridgevrew. IL 60455 
r/773^. 1-800-000-8466 






Cable TV Equipment 

Jerrold • Scientific Atlanta • Pioneer • Oak • Hamlin • Zenith> More.. 


Converters and Descramblers 


Own your own — Save Rental $$$ 

Quantity Discounts! 

Buyer's Associates 

1 - 800 - 889-5139 

For catalog send $1 to: PO Box 1052, Beltsville, MD 20704 

\imun iinplxin” [In It nl - cable service \> ill he di im d nsJ^UmiT. J 



KAHWATYI0E HAS ALL BRANDS OF 

KARAOKE 8 Df EQUIPMENT 

Pro Sound Systems, Lights & Effects, All Formats of Karaoke, DJ 
Mixers, Mies, Samplers, CD Safety Sleeves and Accessories. 


K 


S! 



ahwafy 

DJ [NTTfTTAlNinS- 


RtftTftS t-m MI OCCASIONS 


Winter Special.CDJ-SOOG Pro CD Player w/ 

Karaoke Graphics 

1-800-404-7474 (908) 308-9629 
21 Longview Ave., Freehold, NJ 07728 

Call or write for FREE Catalog 


Your one-stop DJ Warehouse 

_ _ . DJ, Club, Stage 

Buy Direct . .. ... 

• Lighting at 

Free Catalog . . .7, , , _ . 

__ _ . * . Wholesale Prices 

800 - 544 - 4898 . - „ _ _ 

Call For Our 

BLOWOUT 

Special Prices 


LiJ 


Lights Up. ^ 

7756 NUJ 44 STREET 
SUNRISE. FL 33351 


Pinspots 
Mirror Balls 

Fog Machine w/ Remote Control - $149 
Fog Juice Gallon (Scented or Unscented) - $22 
Black Lights 
Sound Systems 
Light Craft 
NSI 

Technics 1200 ! s 
VEI / Gemini 

Samson Wireless Systems 



We Export! 

We Ship UPS! 


80 SHOWCASE 


Mobile Beat 
























































































































4 


SOUTHERN CALIFORNIA 





e are the largest 
supplier of 12" and CD's 
to the hospitality industry 

to order 

the music your club needs. 


Turn Your Party Into An Event! 

DJ Games " This book is loaded with over 90 




games for Professional Mobile/Club DJs at a 
occasions. DJ Games is the DJ tool of the '90s! Get 
rebooked - get your hands on DJ Gam es - Just 
$12.95+$3 S/H (Outside US + S/H $5). 

Ultimate Trivia Quiz Book - 

am-packed with over 10,000 trivia 
questions! Including over 1,000 music 
related questions. Easy to use. Stop 
fumbling with cards and get the only trivia 
book you'll ever need. A great ice-breaker, 
excellent at clubs! Order today! Just 
$19.95+$4 S/H ('Outside US + S/H $5). 
WHILE QUANTITIES LAST! 

Save $$ Order Both Books For Only $29.95 (Outside U.S. ♦ $5) 

NOW WITH TWO-DAY PRIORITY MAIL SERVICE 

Send Check or M.O. to: Encore Entertainment, PO box 404, Roosevelt, NJ 0855S 


CALL NOW 


DJDB Music Organizer Program J 
* for DJ, Audiophile, Collector. * 
I Easy to Use. I 


Easy to Use. 

■ For FREE demo disk, Call 


i 


CALL TOLLfREE 


800-775-DISC (3472) 


_(705)267-4315, Fx (705) 360-5151 . 


ISM USED CASES 

FOR DJ EQUIPMENT 

For more information: 

ISM PO Box 702 York, PA 17405 

717-845-3985 


Specializing in opening libraries 
for new clubs. Now accepting... 



VISA 


*4 



Leant the Basics 

of “Live” DJ I 



VHS Sampling Video (13 minutes) 
teaches the fundamentals with 
Dr. B and DJ Bernie Howard 

$10 plus $3.50 shipping 
(Visa/Mastcreard accepted) No personal checks. 

M5C SOUNDCRAFTSMEN 

4545 E. Baseline Rd., Phoenix, AZ S5044 

(602) 438-4545 


• KARAOKE REQUEST PADS 
1000 Sheets - Only $14.99 
•2-PART DJ CONTRACTS 
(carbonless) 1000 - Only $75.99 
Call 303-432-8383 


rT-J% T -T- Exiiterpri 

Our Full Line of M PASTY PROPS 
Will Liven Up the Dullest Crowd! 

Hats, Sunglasses, Inflatable Instruments, Seasonal Toys in fun 

Assortments at Lower-Than-Retail Prices! 

Plus, a Full Line of Costumes & Accessories Available. 

Send For a Free Catalog! 

PO Box 666 Manville, NJ 08835 
908-298-1989 Fax - 908-298-0484 


Be a Mobile DJ! 


In-depth 75 minute 
program unlocks 
the secrets to 
becoming a 
successful Mobile 
Disc Jockey. 

The Video Guide to 

Earning Money as a 

Mobile Disc Jockey 



Jobs in Paradise! 
DJs, Sound/Light Techs! 

Work on board luxury cruise liner 
as you travel to exotic ports. Our 
agency is seeking dynamic, 
energetic & professional DJs to 
work for 6-8 month contracts. 

Excellent salary and benefits. 

Cruise Services Int'l 

601 Dundas St W, Box 24070 
Whitby, Ont. LIN 8X7 
(905) 430-0361 fax: 430-4610 
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PRODUCTS & SERVICES FOR THE PRO DJ ! 


THE PRODUCTS WE SELL: 

Exclusive DJ-Only Compilation CDs 
Exclusive CD Subscription Service 
Domestic/ Import Compilations 

CDs Reviewed In Mobile Beat Magazine 

THE SERVICES WE OFFER: 


“This video covers all ihc basics 
of the business with needle-sharp 
preciseness...a wealth of information 
and advkc."-Mobile Heat Magazine 

★ ★★Vi “Highly recommended” 

- Video Librarian 


$ 


25 


Order Now or 
for FREE into: 

+S3S&H 1 - 800 - 225-0000 


39 


NEW & USED 


700 WATT REMOTE 
FOGGER $ 125 
GALLON FLUID $18 
POWER AMP $249 
SOUND MOON LITE $89 


(NYS + $3.40cut) Outpost DJ Video Productions 
AMEX/VISA PO Box 424. Com mack, NY 11725 
MC/Chrt k AV; Risk Money Back Guarantee! I 


FREE CATALOG, CALL 
800 880-0885 & 


We Build or Expand New DJ CD Library 
Monthly New Music Updates 
Your Satisfaction is Guaranteed 
Toll Free Number For Your Order 

Special DJ Sales & Service Hoursi| 
Mon. - Thurs. Noon - 10 pm, Fri. Noon to 6 


EST 


( 610 ) 631-1779 
SALES & SERVICE 


( 610 ) 539-7885 
FAX SERVICE 


vka 1012 NORTHRIDGE DRIVE, NORRISTOWN, PA 19403 


M<nN»fCOfc3 
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B JSobbu Eduction* 


PRESENTS 


The Bar/Bat Mitzvah 


ti 


How To” Videos 


1 


THE BASIC 
PRODUCTION VIDEO 


How to Prepare & Run 

6 Planning Sheets 
Preshow 
Cocktail Hour 
Grand Entrance 
Candle Lighting 
Hora 

Motzi/Toast 


Contest 
Courses/Buffet 
Specialty Dances 
Memory Glass 
Record Hop 
Prizes 

Grand Finale 


INCLUDES A FREE CONTEST VIDEO 

(15 Basic Contests & How To Run Them) 




THE FULL 

PRODUCTION VIDEO 


A Behind-The-Scenes Look at the 

"High End” Affair 


11 Planning Sheets 
Recruiting & Training 
Party Dancers 
Costumes 
Routines 


• Dress-Up Skits 

• Set Ups 

• Party Props 

• Sample Packages 

• Video Catalog 


INCLUDES A FREE DANCER VIDEO 

(15 Dances f 5 to teach your Dancers, and 
10 for your Dancers to Teach the Guests.) 


To Order “How To” Videos 


1 . THE BASIC PRODUCTION VIDEO $250°° 


INCLUDES A FREE CONTEST VIDEO 


2. THE FULL PRODUCTION VIDEO $250°° 


INCLUDES A FREE DANCER VIDEO 


SPECIAL 


ssaa? 


Order All 4 Videos For $400°° 

ORDER BY MARCH 31, 1995 & RECEIVE A 5TH FREE PARTY DEMO 

Include $5.00 for Shipping & Handling. PA Residents add 6% sates tax. Philadelphia Residents add 7% sales tax. 



VISA 




Credit Card Orders Call 


(215) 947 



INTRODUCING CD9 
THE COMPLETE 
MISCELLANEOUS PARTY CD 


CANDLE LIGHTING 

1. Tradition 

2. Friends (original by Bette Midler) 

3. With A Little Help From My Friends 

GRAND ENTRANCE 

4. Good Time Tonight 

5. David Letterman Theme 

SPECIALITY DANCES 

6. (New) Electric Slide 

7. Dollar Wine (Jamaican Dollar Dance) 

8. Hands Up 

9. Hokey Pokey - call your own (inst.) 

WEDDING PARTY 

10. Friends (orig. by Michael W. Smith) 

11. One More Time 

12. Wedding Thank You 

CLASSIC SWEET 16 

13. Sixteen Candles 

14. You're 16 

15. Sweet Little 16 

16. Happy Birthday Sweet 16 

PARTY CLOSERS 

17. Hit The Road Jack 

18. Lean On Me 

19. Thank You For The Party 

20. Happy Trails 

21. Warner Brothers Cartoon Ending 

22. The Party’s Over 

CHILDREN 

23. Rainbow Connection (Muppets) 

24. You Are My Sunshine 

25. I Love You, You Love Me (Barney) 

26. Sesame Street 

27. It’s a Beautiful Day In The 
Neighborhood (Mr, Rogers) 


28. For He's A Jolly Good Fellow 

29. For She's A Jolly Good Fellow 

30. Happy Birthday - High Energy 


TO ORDER CDS 

CD’S 1 & 2 


$ 22 <>o 


each 


CD’S 3 thru 9 


$28°° 


each 


SPECIAL 

Any 10 CD’s - $200. inc. shipping 
Or Buy 5 / Get 1 Free 

DESIGNATE NUMBER & TITLE 
OF CD's SELECTED. 

ADD S3 - SHIPPING & HANDLING. 

If ordering more than 5 CD’s please add an 
additional S 25 per CD lor Shipping & Handling. 
PA Residents add 6% sales tax. Philadelphia 
Residents add 7% sales tax. 


FOR MAIL ORDERS 
MAKE CHECK PAYABLE TO: 

BOBBY MORGANSTEIN PRODUCTIONS 

3736 Wheatsheat Road 
Huntingdon Valley, PA 19006 














































































1CD5 THE COMPLETE SPECIALTY PARTY CO 

SPECIALTY DANCES 


10. Bristol Stomp 

1. Stripper (with drum roll intro) 

11. Charleston 

2. Chicken Dance 


12. New York, New York (Instru. 

(speed up version) 


Line Dance Beat) 

3. Chicken Dance International 


13. Chorus Line 

with various ethnic 


14, Cottonoyed Joe/Scottischo 

promenades: (The Original, 


(censored) by 

Boor Borrol Polka, Mexican 


Isaac Payton Sweats 

Hat Dance, Irish Jig, Tarantella, 

15, Cotioneyed Joe/Scottische 

Hava Nagllah) 


(uncensored) by 

4. Alloy Cot (speed up version) 


Isaac Payton Sweats 

5. Electric Slide (speed up vors.) 

16. Belly Dance 

6. Party Train Medley; (If My 


BALLROOM SPECIALTIES 

Friends Could See Me Now; 


Jazi Walts 

Happy Days Are Here Again; 


17. Someday My Prince Wilt Come 

California Here 1 Come; When 

Claeetcel Waltz 

The Saints Go Marching In; 


18. Blue Danube 

Hey Look Me Over; Hail, Hail, 

Che Cha 

The Gang's All Hore; Whon The 

19, Tea For Two 

Saints Go Marching In) 


Fox Trot 

7. Bunny Hop 


20. Begin The Beguine 

8. Hokey Pokey (Funky Version) 

Bosse Nova 

9. Hokey Pokey (Thrash Version) 

21. Girl From Ipanema 

| CD6 THE COMPLETE GRAND ENTRANCE PARTY CD 


Cheers 


26. Friends * As Long As 

1. “Charge" Cheer (Organ) 


We've Got Each Othar 

2. “Charge" Cheer (Trumpet) 


(Growing Pains Theme) 

3. "Motivator” Cheer 


27. TV - Entertainment 

4. "Let's Go" Cheer 


Tonight Theme 

5. "One" Cheer 


28. Talent - Star Search Theme 

6, "Rock You" Choor 


29. Comedy • Saturday Night Liva 

Grand Entrance 


Theme 

7, Slow Motion - Chariots ot Firo 

30, News - ABC World News 

8. Sports - Sirius (Chicago Bulls 

Tonight Theme 

Theme) 


31. Talk Show - Old Tonight Show 

9, Football * Monday Night 


Theme (Johnny Carson) 

Football 


32. Talk Show - New Tonight Show 

10. Sports - Notre Damo Fight song 

Thomo (Jay Leno) 

11. Basketball - Sweet Georgi.i 


33. Talk Show - Arsenlo Hall Them# 

Brown 


Wedding Grand Entrance 

12. Champion - Rocky Theme 


34. Here Cornea Tha Brida (Swing) 

13, March - Washington Post 


35. Hera Comes The Bride (Disco) 

March 


36. Puttin' On The Ritr (Bridal Party) 

14, Racing - William Tell Ovorture 

37, Cut The Cake (Disco) 

15, Patriotic - Yankee Doodle 


Solo Grand Entrance 

Dandy 


38. Drum Solo * Roll Oft 

16. Armed Forces - Bridge Over 


39. Drum Solo - March 

The River Kwoi 


40. Drum Solo - Big Band 

17. Royalty - Masterpiece Theater 

41. Drum Solo • Rock 

Theme 


42, Drum Solo * High Energy 

18, Blues - Blues In Tho Night 


43. Trumpet Fanfare - Horse Race 

19. Rockin’ * Grovln' With Mr. Bloo 

44. Trumpet Fanfaro * Bull Fight 

20. Dessert * Fanfare For the 


45. Trumpet Fanfare - Royalty 

Common Man 


46. Sexy Sax Solo 

21. Cruise - Love Boat Theme 


47. Funky Piano Solo 

(reggae style! 


48. Funky Guitar Solo 

22. Strange * Twilight Zone 


49. Hoavy Metal Guitar Solo 

23. Scary - Jaws 


50. Techno Grand Entrance 

24. Sneaky - Pink Panther Theme 

(Anticipation) 

25. Friends - Thank You For Being 

51. Techno Grand Entrance 

A Friend (Goldon Girls Theme) 

(Hip-Hop) 

CD7 THE COMPLETE CLASSIC PARTY CO 1 

WEDDING CLAS8ICS 

ETHNIC CLASSICS 

Father and Bride 

Italian 

1. This Moment In Timo 


16. Amoro 

2. Thank Heaven For Little Girls 


17, Shaddup Y Face 

3. One Moment In Time 


18. Volare 

Mother and Groom 


19, Theme From The 

4, Boy Of Mine 


Godfather 

5. Mr, Wonderful 

Irish 

6. A Song For My Son (Long) 


20 When Irish Eyes Are Smiling 

7. A Song For My Son (Short) 


21. Danny Boy 

6, A Song For My Son (Instru.) 

Polish 

9, You Are The Love 01 My Life 


22. La Palomo Blanco 

Bride and Groom 

Jewish 

10. 1 Love You 


23 Hava Nngilah - Techno 

11. What 1 Did For Love 


24. Hora Medley - Disco 

12. More 


(Hava Nagilah 

13. You Light Up My Life 


David Melach Yisrael 

14. 1 Believe In You And Me 


Simon Tov Ma/ol Tov 

15. As Timo Goes By 


Chos'n Kale Ma/el Tov) 

CD8 THE COMPLETE COCKTAIL MUSIC PARTY CD | 











































































DKKaraoke 

r/ir I radrr fa Sing A/on; I nfri 


TM 


mrnofnmrn 



We have one of the largest inventories of 
Karaoke Laser discs & CD+Gs on the East Coast 

•Tip Top • Sun Fly • Space Tech • Pioneer 
• JVC • Nikkodo • Nu-Tech • DKKaraoke 

Music Maestro' in stock! 

Huge inventory of JVC in stock 
NEW DKKARAOKE Discs in Stock!! 

• Special Close Out Prices on 

Comedy Karaoke LDs — $79 while they last! 
W/ FREE Comedy Karaoke Theme Music! 

• Digital Key Changer — $119 

• CALL FOR OUR NEW PRICE LIST!!! 


Basic CD+G Player — $279 III 


GREAT SELECTION - EXCELLENT PRICES 


pioneer 

The Afl of Mrtm n m e n t 




BY 

NIKKDDD 


IUU %l STlIfMI 



-282-4GPE 


VtSA 


FIRST DANCE CD PLAQUES 

8X10 FRAME $12.95 -$29.95ea. + <S/H» 

For the cost of a CD give your wedding couples a 
memory to cherish - 
A FRAMED CD OF 
THEIR FIRST DANCE SONG! 

A proven way lo increase business. 

Give us the couples name, first dance song, title, 
artist and wedding dale. 

WE DO THE REST! 

Save time & Money! 

j 

For more information Call Today 703-825-6401 



/ 


f 
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home of the 

SMIUNG WALLET' 
LTWS" PRICING 


is our name 

AUDIO 

is our game 




iAKKRS / PROCESSING 
AB - CKRWIN VEGA -RANL- SONtTIC 
CROWN-QSC-SONIC-EV-JBL-EAW 

l)J MIXERS 

II KM \\ RAM IIM VKIH'IM Klh 

LIGHTING 

ETA - UGHTCRAFT- STAGECRAFT 

KARAOKE 
DK- JVC -NIKKOIX) 
WIRELESS MICS 
MIKES - CASES - STANDS 

Speaker recoiling our specially 





Free Speaker Testing At All Times 

NEW ENGLAND SPEAKER INC. 

219 MAIN ST., STONEHAM. MA 02180 ; 


I ).| Associations! 
Entertainment 
( Companies! 
Consider A Group 
Subscription To 
Mobile Beat And 
Fake Advantage 
of Reduced Rates 
6 or More Qualify! 
Call Mobile Beat 
for More Info: 
716-385-9920 


( 617 ) 438-1786 


* J V* 


FREE DJ 
SOFTWARE 
DEMO!! 


* Easy to learn and use 

* Prospect follow-up reminder 

* Custom design contracts and letters 

* Add your own logo to letters or contracts 

* On-line Help plus a 30 page User’s Guide! 

No other software product on the market offers the extensive features 
that InfoManager provides. Call or write for a free demo or download 
the demo from the COMPUSERVE General Music Library. E-Mail me 
(Todd Weeks i @ 74544,3200 for more info!! 

CustomWare Systems 

1517 Livingston - Plano, Texas - (817) 929 - 2800 


A WORLD OF BPM AT YOUR FINGERTIPS 


TM 


Dance Beats 

(Formerly Disco Beats Est 1977) 

Write or call for FREE brochure today! 

“The Original Beats-Per-Minute Books”! 

35 Fuller Rd., #204, Albany, NY 12205 

518 - 446-9063 


• •• 


DU 


ri - 


rojvi CDs 




Paw print Systems, Inc. 


Create Your Own CDs • 
Transfer records, tapes* 

u Tib y iii sib J a • 

i. ns.’ • 

[p j* J !/ 3 \ • 

Sound Craft * 

415-391-3036 ! 


The Best In D.J. Equipment 

Call us for Great Prices on 

MTX/Soundcraftsmen, 
Ashly, Crest, Klipsh, PAS, 
Numark, Audio Technics, 
AKG, USA Cases & More. .. 

1-800-453-5505 

1115 Memorial Avenue, VV Sprmglieid, MA 01089 


Showcase Ads Work! 

Closing dates for April / May 
•Space, Materials & payment -1/27 


YOU CAN'T PLAY W&DINGS WITHOUT... 


/ 


U 


ti 


“A Song For My Son” 

New! -“One More Time” b/w “A Wedding Thank You” 

If your specialty is weddings, vou need these spotlight dance songs in your 
library! "A Song For My Son is the perfect ballad for Mother/Groom dances. 

One More Time" is the contemporary replacement for Daddy's Little Girl." 

A Wedding Thank You" is a terrific sentimental song for when nothing else wi 
work. All three recordings by popular singer/songwriter (and mother) Mikki 
Viereck. Hundreds of DJs have picked up this sentimental ballad on cassette. 

Both CD's available direct through: Steel City DJ Supply (800-786-8997), 

Rotations (610-631-1779), Musically Yours of NY (800-569-2475), 

Electronic Bargains (800-336-1185), Hi-Tech Pro Products (508-620-0993), 

Connecticut Nightclub and DJ (203-230-2449) and Powerhouse Pro DJ (716-832-7957). 
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s f.*. c+j*. diu* / vflECB! 


TO ORDER!!! 

Send due* or money order k) Dorati Ben* T/A 
Mnd Bander's Vr«fy. 207 E Walnut Si 
Shrimanstown, Penrayfvana 17011 

a 


kid J 


or 


VISA 


* ♦- a 4 * * 4 


OUT SlOt USA AO SAH 
PHILADELPHIA RESIDENTS 
AO 1W USE TAX 


$1995 

300 

1000 

» 


TOTAL 

Alton* 4 • 0 W«tt| for D*|w*ry 


IK «1 NET M KNDEK DISC JDCKET (UK BOOK 

(EASY TO USE) 

• The only guide book, that will train you to become a successful 
independent specialty or variety Disc Jockey 

• For the beginner and already professional Disc Jockey 

• Music store owners * that want to serve professional DJ.'s 

• Nile club owners • who want to have the best dance music m their clubs 

• Dance music collectors 

• Includes over 3,700 ol the most requested dance songs from 1941 through 
1991, 50 years of dance music, in all categories. 

• Listed Alphabetically by Artist * Rates 

• Categoruad «Year 

• Beats Per Minute * Contracts 

• Wedding Formats • Spec s. Occasion Songs 

• Holiday Songs • Aprox 30 Non Dance Songs 

• Traditional Songs 

• Whal you need! to know about variety D J s and specialty D J's. 

• Getting Started * Good Salting Points 

• Show Contracts * Wedding Formats 

* • Pricing of Shows • Step-By-Step Procedures tor Cuing 

• Learn to do all Types ol Success^ Shows & Mixing Music 

• $ EARN EXTRA CASH $ 

• Learn the secrets to having a fun & profitable caw as a Doc Jockey! 

• Al ntorniatem compiled ticm my own muse COMsi ft past experience. DJ. Don Ben* 


1 * 800 - 899 * 1740 « 717 - 730*0713 


DIs/ KJs — Double, even TRIPLE, your PROFITS! 

... By adding Giant Screen Video. 

Smne of our customers arc being paid $1500 aud up, per 
night, by upselling their l),l shows with large-screen videos. 

The elite mobiles of the "90s will offer both audio and 

video dimensions. Don't he left out! 

( all (502) ^S2-l 172 to find out how \ou ran increase profits 

for a lot less investment than vnu think. 

Also: Large inventory of used sound and lighting equipment 
sellout. Dual Pioneer Karaoke/ (’1) Plaver only $559! 

w w ~ 

( I)+(is only $25 each, all major brands. 


GREAT PROMOTIONAL TOOL! 


ANNUAL TOP 2 <f ! 



Mobile 




The DJ Magazine 


yioRxile 

list Of ALL-TIME, 

most-played songs by DJs in 1994 is 
now available as a high quality, 2- 
color reprint! A handy reference 
for your DJs and a valuable hand¬ 
out to potential customers! sold in sets of 25 for 
just $20 includes s/h. (NYS residents add 8% tax). 


Send name, address, & payment to 
Mobile Beat, PO Box 309, E. Rochester, N.Y. 14445 


mmm 


tuc nut v Mtvcn 

int I* L Y iwl§ A ml&J 

C. D. ’S OF THEIR KIND! 




THE 



SHO WCA SE 


Over 175 Unforgettable Classic Dance Hits 

on 8 Compact Discs. Including Such Hard 
to Find Classics as: 

'Let Me Take You Dancing ”, ”Copacabana ”, 
Set It Off’, ’’Jam On It” & Much More! 
Original Versions by < Original Artists! 


(( 


u 


FOR FREE INFO WRITE 

DANCE, P.O. Box 5163, Bergenfield, NJ 07621 


r 


n 




The Disc Jockey Master 2M 
Window \ and Macintosh 

11-800-225-4555 

for a I'KKK drum 
ind information. 





Off Newsstand Price 






YES! Start my subscription today! Here's $19.95 ($24.95 in Canada) tor one full year (6 issues) 
of Mobile Beat and send me the next DJ/Pro Sound & Lighting Buyer's Guide ($10 value). 

I WANT TO SAVE MORE! Here's $34.95 ($44.95 in Canada) for a two year subscription 
(12 issues) and the next two annual Buyer's Guides ($20 value). 



NAME 


ADDRESS 


CITY/STATE/ZIP 
PHONE _ 


Look As Good 
■ Sound! 


book 
clients 


best paying 
need 


catching promotional 


material 


color 


For Visa / Mastercard Orders 
Card# i-ii-ir-11— 


Signature 


Expires 


brochures cost $1000 
new handbook shows 
how to produce a sharp 
looking color brochure that 
stands 
little 


from 


rest 


cost 


i 


Send 


M0 


YR. 


L 


J 


Cutting Edge Concepts 


Dover, 


1700 
03820 


Mobile Beat 
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By Bob Kramarik 



he 1 kvii ic Slide still reigns as one of the top participation 
dances in every DJs arsenal. While other dances come and 
go, there hasn't been a dance to replace it... until now. What 
many are calling the "new" Electric Slide is definitely fun. It is not 

as simple as the original which limits its appeal. But the big news is 

you can dance it to almost any song. 1 teach my customers with 
Michael Jackson's “Billie Jean " and then move to something a little 
faster I teach with the music playing so everyone gets a good feel 
for the rhythm of the dance. 


Here’s how it goes: 

Starting with the feet together: 

1 - right foot touch to the side, - 2 - return, 

3 - right footstep to side, - 4 - slide left foot together with right, 

5 - left foot touch to the side, * 6 - return, 

7 - left foot step to the side, 

8 - slide right foot together with the left. (This is a good motion to 
have customers practice repeatedly to feel the rhythm), 

9, 10 - touch right heel forward twice, 

11,12- touch right toe backwards twice, 

13 - right heel forward once, 

14 - right toe backward once, (here comes the tricky part) 

15 - step forward with right foot, 

16 - turn to right 1/4 turn while touching left foot forward, 

17 - Cross left foot over right, -18 - touch right foot to right, 

19 - cross right over left, 

20 - move left foot to left slightly behind right foot, 

21 - step back with right foot (small step), 

22 - hop and clap, START ALL OVER AGAIN. 



v, #0 


Presented by 



PRODUCTIONS 

100 Blair Rd,Combridge, ON Nl$ 2J3 
PhcWFax 1*519*740*0603 



Co-Sponsored by: 

The Canadian 
Disc Jockey Association 

Mobile Beat Magazine 

Palmer Audio - Guelph, Ontario 

NOVATEC - Mississauga 


Thursday, Friday & Saturday -April 13,14 & 15,1995 

WATERLOO INN, Waterloo, Ontario, Canada. 

(only 50 minutes from Toronto and less than 90 minutes from the Buffalo N Y. border) 


SPECIAL INVITATION TO MOBILE & CLUB DJs 


Discover products directly related to the mobile and nightclub DJ industry. WeTe presenting 
exhibitors from across Ontario, Canada and the U S. 


SEMINARS, SYMPOSIUMS & PRODUCT DEMOS 


There is something for every facet of the Disc Jockey business. Everything from office supplies, 
insurance, clothing, cellular phones, to computer software & music information. See and touch 
the latest and best in sound, lighting and related equipment from around the world I 
Six seminars including: ‘How to be an Interactive DJ*. Participate in symposiums like: The 
future of Music Licensing Is It Here To Stay?' and The Role of DJ Associations; What Is It?' 


MAKE IT AN EASTER FAMILY CETAWAY WEEKEND ! 


Bnng your spouse and the kids! Check out the Factory Outlets & fashion shows. Supervised 
activities for children such as movies, swimming. Kiddie Karaoke and an Easter egg hunt! 
Babysitting is available. Enter the Karaoke challenge and party hearty on Friday night in 
Ruby's nightclub right in the hotel. 


DON'T DELAY—RECISTER TODAY! 


Call, write or fax our show office to receive your convention registration info kit. 

Jim Griffin. SEGUE PRODUCTIONS, 100 Blair Road, Cambridge, Ontario, 
Canada, N1S 2J3. Phone/fax (519)740-0603. 


Coming Up in 
Mobile Beat #25 

Best DJ Products 
of the Decade! 

(so far) 



Need something in music videos? Wolfram is 
the source. Lick your chops! Whatever music 
your customers come 
for, give ‘em more. We’ve 
got more. The newest. 

The oldest. And every¬ 
thing in between. Come 
and get it! Call toll-free 
800433-1652. 

O 1994 Wolfram Video. Inc. 
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Dance Top 40 courtesy of Dance Music 
Authority- 708-614-8417 




l 




Dean Ferguson 


Title (BPM).. Artist/Label 

L Turn The Beat Around (126).Gloria Estefan/ Epic 

2. Absolutely Fabulous (132)..Pet Shop Boys/ Paraphone 

3. Secret (124)...Madonna/ Maverick 




FREESTYLE Rl 

U - Steve O'Neill 


UNDERGROUND 

REPORT 

I A - Carlos Espinosa m 


4. Fools (126) 


* * 


Alphaville/ WEA 


5. Love Is All Around (120). Rainbow Nation/ Almighty 

6. Fm Needing You (134).Fun Fun/ ZYX 

7. Runaway (134).. MC Sar & The Real McCoy/ Hansa 

8. Run To The Sun (136)...Erasure/ Mute 

9. Can You Feel The Love Tonight (136).. Alan Jones/ Power Fly 

10. You're Not Here (125)...Tyrrel Corporation/Cooltempo 

11. Calling You Love (141)..Joy Saunas/ 1000/Discomagic 

12. Caught Up In My Heart (128).. Optimystic/Warner Bros. 

13. Another Night (128)..Real McCoy/ Arista 

14. Melody Of Love (1221. Donna Summer/ Casablanca 

15. Living In Danger (122).. Ace Op Base/Arista 

16. Not Enough (125).. Melanie Williams/ Epic 

17. Don’t You Wanna Know (133).Abigail/ Klone 

18. This Time (124).Michelle Sweeney/ Big Beat 

19. Watching You, Watching Me (132) .. 4*2 The Floor/Almighty 

20. Ain’t Nobody (124).....Jaki Graham/ Critique 

21.1 Swear (125).....Bill Power/ Discomagic 

22. Move It To The Rhythm (138).Techkotronic/ ARS 

23. Rhythm Of The Night (128)..... Corona/ East West 

24. You Never Love The Same Way Twice (124) Rozalla/ Epic 

25. Not Anyone (Remix) (125). Black Box/ Groove Groove Melody 





- Vlnme FreshMix 

THE COLUMN 

^^^Karen Harris mm 


THE LONDON 

HHl - Ian P 






- Johnny “Lauderdale" Danza 


- EXTENSIVE, CREDIBLE 12" SINGLE REVIEWS 
• THE MOST COMPREHENSIVE REMIX SERVICE 
COVERAGE IN THE WORLD • TOP 50 CLUB CHART • 
SALES BUZZ CHART • INTERNATIONAl 
HINRG TOP 50 CHART • ARTIST PROFII ES * 
INDUSTRY UPDATE • EDITORIALS - SPECIAL 


AND 


MUCH 


M( )HI 1 


26. Run .o e (134) *> 


Double You/ ZYX 


27. Love Generator (138)...Hit The Floor/ Hansa 

28. Free Spirit (135).Kim Appleby/ Parlaphone 

29.1 Want To Know What Love Is (132). Astaire/ Passion 

30. No One Breaks My Heart (132).Azure/ ZYX 

31. Find Me (138)..Jam fr Spoon/ Dance Pool 

32. Lady Don't Cry (129)....Red Velvet/ Wicked & Wild 

33. On My Own (140)....Harajuku/ ZYX 

34. Yesterday (142).Pet Shop Boys/ Media 

35. It’s All We Know (124)..0BX/ Ascension 

36. Saturday Night (128)..Whigfeld/ Systematic 

37. Jack & Jill (125)..Essence/ Almighty 

38. Sweet Dreams (136).La Bouche/ MCI/BMG 

39. We Can Fall In Love (128).Aderna/ Back Up 

40. Total Eclipse Of The Heart (Remix) (132). Nicn French/ Bags Of Fun 


SAMPLE COPY! 

708-614-8417 / FAX 708-429-7830 

OR WRITE: 


7943 PAXTON AVENUE, 
TINLEY PARK, IL 60477 

12 MONTHLY ISSUES 


$30 • US 


$36 - CANADA 


$60 • ALL OTHER COUNTRIES 
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submitted by Ken Dillman. Columbus, Ohio 


all! Wrong! With each song, fewer and fewer 


The job was a 10-year class reunion and I 
was psyched about playing for a group of 
people only 10 years out of school. I figured 
they would still know how to party hardy. Af¬ 
tersetting up, I ventured over to the next room 
where another DJ was getting ready. He was 
doing a class of 77 reunion. I thought, “I’m 
glad I'm not playing for that bunch; they'll all 
be in their mid-30s and will probably have to 
leave early to tend to the baby-sitter.' 1 

As my group began arriving, around 6:45, 
I was playing background music from the 
class high school years. The sparse crowd 
mingled unenergetically until around 8 o'clock 
when the group picture was taken. To my sur¬ 
prise, the night was starting out rather dull. 
In the other room, the DJ was spinning The 
Doobie Brothers, Joe Walsh and other clas¬ 
sic rock favorites. He had three times as many 
guests and they were having a terrific time. I 
sunk back to my room, a bit depressed. 

At 9 o'clock, I was “cleared" to open the 
dance floor. I led off with the “Electric Slide”. 
The dance tloor filled instantly. I began to feel 
relieved. It was going to be a great night after 


people stayed on the dance floor, regardless 
of what I did. By 10 o’ clock the floor and the I 
room were empty. 

I soon discovered the photographer who 
had taken the group s picture earlier had re¬ 
turned with the prints and was passing them 
out at the other end of the building. People 
were going to pick up their pictures and then 
standing around talking in the hotel bar. I con¬ 
tinued to play for a handful of die-hards until 
10:15, when the class president who hired 
me informed me that most everyone had left 
and I could, too. 

Then, just as I began to tear down, the 
class president from the other party came in 
and said he’d just told their DJ to pack it up 
because he wouldn't play any dance music. 
Wanting to salvage the night, i offered, If 
your group's ready to party, bring ’em over 
... I'll play for them." After all. I had the room 
until 2 a.m. 

Within minutes, my dancefloor was filled. 
Someone called out “More fog!" so I blasted 
out a long burst. Hotel security showed up 

andl said I had to stop using the 
fogger — hotel guests thought 
the building was on fire. I was 
burning the place down! I played 
until 2 a.m. and received dozens 
of compliments, not to mention 
a pocket full of tips. 

I was exhausted by the end 
of the night, it was an emotional 
roller coaster. What I thought 
would be great turned bad and 
what I thought would be bad 
turned out great. I could have 
gone home at 10:30, sulking 
over an abysmal evening. In¬ 
stead, I improvised and it worked 
out great. I went home reveling 
in having performed two class 
reunions in one night! 



JockJokes 


by Mike Qiiisllin 



“Go Ahead, Turn Off The Lights! 
I’m Not Leaving Till I Get Paid!” 



Send information to Cued Up, c/o Mobile Beat, P.0. Box 309, 
East Rochester, NY 14445-0309. Include name of event, date, 
location and phone number for information. Information 
should be received at least two months prior to event. 

March 8-12 
Musicmesse Frankfurt 
Frankfurt, Germany 
(069) 75 75-64 15 

March 21-25 
10th Annual 

Winter Music Conference 
Fontainbleau Hilton 
Miami Beach, FL 
305«563*4444 

April 2-5 

Country Dance Seminar 
Nashville, TN 
615»256*5600 

April 13-15 
DJ World ‘95 

Waterloo, Ontario, Canada 
519 # 74O0603 

June 8-12 
China Sound, Light 
& Music '95 

Beijing Exhibition Center 
Beijing, China 

5125185*5242933*5125168 
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Quantities are Limited 



Audio • Lighting • Karaoke • 
Hardware • Software •Accessories 
The Ultimate DJ/KJ source book! 

Send $10 (includes postage) along with name and mailing 
address to:Mobi!e Beat Magazine, Annual Buyer’s Guide, P.O. 

Box 309, East Rochester, NY 14445 



Display 

Advertisers 

Index 

2 . 

Gemini 

3/92 - 

American DJ Supply 

5 - 

Stanton 

9- 

Community 

1 0 ----- 

MTX DLR 

11 - 

MTX 

12 - 

Ashly 

1 3 - 

Bag End/ Cantek I 

14 . 

Abracadabra/ Mac Tec 

15 . 

Furman 

17 - 

Denon 

18- 

Spectrum Sound 

1 9 - 

Complete Music 

23 . 

Pro Sound 

25 ----- 

Crest 

27 ----- 

ETA 

29 . 

Hosa/ Upstairs 
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Univenture/ Rondo 

33 - 

Audio Climax/ CDR 

35- 

Gem Sound 

36 - 

Mail-O-Disc/ Hot Hits 

37 - 

Loon 

38 ----- 

Remix Warehouse 

39 — 

Promo Only 

40 

Wells Cargo 
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Pioneer 
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CDX/ Grundorf 

47 ..... 

Sherman/ Pinto 
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Rhode Island Novelty 
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Full Compass 
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59 - 

- Spectrum Electronics 

61 — 

ERG/ CSL/ Core 
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64 — 

- Sound Choice 

65 — 

- Prosing 

66 — 

- JVC 

67 —- 

- Karaoke Atlanta 

68 

- Sing Along Centers 

69 -- 

- Sunfly/ Lorio Ross 

70/71 

All Hits 

75 — 

■- KLS (Intec) 

77-- 

- Starr Karaoke 

82/83 

Morganstein 

86 -- 

- DJ World/ Wolf 

89 —■ 

- Group One 

90 — 

- Celebrity 

91 — 

- Meteor 


SMOKING 


HABITS 


HARD 


BREAK!!! 


INTRODUCING... 


MKII 


* 


JEM’s most compact Smoke 
Machine, the J1 is ideal for 
Mobile DJ’s, Nightclubs 
Bands. Power and reliability 
at an affordable price. 

• High Output. 

• Variable Output. 

• Remote Control. 

• Fast Heating Chamber. 

• Compartment for 1 liter bottle. 

• Portable (wt. 14 lbs) 


YEAR LIMITED WARRANTY 1 


Group One Ltd. 


80 Sea Lane 
Farmingdale, 

New York,11735 
Tel 516-249-3662 
Fax 516-753-1020 
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ninja CD+G! 



The Nikkodo Ninja CD-G1 is the smallest 
CD+G multimedia player on the market, 
yet offers professional quality. 

• 2 Mic Inputs 

• Key Controller 

• Superimpose Capability 


Ask about our Ninja Package, 
Includes Hundreds of Hit 
Songs and a Microphone! 



KMS-100 

KARAOKE 

MONITOR 

STAND 


Made in USA 


LOWEST 

PRICE 

GUARANTEED! 



« 


MONITOR 

SPEAKER 

BRACKET 

AVAILABLE 


5*Wheel Base 
4 Mic Holders 
Beverage and 
Ashtray Holders 
Heavy-Duty 
Castor Wheels 
Holds up to 15" 
TV Monitor 


New titles 
are in! 


The latest releases 
from every manufacturer... 

NO MINIMUM ORDER 


CD+G AND LASER DISC 



• DKKaraoke 

• Pioneer 

• Nikkodo 
/ BMB 

•JVC 

• Music 
Maestro 

• NuTech 


Call for FREE 
Song Catalog! 


Blowout Prices 

Pioneer CDJ-500G 

Professional CD/CD-G Player 

• Digital Looping 

• Play as is or add 
to a Turntable 
System 

• Relay 
between 2 
players 

• Set song 
tempo 

without affecting 
pitch 

Pioneer PD-V310G 

Twin Tray CD+G Player 




* Dual Player Convenience in a 
Single Package 

* While a disc i! playing in one 
tray a second disc is standing 
by ready to play 



800 - 992-9039 


12850 Foothill Boulevard • Sylmar, CA 91342 
Telephone 818-361-1180 • Fax 818-366-61 94 



JVC JXL-GM800TN 

CD+G PLAYER 

This popular 6+1-Disc consumer/ 
commercial CD+G player from JVC 
offers everything in karaoke andimore! 

• 6-Disc Magazine (133 Songs On-Line) 

* Digital Echo & 17-Step Key Controller 
• Superimpose • Remote Controller 

• 32-Track Memory Programming 

BONUS 2 FREE MICROPHONES 

WITH PURCHASE 

(Offer Ends 


CLEARANCE 

ITEMS 

TOP NAME BRANDS 

I.Shure Beta Green mics starting 
at 49. 00 

2.Quality Dual Channel Wireless 
two mics with receiver only 375. 00 
3.100 Disc Auto Changers starting 
at 1,295 

4.Key control microphone from 49. 00 

S.Self-Contained CD+G singing ma¬ 
chine, comes with 3 CD+G's and a 
microphone just 399.°' 

Makes a great Rental System! 



n 


I HI SOUND OF TMI PROFESS ION A LS\..WORLDW IDF 


The ultimate KJ/DJ compact Wireless 
System with the true sound of the 
Shure s legendary SM58 wired mic... 



System includes: 

• T6 Receiver 

• L2 Handheld 
Transmitter with 
SM58 head! 

CALL FOR 
LOWEST PRICE! 



We also carry the 
full Beta Green Series! 


STOP 

THROWING 

AWAY 

SCRATCHED 

DISCS! 

Save CD+Gs & LDs with 

DlSCSAVER 

Cleaner and Restorer 

CLEANS FINGERPRINTS 

REMOVES SCRATCHES 

Absolutely Guaranteed! 


ALL MAJOR BRANDS IN STOCK • CALL ABOUT OUR CLEARANCE ITEMS; AMPS, PLAYERS & ACCESSORIES 
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DMX 512 

The CluhLifihl is 
fully DMX 
compatible, so it 
can be run from 
any controller that 

■fr 

outputs this 
industry i 

w 

protocol. 


Internal Microphone & In-Built Programs 

The ClubLight has o set of built in programs that is 
randomly accessed. Four groups of data arc sent front the 
Master. The slave units can be assigned to any group. 



Extended La m p Life 

This switch lets you choose between 
extra brightness or extended lamp lift 
When set to extended life, the lamp 
will last up to three times longer than 
normal. 



Micro Focusing 

The optical path of the CIuhLight uses 
only the highest quality ground lenses. 
The unique focusing system allows you 
to adjust the focus in micro increments 
to ensure extra sharp images. 


Gobos & Colors 


There are 7 rich dichroic colors 
{+ white) and 5 great gobos to 
choose from. 


Dimming & Stroh in jj 


The lamp source can be dimmed b\ 
any conventional dimmer pack. 
Strobing is < on trolled via DMX. 


Introducing the all new, all singing, all dancing 

intelligent fixture for $797.00 from Meteor 


At less than half the cost of nearly every other 


and built-in programs so it can work without a 


intelligent light on the market, the new CIuhLight control lor. In fact, there are four groups of 


250 from Meteor represents the dawn ol a new 


internal programs, allowing you to set slave units 


era. No longer do you have to pay thousands of to respond to the different commands, resulting in 
dollars for an incredible light show, now you can a show that looks as if you've been programming 

dazzle the crowd without having to mortgage the it for days! You can even invert the X and/or Y 

house. 


The ClubLight has all the features you need; 8 
pure dichroic colors, 5 great gobos, strobing, 
dimming, and DMX 512. 

The ClubLight also has an internal microphone 


axis for each unit in each group. 

So, before you purchase any more high dollar 
intelligent lighting, check out the ClubLight, 
we're pretty sure you'll be impressed...if not 
amazed! 







CjJi 


8000 MADISON PIKE • MADISON • AL 35758 • USA 
TEL: +1 205 772-9626 • FAX +1 205 461-7708 







































































